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body of research on the concept of creativity as a specific objective for virtual teams. The international
authorities contributing to this Premier Reference Source present a complete set of tools and
technologies aimed at leveraging ideas from different locations in an organization to harness creativity
and deliver innovation. By providing a comprehensive reference to the state of research in the field,
this reference work adds immense value to libraries worldwide.
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• Asynchronous virtual teams
• Creativity in virtual teams
• Design dialogue
• Enabling creative virtual teams

in SMEs
• Global virtual project teams

• Media ensembles and new
product team creativity

• Spatial environments
• Tools and technology to support

creativity in virtual teams
• Virtual collaboration

Advances in information communication technology tools are
set against a backdrop of globalizing industries and markets,
and international mergers, takeovers, and alliances, which
invariably lead to more widely distributed collaboration, both
formal and informal. The concept of creativity is often at the
core of such proactive decisions.
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Steven P. MacGregor is an innovation consultant based in Barcelona and a research fellow at IESE Business School where he
works across two research streams-business innovation and business in society. He also teaches at the University of Girona and
the European University and is part of various working groups and advisory panels in Brussels, including the European Regions
Research and Innovation (ERRIN) network. Dr. MacGregor previously held a Spanish government-funded post-doctoral post within
the Mondragón Corporation in the Basque Country, the largest industrial cooperative in the world. He is a visiting professor at ETEO,
the Business School of the University of Mondragón. He holds a PhD in engineering design management from the University of
Strathclyde in Glasgow and has completed visiting researcher positions within university design, engineering and computer science
centres at Stanford, Carnegie Mellon, and Calgary. He was listed in Marquis Who’s Who in Science & Engineering (2003) at age 25
and has published in Business Week, the Journal of Product Innovation Management, and the European Journal of Innovation
Management. An international level duathlete, he directs a sports tour company in Girona.

Teresa Torres Coronas, PhD, has a bachelor's degree in economics (Barcelona University) and a PhD in management (Rovira i
Virgili University). She won first prize in the 2000 edition of EADA related management research. She is the author of the book
Valuing Brands (Ediciones Gestión 2000. Spain), co-author of the book Retrieve Your Creativity (Septem Ediciones, Spain), co-
editor of the book Changing the Way you Teach: Creative Tools for Management Education, (Septem Ediciones, Spain, in press),
and author of many articles and conference papers about intangible management, management education, and applied creativity
and TI. She is a management professor at the Universitat Rovira i Virgili. She is an active member of the Management Education and
Development Division (Academy of Management) and the Information Resources Management Association.
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