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Firstthingfirst,anyfacultyofmanagementthatwouldpickupthebookandscanitjustbylookingat
thetitle,“ResearchMethodologyandItsApplicationsinManagement.”Studentswouldbeattracted
byitssize,amosthandysource;notverybulkyandscary,asthebooksonresearchusuallyare.

Researchmethodologyisastep-by-stepapproachdevelopedforastudy,generally,involvingfield
work.Moreoftheauthorstrytopresentthesestepslacedwithalotofstatisticaltoolsandmodels
makingitmorequantitativeinnature.Thiscreatesdifficultyforboththefacultyandstudents.Iam,
personally,witnesstothesituationwhereinacourseonresearchmethodologyistaughtbytwoareas,
onefortheapproachand,theother,forthequantitativeaspects.Ideally,itshouldbedonemoreasa
singlemodule,allfacetstakeninanintegratedmanner.

Theobjectiveof thebook is to help the readers, includingyoungprofessionals, understand
applicationsofresearchmethodologyinmanagementpractice.Italsoaspirestomakeitassimplistic
aspossiblekeepingtheessenceandimportintact.

Thebook isorganized in fourchapters: Introduction,ResearchDesign,Sampling,andData
Analysis.CatchingtheentiretyofResearchMethodologyinjustfourchaptersisquitecommendable.I
think,thisismadepossiblebythesharpfocusoftheauthor.Shedoesn’twastespaceonnon-essential
topics,forexample,introductioncoversintroductiontoresearch–natureandscope;and,scientific
inquiry,scientificresearchinmanagement,andthelogicofthescientificmethod.Theintroduction
alsogivestypesofresearch–exploratory,descriptive,causal,quantitativeandqualitative;and,how
toidentifyvariables.Further,theintroductionoutlinesthestepsintheresearchprocess,likeResearch
problemidentification,Reviewingofliterature,Formulationofobjectivesandhypothesis,Research
designprocess,andTypesofmeasurementscale–Nominal,Ordinal,InternalandRatio.

Thechapteronresearchdesignintroducesresearchdesignandexplainsclassificationofdesign
in details giving different types of study – exploratory, descriptive, causal, experimental, non-
experimentalandquasi-experimentalstudydesigns.Thechapteralsooutlinesobservationmethods
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–classifiedbythemodeofadministration;surveymethods;methodsofdatacollection–primary
andsecondarysourcesandinstruments;and,measurementandscalingconcepts–primaryscales
andacomparisonofscalingtechniques.

Thethirdchapter,sampling,describesthenatureofsampling,thestepsinsamplingdesign,andthe
targetpopulation.And,thefourthchapter,dataanalysis,enumerates,almost,alltheessentialsofdata
analysis–advanceddataanalysistechniquesanduseofSPSS;Preliminaryanalysisandinterpretation
ofdata;Choiceofanalysistechniques;Univariateandbivariateanalysis;Statisticsassociatedwith
frequencydistribution,measurementofcentraltendencyandvariability;Introductiontohypothesis
testing,crosstabulations;Statisticsassociatedwithcrosstabulations;and,Parametrictests.

Thefourthchapteristhelongestchapterforitcovers,almost,allthestatisticsrequiredinpractice,
for example hypothesis testing, confidence intervals, Chi-square, Phi-coefficient, contingency
coefficient,non-parametrictests,one-wayanalysisofvariance,co-relation,andregression.

Themainachievementofthebookisthecasesandpracticalexercisesattheendofchapters.
Thisishowtheauthorbringsaboutthe‘ApplicationsinManagement’sideofthetheme.Thecases
areshort,simple,and,ingeneral,but,servethepurposeoftheillustrations.Theyprovideadditional
knowledgeandmaketheunderstandingmorecomplete.

Anothergoodfeatureofthebookisthewell-definedscopeoftopics,duetowhichthechapters
aredevelopedtotherequisitelengthsonly–neithertoolong,nortooshort.Theycoverthemain
ideasandthekeyconcepts.Thestyleislucid,theflowisswift,andthebiteiscrisp.

Overall, I find the book quite smart; smart get up and presentation. I would like to
recommendit toallstudentsandfacultyofResearchMethodology,for itcanhelpdevelopa
veryclearunderstandingof the subject. It canalsobeaveryuseful sourcematerial for any
subjecthavinganythingtodowith‘Research’-beitsocial,beitmarketing,andbeitbusiness.
The weblink of the book is https://www.amazon.in/Research-Methodology-its-Applications-
Management-9789388804127/dp/B07QC3T4D2/ref=pd_rhf_dp_p_img_2?_encoding=UTF8
&psc=1&refRID=QB12S9JP6GMDYP3RTARE#customerReviews.


