
The International Journal of E-Business Research is indexed or listed in the following: ABI/Inform; ACM Digital Library; 
Bacon’s Media Directory; Burrelle’s Media Directory; Cabell’s Directories; CSA Illumina; DBLP; DEST Register of 
Refereed Journals; Gale Directory of Publications & Broadcast Media; GetCited; Google Scholar; INSPEC; JournalTOCs; 
KnowledgeBoard; MediaFinder; Norwegian Social Science Data Services (NSD); SCOPUS; The Index of Information 
Systems Journals; The Standard Periodical Directory; Ulrich’s Periodicals Directory; Web of Science; Web of Science 
Emerging Sources Citation Index (ESCI)

Research Articles

1	 The Psychological Motivations of Online Conspicuous Consumption: A Qualitative Study;

Jude Qattan, Princess Sumaya University for Technology, Amman, Jordan 

Mohammad Al Khasawneh, Princess Sumaya University for Technology, Amman, Jordan 

17	 Co-Creation and the Factors That Influence a Consumer’s Willingness to Co-Create Value;

Portia Opoku Boadi, Jiangxi University of Science and Technology, Ganzhou, China 

Yijun Liu, Jiangxi University of Science and Technology, Ganzhou, China 

Ama Foriwaa Karikari, Valley View University, Oyibi, Ghana 

Andrew Adjah Sai, Estonian Business School, Tallinn, Estonia 

32	 Critical Omni-Channel Service Elements Affecting Satisfaction and Loyalty;

Wanmo Koo, Western Illinois University, USA 

47	 An Empirical Study on Determining the Effectiveness of Social Media Advertising: A Case on Indian 
Millennials;

Taanika Arora, Amity College of Commerce and Finance, Amity University, Uttar Pradesh, India 

Bhawna Agarwal, Amity College of Commerce and Finance, Amity University, Uttar Pradesh, India 

69	 The Effect of e-Finance Service Quality on Bank Customers’ Fintech e-Loyalty: Evidence from Ethiopia;

Wondwossen Jerene, Arba Minch University, Arba Minch, Ethiopia 

Dhiraj Sharma, Punjabi University, Patiala, India 

Copyright
The International Journal of E-Business Research (IJEBR) (ISSN 1548-1131; eISSN 1548-114X), Copyright © 2020 IGI Global. All rights, 
including translation into other languages reserved by the publisher. No part of this journal may be reproduced or used in any form or by any means 
without written permission from the publisher, except for noncommercial, educational use including classroom teaching purposes. Product or company 
names used in this journal are for identification purposes only. Inclusion of the names of the products or companies does not indicate a claim of 
ownership by IGI Global of the trademark or registered trademark. The views expressed in this journal are those of the authors but not necessarily of 
IGI Global.

Volume 16 • Issue 2 • April-June-2020 • ISSN: 1548-1131 • eISSN: 1548-114X

International Journal of E-Business Research 

Table of Contents


