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Index

A

Ad-hoc phase 205

adoption, perspectives and process 146

ARPANET - Advanced Research Projects
Agency 11

B

B2C electronic-commerce, characteristics
27
Bangladesh e-commerce 126
business-to-business (B2B) EC 20
business-to-business (B2B) transactions 2
business-to-consumer (B2C) EC 19
business-to-customer (B2C) transactions 2
business-to-government (B2G) EC 20

C

consciousness index 207

consumer-to-business (C2B) EC 20

consumer-to-consumer (C2C) EC 20

cultural diversity 55

cultural integration 197

customizing international Web sites
251-268

D

Denmark e-commerce 112

developed countries, e-commerce 109,
126

developing countries, e-commerce adop-
tion 140-167

developing countries with ICT 119

diffusion impacts 84

diffusion of e-commerce 82

diffusion of e-commerce, critical factors
90

diffusion of e-commerce, stakeholders 87

digital divide 201

Doha Development Agenda (DDA) 190

E

e-commerce (EC), introduction 1-8

e-commerce, classification 19

e-commerce, definition 18

e-commerce, global phenomenon 5

e-commerce, recent trends 270

e-commerce, relevant strategy 222-250

e-commerce adoption 29

e-commerce adoption in developing coun-
tries 140-167
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298 Index

e-commerce diffusion 79-106

e-commerce diffusion in developed and
developing countries 107-139

e-commerce service quality 41

e-government (EG) 9

e-government (EG), a subset 23

EC, quality concepts 68

EC adoption 55

EC adoption, literature review 143

EC adoption, theoretical framework 148

EC proliferation 55

EC service quality, models 44

electronic-commerce 15

electronic-government (EG) 187

electronic data interchange (EDI) 80

G

General Agreement of Tariffs and Trade
(GATT) 110

General Agreement on Trade in Services
(GATS) 110

Ghana e-commerce 130

global consumers, e-commerce 40-64

globalization 222-250, 227

globalization, cultural aspect and service
quality perception 237

globalization, e-commerce 30

globalization, financial tool aspect 236

globalization, internationalization, local-
ization and translation (GILT) 254

globalization, political aspect 235

globalization, technological and social
aspect 233

globalization policy 109

globalization pursuit 198

globalization strategy 230

global quality management practice 65-78

government-to-business (G2B) EC 20

government-to-consumer (G2C) EC 20

H
human capital index 208
I

ICT impact 203
India e-commerce 120

Information Processing Techniques Office
(IPTO) 11

internationalization 254

international Web sites, depiction of cul-
ture 258

Internet, the evolution of 11

Internet economy, promoting 189

Internet economy, resistance 186

L

localization 254
localization model 272
localization model, how useful? 277

M

management issues 31

maritime Canada SMEs 168—185
measurement model, assessing 177
Mexico e-commerce 123

P

PLS (Partial Least Squares) 175
post-hoc phase 209
proliferation of Internet economy 186-221

proliferation of Internet economy, barriers
195

Q

quality concepts for EC 68
quality management practice (QMP)
65, 71, 283

R

regionalization 228
related concepts, defintion 227
resistance of Internet economy 186221

S

self-service technology 70

service quality of e-commerce 40-64
small and medium enterprises (SMEs) 169
software quality matrix 69

standardize or to localize 271

structural equation modeling (SEM) 175
structural model, assessing 177
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T

technology acceptance model (TAM) 171

technology index 208

total data quality management (TDQM)
69

total quality management (TQM) 71

traditional service quality 43

transactional quality 71

U

uniform business globalization 198
USA e-commerce 115

Index 299

\%

virtual communal marketing 70

W

Web localization 274

Web site cultural customization 256

Web site cultural customization, impact
262

Web site localization, cultural perspective
269-280

Web site localization, good and bad prac-
tices 276

wireless application protocol (WAP) 21

WTO 195
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