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Mehdi Khosrow-Pour, Jan Travers, and Michele Rossi, for consistent
support during the editing process. A very special thanks is extended
to the College of Business and Marketing Program at James Madison
University for providing assistance. The Advances in Electronic
Marketing book project would not have been possible without the
hard work and dedication of the contributing authors and reviewers.
All chapters appearing in this book were reviewed by the external
reviewers through a double-blind review process. The external re-
viewers did not know the authors’ names or affiliations. The chapter
selection process was quite competitive and went through several re-
visions based on comments provided by reviewers and editors. Al-
though we evaluated 33 chapters (70 authors) for the book, only 16
chapters (34 authors) were accepted for final inclusion.
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