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Index

A
application design 263

B

broker 148
business to consumer (B2C) 95
business transactions 227

Cc

clerical tasks 263

clusters model 235

cognitive demands 263

cognitive skills 304

computer processor speed 288

computer self-efficacy 183

computing technology 288

consumer 127

consumer behavior 69, 228

consumer decision-making 130

consumer shopping patterns 232

customer 149

customer perceptions of web site ser-
vice quality 16

D

DePaul University (DPU) 268
digital marketing 16
digital products 16

E

e-business 17,36,52

e-business strategy 40

e-commerce 5

e-tailing 227

e-tail companies 69

EC-SERVQUAL 16

electronic buying and selling 53

electronic coins (“e-coins”) 146

electronic commerce (EC) 52, 226

electronic data interchange (EDI)
52,226

electronic markets 69

electronic wallet (“e-wallet”) 146

empowerment 243

end-user computing (EUC) 203

end-user computing satisfaction
(EUCS) 17

end-user productivity 288
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end-user satisfaction 203
end users 128,183,304
EUC environment 216
Excel 263

export markets 37

F

Florida International University (FIU)
268

G
grocery shopping 227

H

habit 1

habitual previous IT usage 9
hardware performance 263
health care 128

in-store picking up model 231
information quality 70
information search 127
information systems (IS) 69
information technology (IT) 288
intercept model 234

Internet information search 128
Internet shopping 226
inventory replenishment system 56
Ireland 36

IS-SERVQUAL 16

IT planning 244

IT planning effectiveness 243

K
knowledge workers 243
L

learning through planning 246
LISREL 8

macro-payment 143
measures 28

Index 359

measuring EUC satisfaction 204

meta-analysis 70

micro-payment 143

Microsoft Word 263

motivation to seek information online
127

N

navigation 264
NetPay 147

(o)

online consumer behavior 70
online grocery shopping 227
online information purchase 143
online purchase 70

online retailers 36

online shoppers 5

organization workers 263
organizational commitment 183
organizational learning 243
organizational success factors 37
outcome expectancy 183

P

payment methods 143
perceived ease of use (PEOU) 1
perceived usefulness (PU) 1
perceptions 263

planning culture 243

planning effectiveness 243
post-purchase 70

powerful computing platforms 283
PowerPoint 263

pricing variations 232

problem recognition 130
productivity 263

R

replenishment 56
retail 36,41
retail organization 54

S

search intensity 127
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service quality 16,70,93
SERVQUAL 16

shopping patterns 226

spreadsheet errors 304
spreadsheet models 304
spreadsheet training 303

supply chain (SC) 52

supply chain management (SCM) 52
system quality 70,92

T

technology acceptance model (TAM) 1
theory of reasoned action 2

U

user characteristics 83
user information satisfaction (UIS) 17
user perceptions 83

V
vendor 149
W

website retailing 52
web use 70
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