xlviii

Index

3D Product Experience 1725, 1735

A

A/B-Testing 604, 610

Abductive Agent 680, 685, 714

Acquiring Bank 829, 845-846

Active Tag 1844, 1857

Adoption Spectrum 1932, 1934, 1939

Adbverse Selection 1273, 1705, 2321-2322, 2329

Advertising Research 310, 1277, 2204

Agency Trading Desk 1267, 1277

Agent E-Marketplace 900-901, 904

Agent Management 904, 1311, 1331

Amazon Tax 330, 334-336, 339, 341, 397, 399-407,
409, 1049-1051, 1057

Ambiguity Confusion Proneness 919, 921, 926, 932

Americans with Disabilities Act (ADA) 998, 1012

Analytic E-CRM 364, 368, 375, 385-386

Analytic Hierarchy Process (AHP) 440

ANCOVA 1652, 1659

Android Ecosystem 1418-1419, 1422, 1428, 1434

Angel Investor 213, 1209, 1214

Annuity 1664, 1673

Application Layer 1178, 1188, 1387, 1899

Application Provision 5, 8, 12

Application Service Provider (ASP) 127-128, 131,133

Application-to-Application (A2A) 1116, 1128

Aptitude 1552, 1561

Architectural Knowledge 818-820, 826

Argument Quality 1988, 1990-1991, 1996, 2043

Arousal 1486, 1708, 1721, 2150

Assistive Technology 998-1000, 1004, 1007, 1012

Auction E-Retailer 1571

Augmentative Alternative Communication (AAC)
1003, 1012

Automated Negotiation 676, 714, 899

AutomaticIdentificationand Data Capture Technologies
(AIDC) 1819,1823,1825,1839,1857,1883,1899
Automatic Payment System 1214

B

B2B E-Commerce 115-116, 121, 135-136, 143-144,
905, 908-909,911, 948, 1210, 1364, 1860, 2273-
2274, 2300, 2304, 2319-2320

Backlinks 1175

Balanced Scorecard (BSC) 361-363, 377, 386, 526

Barcode 99, 1036, 1815, 1817, 1823, 1826, 1839,
1846-1849, 1857-1858

Barcoding Technology 1823, 1839

Bass Model of Adoption 2354

Behavioral Intentions 286-288, 291-293, 296, 298,
448, 1346-1347, 1354, 1358, 1622

Belief System 169-170, 176, 1358

Belongingness 1986, 2218-2219, 2226

Benchmarking 14, 454, 587, 610, 1233, 1877, 1879,
1884

Benevolence 151, 1450, 1565, 1571, 1614, 1675,
1699, 1738-1740, 1746, 2043, 2050, 2068, 2242,
2253, 2335

Bespoke Development 6, 12

Best Practices 139, 213, 275, 429-431, 433, 440, 608,
610, 821, 824, 833, 842, 848, 1273

Beta Coefficient 1659

Big Data 14, 20, 361, 375, 393, 453, 625, 636, 638,
880,882,884, 886,1031-1034,1039-1040, 1044,
1179, 1181-1185, 1215, 1272-1274, 1277, 1340,
1578, 1803, 1853, 1992, 2025, 2345, 2350

Bilateral Multi-Issue Negotiation 676, 714

Bitcoin 1013-1014, 1016, 1019-1027, 1030, 2279,
2305, 2313

Bitcoin Block 1020-1023, 1030

Bitcoin Block Chain 1020, 1030

Volume I pp. 1-803; - Volume Il pp. 804-1592; Volume Il pp. 1593-2375



Index

Bitcoin Mining 1016, 1022, 1025, 1030

Bitcoin Proof of Work 1030

Blogging 248,258,970, 1924, 1939, 1944,2007,2009-
2014, 2064, 2123, 2125, 2174, 2213

Blogs 76, 106, 186, 223, 248-249, 251-254, 256-259,
261,273,411, 551, 868, 970, 1033, 1083, 1108,
1141,1169, 1208, 1217, 1265, 1454, 1924, 1927,
1939, 1956, 1958, 1960, 2003, 2007, 2009-2014,
2016-2017, 2024, 2034-2035, 2037, 2043, 2052,
2062-2064, 2072-2074, 2076, 2079-2080, 2085,
2098,2109,2113,2121-2123,2127,2144,2148,
2161,2163,2165-2166,2172-2174, 2182, 2202,
2206-2207, 2323, 2344, 2346, 2349, 2354

Blue Oceans 2369, 2374

BlueJacking 1471

BlueSnarfing 1471

Bounce Rate 1176

brand alliances 611, 616

Brand Attachment 2112-2114, 2119

Brand Awareness 264, 593, 939, 2023, 2057, 2067-
2068,2102,2109,2112-2113,2119,2121, 2145,
2173, 2201, 2203-2204, 2359

Brand Community 105, 108, 1943, 1972, 2110, 2112,
2119

Brand Image 14, 155, 611, 727, 729, 731, 968, 1557,
1748, 1751, 1754, 1757, 1759-1760, 1766, 1800,
1808, 1810, 2027, 2068, 2149, 2152, 2166

Brand Loyalty 108, 151, 593, 615, 916, 918, 1611,
1644, 1750-1751,2022,2102,2109-2114, 2173,
2229, 2236

Brand Management 593,611, 1940,2057,2109-2113,
2115, 2120

Brand Merchandising 618, 624

Bretton-Woods System 177, 183

Brick and Mortar Store 1201

Brick-And-Mortar Retail 652, 1518

Broadband 87,212,1207,1210-1212, 1240, 1370-1383,
1385, 1399, 1452, 1518-1521, 1523-1529, 1535,
2275, 2281, 2307

Browsing Activities 1490, 1493-1494, 1507

Browsing Behavior 312, 558, 1494, 1500-1502, 1582-
1583, 1592, 1713

Building Blocks 15, 22, 29, 49-50, 53, 72, 738, 756,
758-759,764,767,974, 1016, 1021, 1026, 1230,
1240, 2053

Business Activity Monitor 7635, 768, 770, 777

Business Architects 777

Business Architecture 593, 735-736, 740, 752, 759-
760, 769, 777

Business Core 364-365, 367, 386

Business Entity (BE) 1056, 1119, 1128

Business Model (BM) 1-3, 7-8, 12-13, 15, 17, 25-27,
32, 34, 48-50, 52-54, 56, 60-61, 66, 72, 74-77,
81, 88, 90, 92-94, 96-97, 115, 117, 137, 142,
184, 193-194, 200, 205-208, 216, 218, 232, 234,
243,245,362,367,376,474, 526,618, 889, 895,
933-934, 942-943, 956, 981, 1150, 1249, 1420,
1428, 1434, 1448, 1532, 1539-1540, 1548, 1999,
2035, 2079-2080, 2131, 2287, 2357, 2359, 2367

Business Model Canvas 25, 49-50, 200, 206, 208

Business Model Patterns (BMP) 50, 72

Business Model Renewal 1-3, 7-8, 12

Business Process Integration 777

Business Strategy 26, 142, 144, 361, 372, 538, 591,
615, 1418, 2030, 2032, 2037

Business-To-Business (B2B) 46, 115, 124, 233, 395,
398, 1278, 2037, 2287

Business-To-Customer (B2C) 46, 387,593,743,1363,
1530, 1565, 1571, 1659, 2287, 2300

Buyer Intention 1690

Buying Decision916-918,920-923,926-928,932,948

C

Calculative-Based Trust 1746

Capital Markets 177-178, 183, 1222

Celebrity Endorsement 611, 616, 624, 1940-1942,
1944-1948, 1956

Centrality 1976-1977, 1983

Chi Square 660, 1636, 1650, 1660

Click Fraud 310, 314, 316, 328, 1107, 1114

Click through Rate (CTR) 1264, 1277

Clickstream 562, 1582-1583, 2292

Closed Captioning 1002, 1012

Cloud Computing 212, 361, 374, 453, 1039, 1125,
1149-1155,1157,1179, 1229, 1303, 1330, 1393-
1395, 1533, 1539, 1799, 1860, 1896, 2317-2318,
2323-2324

Co-branding 611, 616

Co-Creation 263, 2111-2114, 2120, 2188, 2190

Collaborative Filtering 315, 1081-1082, 1087, 1089-
1090, 1100, 1961

Collaborative Innovation 14, 16-17, 25

Collaborative Recommender Systems 1087

Collaborative Tagging 1957-1961, 1963-1964, 1968

Collaborative Tags 1959, 1961, 1963, 1968

Collective Intelligence 869, 871-872,1957-1960, 1963,
1968, 2122, 2196

Common CSFs 480, 488-489, 492-493

Communication Access Real Time Translation (CART)
1002, 1012

Community Interaction 2077, 2082

Volume I pp. 1-803; - Volume Il pp. 804-1592; Volume III pp. 1593-2375

xlix



Competitive Advantage 2, 12, 14, 26-27, 32, 34, 65,
76, 94, 235, 250, 275, 306, 484, 524, 595, 602,
667,743,755,791,799, 847, 853,945,949, 981,
1154, 1182, 1243, 1336, 1536-1537, 1615, 1637,
1675, 1682, 1814, 1819, 1823-1824, 1839, 1900,
1907, 2022-2023, 2025-2026, 2031, 2039, 2051,
2054-2055, 2058, 2060, 2078,2131,2173,2187,
2213, 2256, 2258, 2273, 2371

Competitive Analysis 2055, 2058, 2060

Competitive Intensity 656, 662, 664-665, 667, 672

Complementors 6, 12, 2365-2368, 2371-2372, 2374

Concern for Information Privacy 285-286, 288, 292-
293, 296-297

Confidentiality 22, 149, 163, 181, 719, 839, 841, 892,
908, 1005, 1134, 1184, 1209, 1282-1284, 1292-
1293, 1451, 1469, 1471, 1654, 1825

Consensual Recommender System 1100

Consensus Protocol 1089, 1093, 1095-1096, 1098, 1100

Conspicuous Consumption 2132, 2134-2139, 2141-
2142

Consumer Behavior 152, 156, 164,249,311,430,514,
553, 555, 615, 640, 803, 916, 1080, 1253-1254,
1278,1510-1512,1568, 1611, 1615, 1627, 1706-
1708, 1710-1712, 1715-1716, 1782, 2017-2019,
2022,2026-2027,2041, 2044, 2046, 2096, 2103,
2110,2134-2135,2139,2147,2152,2158,2162,
2202, 2293, 2316, 2333

Consumer Buzz 2211

Consumer Confidence in Online Shopping 1630, 1642

Consumer Confusion 916-920, 922-923, 926,928,932

Consumer Empowerment 1662, 2199

Consumer Motivations 2146, 2148, 2152, 2158

Consumer Socialization 2039, 2041, 2044-2046, 2050

Consumer Utility Theory 652

Consumer-To-Consumer (C2C) 46, 743, 1359, 1369,
1548, 1997, 2141, 2201, 2211

content management services 136

Content Quality 1492, 1500-1502, 1507, 1675

Content-Based Recommender Systems 1087

Contractual Switching Cost (CSC) 1748, 1750, 1754,
1757, 1766

Conversion Rate 315, 562, 1033

Coperception 2086, 2088-2089, 2092, 2095

Corporate Identity 725-726, 731

Corporate Social Responsibility 1610-1622,1626,2153

Cost per Action (CPA) 1277

Cost Per Click (CPC) 271, 1167, 1277

Counterfeited Products 1257-1258, 1260-1262

C-Print 1002, 1012

Crawler 1103, 1114, 1429

Credence Good 2330

Index

Credence-Based Services 1709, 1721

Criteria-Based Evaluation 485-486, 492

Critical Mass 117, 128, 138, 1237, 1240, 1429, 2218,
2361

Critical Success Factors (CSF) 480, 486, 493, 743,
745-746, 748, 752, 756, 761-763, 768, 770-771,
777, 1360, 1894

Cronbach’S Alpha413, 1556, 1650, 1660, 1679, 1753,
1904, 1916, 2262

Crowd-Funding Multi-Sided Financial Platform
(CMFP) 66, 72

Crowdsourcing 890, 933-943, 2189, 2344

Crypto-Currency 2313

Cryptographic Hash Function 1017, 1023, 1026, 1030

Customer Designed Transaction 2082

customer dissatisfaction 1788, 1792-1793

Customer Engagement267,595,877,1386, 1396, 1940,
1943-1944, 1956, 2004, 2032, 2052, 2056-2057,
2061, 2090, 2092, 2111, 2120

Customer Loyalty 263, 301, 368, 448, 795, 798, 944,
947-949, 1386, 1396, 1563-1568, 1571, 1611,
1622, 1748-1749, 1759, 1761, 1788, 1808, 2022,
2161,2173,2187,2199, 2206, 2303, 2334, 2336,
2357

Customer Relationship Management (CRM) 75, 200,
205, 248-250, 258, 261, 593, 653, 716, 723,
859, 1185, 1230, 1244, 1454, 1566, 1578, 1852,
2024,2038,2040,2056,2061,2099,2108,2121,
2123, 2145

Customer Satisfaction 75, 91, 93, 117, 150, 191, 231,
233, 248,264,267,368-369, 373, 441, 445-446,
448, 483-484, 493, 524, 540, 563,718, 797, 869,
948, 1202, 1337-1338, 1386, 1563-1568, 1571,
1611-1612, 1676, 1683, 1748-1750, 1752, 1759,
1761, 1799-1800, 1991, 2004, 2024, 2096, 2165,
2256-2259, 2262, 2265-2266, 2269, 2274, 2357

Customer Service 92,152,207,215,245,301,370-371,
373,393, 398, 400, 444, 446, 580, 590, 791, 798,
802, 1033-1034, 1154-1155, 1194, 1202, 1449,
1454, 1475, 1829-1830, 2038-2040, 2045, 2067,
2069,2071,2079,2145,2153,2174,2257,2259,
2262, 2265-2267, 2270, 2272-2273

Customer Service Life Cycle (CSLC) 580,590,791, 802

Customer Shopping Behaviour (CSB) 1812

Customer Shopping Experience (CSE) 1396, 1800,
1812

Customer Support 27, 36, 195, 369, 522, 794, 798,
1245, 1792, 1794, 1797, 2004

Customer Value 12, 28, 30-31, 50, 200, 205, 215,
218, 362, 369, 794-795, 798-799, 802, 1150,
1380, 2058

Volume I pp. 1-803; - Volume II pp. 804-1592; Volume III pp. 1593-2375



Index

Cyber Threat 163

Cyberattack 163

Cybercrime 81, 148, 163, 837, 1340, 1792
Cyberdeviance 2099-2100, 2108
Cybersecurity 148-158, 163

D

DALI 675-676, 686-689, 693, 700,712,714, 895-896

Data Mining 372-373, 386, 798, 805, 812, 961, 1084,
1089, 1095, 1100, 1178-1179, 1181, 1191, 1221,
1274, 1277, 1308, 1794-1795, 1810

Data Security 79, 342, 1040, 1151, 1155, 1157, 1183-
1185, 2126-2128

Data Service Layer 1178, 1189

Data Visualization 959, 1033-1035, 1039-1040, 1044

Data-Oriented Enterprise Applications 867

deceptive behavior 1790, 1793

Decision Making Module 733, 742, 752, 768, 777

Decision Module 734, 746, 752, 777

Decision Support Systems 884, 1088, 1132, 1137

Demand-Side Platform (DSP) 1266-1267, 1277

Denial of Service Attack 1471

Description Logics 790

Design Aesthetics 1594, 1598, 1609, 2369

Design Methodology 715-716,722,819-820, 825-826,
847, 1752

Design System 728-731

Design Thinking 857

Destination Marketing 100-101, 103-107,109-111, 113

Developing Countries 179,453,457,567-568,593, 659,
1202, 1231-1232, 1241-1242, 1244-1247, 1249,
1370, 1376, 1732, 1767,2271,2275,2277-2280,
2282-2283, 2306

Diffusion Of Innovations (DOI) 454-455, 468, 1508,
1574, 1581, 1913-1914, 1920, 1922, 1925, 1928-
1930, 1932, 1939, 2041-2042, 2214, 2240, 2256,
2259

Digital Advertising 262,267, 1176, 1263-1266, 1269-
1272, 1277-1278

Digital Dating 74-75, 86

Digital Divide 1235, 1241, 1405, 1413, 1573, 1581

Digital Financial Services (DFS) 203, 218

Digital Inequality 1573, 1581

Digital Law 1202, 1214

Digital Literacy 210, 212, 1211, 1214, 1528

Digital Revolution 262, 430, 440, 1231

Digital Signature 838-839, 892, 1015-1019, 1030,
1284-1285, 1288, 1290, 1301

Digitization 18, 56, 177-178, 287, 1985, 2276, 2282,
2287

Digitized Product 406, 409, 1054

Direct Network Effects 2375

discourteous behavior 1791, 1793-1794

Disintermediation 37, 40, 42-43, 46, 563, 577, 1449,
2320, 2324

Display Advertising 60, 1167, 1265, 1278

Dot-Com Retailer 610

Double Jeopardy Pattern 2229, 2236

Dual Mediation Model 1721

Dutch Auction 890-891, 957, 965

Dynamic Documents 882, 886

Dynamic Pricing 42, 641, 652, 962, 1034, 2291

E

E-Acquiring 64-65, 72, 1228

Earnings Conference Calls 225, 229

Ease Of Use 91,94, 152, 167,273,279, 300-301, 443,
445, 447-450, 468, 510, 564, 577, 619, 849, 869,
873, 1032, 1242, 1338, 1359-1361, 1363, 1369,
1401, 1450, 1452-1453, 1460, 1486, 1492, 1500-
1502, 1507, 1510, 1513, 1553-1554, 1557-1558,
1561, 1575, 1581, 1596, 1598, 1610, 1612, 1615,
1633,1722,1724, 1740, 1742, 1768, 1777-1779,
1900-1901, 1911, 2171, 2214, 2240-2241, 2243,
2335-2336

Eavesdropping 1280, 1334, 1362, 1471, 1809

E-Book Device 164-165, 168-171, 176

E-Book Reader 1201

E-Books 164-166, 168-171, 176,398,406, 1046, 1054,
1190-1198, 1201, 1259, 1677, 2306

E-Business Model 26-28, 30-33, 36, 49, 362, 365,
933, 954

E-Business Readiness 752, 777

E-Business Strategy 361-362, 365, 371,377-378, 386

E-Business Transformation Manager 733-734, 745-
746, 754-755, 771, 777

E-Business Transformation Project Implementation
752

E-Commerce Adoption Ladder 468

E-Commerce Architecture 733, 735, 737-738, 752

E-Commerce Business Satisfaction (EBS) 480, 484-
485, 489, 493

E-Commerce Merchant 827-834, 836, 839, 841-842,
845-846, 2272

E-Commerce Online Shopping 1626

E-Commerce Services 205, 734-735, 1386, 1404,
2332-2339, 2343

E-Commerce Transformation Manager 734-735, 738,
753

E-Communications 1417

Volume I pp. 1-803; - Volume Il pp. 804-1592; Volume Il pp. 1593-2375



E-Compliance 342-352, 355

Economic Nexus 341, 409, 1045, 1049-1050, 1052-
1053, 1055-1057

Economies Of Scale 30, 38-39, 41, 43, 46, 895, 1183,
1519, 1526, 1529, 2305, 2317, 2375

Economies Of Scope 37-39, 41, 46, 1528, 2317

Ecosystem Orchestrator 1434

Edge Rank 1176

E-Empowerment 1662-1666, 1668, 1670, 1673

E-Entertainment 1404, 1411-1412, 1417

E-Entrepreneurship 26-27, 36, 1148

Effectiveness of Information Content 1713, 1721

Effort Expectancy 456, 1360, 1575, 2241,2244,2247,
2253

E-Information Convenience 2262, 2265, 2269

E-Insurance 64, 72, 1228

E-Knowledge Network 364, 372-375, 386

Elasticity 314, 1149, 1526, 1530, 2273-2274

E-Learning 200, 577, 1012, 1405, 1412, 1551, 1919,
1957, 2123

Electromagnetic Spectrum 1374, 1385

Electronic Banking (E-Banking) 64, 72, 448, 1228,
1233, 1768

Electronic Business (E-Business) 25, 27, 36, 72, 362,
591, 593, 653, 655, 847, 933, 981, 1078, 1087,
1139, 1142, 1144-1145, 1215, 1228, 1240, 1564,
1896, 2138, 2183

Electronic Commerce (E-Commerce) 13, 25, 124,
144,147, 184, 194-197, 218, 309, 330-331, 341,
393-394, 397, 399-402, 404, 407, 409, 420, 454,
480-481, 536, 538, 544, 562, 568, 591-593, 602,
672,794,804,837,848,868,889,966,1014, 1024,
1026, 1049, 1051-1052, 1054-1055, 1078, 1088,
1116,1128,1149,1152,1154-1155, 1157, 1160-
1161, 1209, 1229, 1232, 1240, 1257-1262, 1278,
1308, 1345, 1360, 1386, 1389, 1396, 1404, 1452,
1595, 1627, 1631, 1634, 1645, 1674, 2042-2045,
2050-2051, 2073, 2076, 2193-2194, 2239-2242,
2253,2271,2275-2276, 2280, 2283, 2287, 2356,
2360, 2365

Electronic Commerce Readiness 1240

Electronic Disclosure Venues 223, 227, 230

Electronic Finance (E-Finance) 72, 1215, 1228

Electronic Funds Transfer Systems 177-178, 181, 183

Electronic Manufacturing Systems 245

Electronic Market Place 915

Electronic Marketplace (E-Marketplace) 218

Electronic Payment (E-Payment) 124, 147, 155, 211,
218, 567-568, 830, 1206, 1211, 1222, 1233

Index

Electronic Payment Systems 568, 1016, 1025, 1240,
2305

Electronic Shopping 1280, 1307, 1448, 1459, 1725,
2364

Electronic Value-Added 27, 29, 36

Electronic Word-Of-Mouth (E-WOM) 558, 1160, 1420,
1946, 1985-1986, 2005, 2017-2019, 2029, 2102,
2135, 2141, 2173, 2201, 2205, 2211

E-Loyalty 369, 953, 1564, 1566-1568, 2322

EM Strategy 907, 911, 915

E-Marketing 368-369, 564, 1088, 1100

Emerging Market 1, 204, 209, 214-215, 218, 821,
1572, 1577, 1694

E-Money 64, 72, 1222-1223, 1228, 2300, 2304-2305,
2313

Emotional Energy 1438-1439, 1442, 1447

Enduring Involvement 1722

Engagement Performance Metrics 2005

Engel-Kollat-Blackwell (EKB) Model 794, 803

Enterprise 2.0 734, 1122, 1957, 2126, 2344-2347,
2349-2352, 2354

Enterprise Business Process Mashup 724

Enterprise Realignment 2, 8, 12, 1538, 1548

Enterprise Services 819-821, 823-826, 858-865, 867

Enterprise Systems 724, 818, 858, 1118

Enumerated Persons 224, 230

E-Pedigree 1799-1802, 1807-1810, 1812

E-Personalization 2096-2097, 2100-2101, 2108

Epidemic Models 388, 395

E-Procurement 29-30, 33, 50, 117-119, 124, 135-139,
142-143, 147,231, 240, 243, 245, 368, 564, 889,
910-911, 1140, 1148, 2125

E-Recruiting 125-131, 133

E-Recruiting Consortium 127, 129, 131, 133

E-RecS-QUAL 445, 448, 452

Escapism 2218, 2220, 2226

E-SCM 231-233, 235-243, 246-247

E-Service Quality 369, 371, 374, 441-443, 445-446,
448-450, 945-946, 953

E-Services 371, 374, 446, 448-450, 945, 947, 1767-
1768, 2256-2262, 2265-2267, 2269-2270

E-Shop 29-30, 33, 1140, 1148

E-Society 1670, 1673

E-S-QUAL 445-446, 448, 452, 947

ESSGlobal 1058-1059, 1062, 1065-1068, 1076

E-Supply Chain 231, 245

E-Tailing 794, 857

Ethical Dilemmas 1818, 1823

E-Tour Operator 577

Volume I pp. 1-803; - Volume II pp. 804-1592; Volume 11l pp. 1593-2375



Index

E-Tourism 577

E-Trading 30, 33, 64, 72, 1221, 1228

E-Transaction Convenience 2262, 2265, 2270

E-Transactions 733, 741, 743-744,759,762-763, 765,
897, 1243, 1404, 1411-1412, 1417

E-Venture 28-29, 33, 36

Experience Design 732, 1602

Experience Good 2330

Experience-Based Services 1709, 1722

Expertise in Online Shopping 1630, 1642, 2247

Exploratory Behavior 1713-1714, 1722

External Feedback Barrier 550

External Hyperlink Structure 805-806, 816

External Inlink 805, 816

External Inputs Barrier 550

External Outlink 805, 816

External Outputs Barrier 550

External Process Barrier 550

Exteroception 2085, 2088-2089, 2092, 2095

Eyeball Diagram 488-489, 493

F

Facebook 26, 33, 37,42, 52,57, 68,76, 100, 105-107,
125, 129, 165, 223-224, 226-227, 230, 264-265,
267-268,286,351,411,422,968-970, 1002, 1004,
1031-1034, 1037, 1039-1040, 1160, 1164, 1168,
1176, 1204, 1208, 1234, 1265, 1395, 1550-1555,
1557-1558, 1617, 1924-1925, 1940, 1943-1945,
1947-1948, 1956, 1958, 1971-1972, 1974-1976,
2000, 2006, 2013, 2030-2033, 2039, 2043, 2072-
2074, 2076-2078, 2080, 2086-2088, 2091, 2096-
2099, 2101-2105,2109-2110,2112, 2114, 2120,
2122,2128,2132,2134-2135,2146,2148-2151,
2159,2163,2167,2171,2173,2182,2191,2195,
2205-2206, 2213, 2219, 2324, 2344, 2356, 2359

Facilitating Conditions 456, 1575, 2241, 2244-2245,
2247, 2253

Features and Functionalities 857

Financial Business Models 86

Five-Factor Model 1722

Fixed-Line or Wired Broadband 1385

Folksonomy 1963, 1969

Foreign Exchange 177-178, 183, 1221, 1230

Formative and Reflective Measurement Models 2338,
2343

Franchisee Learning Process 590

Franchisee Life Cycle 579, 583, 590

Franchising 578-580, 582-583, 585, 587, 590

Fraud Detection 316, 840, 845
Fraud Prevention 827, 836, 845
Freemium 56, 75-76, 1420, 1422, 1425, 1429, 1434

G

Gateway Service 829, 832, 846

General-Purpose Job Board 127, 133

Goal-Based Evaluation 485, 493

Goal-Free Evaluation 485, 493

Good Relations 1058-1059, 1062, 1064-1065, 1068,
1070, 1076

Governance 179, 462, 537, 754, 758-759, 762-764,
769, 771, 889, 1242, 2131, 2276

Grand Models 511, 521

gratification theory 2146

Green Characteristics 1913, 1916, 1919-1920, 1922

Gross Merchandise Value (GMV) 214, 218

Group Shopping Site 2364

Groupthink 1131, 1137

H

Habitual Media Use 2016

Halal 888-889, 894-899, 904

Hard Information 1695, 1700, 1705

Hardware 6, 8, 37, 52, 60, 90, 95, 165, 464, 522, 999,
1001, 1003-1005, 1116, 1129, 1149-1152, 1155,
1157, 1214, 1230, 1240, 1246, 1311, 1399, 1471,
1533, 1553, 1609, 1810, 1852, 1863, 1869, 1872,
1883, 1890-1891, 1899, 2003, 2167, 2172, 2280,
2367, 2369-2370

Hayek Hypothesis 1130, 1137

Healthcare Service Strategies 1813, 1823

Hedonic Motivation 2253

Hedonic Values 1710, 1712, 1722, 1724, 2150

Herding 1696, 1698-1699, 1701, 1705

High-Fidelity Prototype 510

Historical request patterns 882-884

Historical User Request Patterns 880-884, 886

Homogenous Goods 625, 628, 638

Horizontal E-Marketplace 890, 953

Hosting Shopping Sites 1633, 1636, 1642

Human Centric Challenges 1242, 1245, 1249

Humanware 1240

Hybrid Recommender Systems 1087

Hybrid Recruiting Service Provider 127-128, 131, 133

Hyper-Innovation 610

Volume I pp. 1-803; - Volume Il pp. 804-1592; Volume Il pp. 1593-2375



I

Imagined Communities 1971, 1973-1975, 1983

Impulsive Purchases 1490-1495, 1502, 1507

Incident Notification System 719, 724

Income Level 171, 2239-2240, 2242-2244, 2247-
2249, 2253

Incremental Collaborative Filtering 1090, 1100

Incubation Centers 1214

In-Depth Interview 1509, 2016

Indirect Network Effects 2365-2367, 2371, 2375

Individualized Education Plan (IEP) 1000, 1012

Industry Position 4-6, 8, 12

Information Asymmetry 224, 252, 791, 849, 1585,
1588, 1662, 1664, 1693-1694, 1696, 1698-1699,
1701, 1705, 1811, 2357, 2361, 2364, 2368

Information Communication Technologies (ICT) 387,
653, 665, 1229, 1240, 2275, 2300

Information Efficiency Hypothesis 1130, 1137

Information Hierarchy 730, 732

Information Need 1588, 1592

Information Quality 216, 274, 446, 448-449, 796,
848, 869, 873, 917, 1492, 1576, 1633, 1699,
1724-1725, 1792, 2042-2043, 2045-2046, 2050,
2078, 2257, 2357

Information Technology (IT) 26-27,33,36,39-41, 120,
164,167,215, 232-233, 249,273, 342, 522, 525,
578, 582,592, 602, 665, 752, 758-759, 763-767,
769,777,794, 802,809, 811, 841, 889, 905, 981,
1007,1039,1117,1148, 1150, 1153, 1230, 1233,
1333, 1349, 1360, 1369, 1399, 1517, 1581, 1767,
1777,1793, 1864, 1978,2017,2022, 2026, 2029,
2031,2084,2086,2095,2138,2171,2240,2271,
2274, 2281, 2288, 2351-2352

Information Technology Infrastructure Library’s
Integration 777

Informativeness 1712, 1714, 1722

Initial Trust towards the Website 302, 309

Instant Gratification 1491, 1494-1495, 1499-1502,
1507, 2148

Institutional-Based Trust 1738, 1746

Integrated Marketing Communication 1999, 2002-
2003, 2005

Intellectual Assets (IA) 13, 18, 25

Intellectual Property Rights (IPR) 18,941, 1258-1262,
2125

Intelligent Agent 714, 849, 890,900, 1280-1281, 1286-
1288, 1297, 1307-1310, 1312, 1316, 1318-1319

Intelligent Networks 1533, 1536, 1542, 1548

Intention To Use 1350, 1354-1355, 1359-1361, 1363,
1401, 1460, 1508, 1510, 1512-1514, 1551, 1554-

Index

1555, 1557-1558, 1575, 1611, 1900-1902, 1905,
1911, 1913, 1916, 1918-1920, 2078, 2333-2338

Interaction Design 113

Internal Consistency 278, 413, 432, 440, 1407-1408,
1753-1754, 1903

Internal Feedback Barrier 550

Internal Inputs Barrier 550

Internal Outputs Barrier 550

Internal Process Barrier 550

International Law 356

Internet Commerce Taxation 330, 341, 397, 409,
1052, 1055

Internet Enterprise Services 819-820, 823-826

Internet Intermediaries 50, 57, 67, 72

Internet Of Things (Iot) 33,361, 522,998, 1003-1004,
1033,1122,1144,1177-1179, 1185, 1189, 1229,
1303, 1330, 1340, 1846, 1853, 2323

Internet Privacy 148, 1783, 1786

Internet-Mediated Market Orientation 251, 258, 261

Interoperability 94-95, 137, 186, 476, 735, 740, 779,
865, 899-900, 1058, 1076, 1118-1119, 1121,
1123-1125, 1128-1129, 1182-1183, 1216, 1332,
1773, 1853, 2172, 2196

Interpersonal Trust 1737-1742, 1746

Inventory Management Problems and Its Solutions 1839

Inventory Shrinkage 527, 1800, 1825, 1827-1835, 1839

Issuing Bank 828-831, 846, 1015

Item-Level RFID 526, 1799-1800, 1802-1803, 1810-
1812

Item-to-Item Collaborative Filtering 1081-1082, 1087

J

JADE-LEAP 1287, 1310-1311, 1332
Jailbreaking/Rooting 1471

Jenkins Act 330, 335-336, 341

JIT Efficiency 528-529, 534

K

Key Performance Indicators (KPI) 266,764,1176, 1878

Keyword Generation 310, 315-316, 328

Knowledge Buyer 996

Knowledge Commerce (K-Commerce) 13, 25

Knowledge Management 30, 57, 68, 104-105, 258,
272,275,280,284,368,476,587,981-982, 1031,
1230, 1961, 2055, 2121-2123

Knowledge market 981-994, 996

Knowledge of the Hosting Country 1633, 1642

Knowledge Quality 272, 284

Knowledge Seller 996

Volume I pp. 1-803; - Volume II pp. 804-1592; Volume 11l pp. 1593-2375

liv



Index

Knowledge Sharing Behaviour 272-273, 275, 278-
280, 284

Knowledgebase 474, 476, 478, 1388

Knowledge-Based Recommender Systems 1087

Knowledge-Based Trust 1738, 1746

L

Law of One Price 2289, 2299, 2320

Lead User 1133, 1137

Leader-Following Consensus Protocol 1089, 1096,
1098, 1100

Least Recently Used (LRU) 881, 886

Legal Regulation 76, 81, 86

Likert Scale 236, 254, 923, 949, 1351, 1406, 1496,
1599, 1616, 1635, 1649, 1660, 1770, 1915

Linear Spline 1526, 1530

Live Chat Window 1602, 1609

Local Jurisdiction 356

Location Based Services (LBS) 1108, 1114, 1533

Logo 151, 624,726-728,732, 1298, 1323, 1975, 2102

Long Tail 56, 316, 328, 1540, 2321, 2349

Low-Fidelity Prototype 510

Lurking 285-289, 291-293, 296-297

Luxury Goods 422, 980, 2288

M

Mainstream Knowledge Consumer 996

Man-in-the-Middle Attack 1466, 1471

Manufacturing Resource Planning (MRP) 471, 479

Marginal Trader 1137

Marginal Utility 513, 515-516, 521

Market Mechanism 626, 890, 906,915,945,982, 1132

Market Research 74, 96, 128, 140, 142, 210, 1133,
1191, 1204, 1265, 1510, 1555, 1788, 1860, 2051,
2056, 2071, 2122, 2152-2153, 2199, 2345

Market Share 34, 60, 65, 119, 468, 540, 563, 818, 894,
960, 964, 969, 1104, 1116, 1190, 1192-1193,
1250-1251, 1253-1254, 1260-1261, 1333-1336,
1338, 1563, 2056, 2186, 2228-2229, 2231-2234,
2236, 2318, 2320, 2322, 2366-2368

Market Thickness 628, 631, 633-636, 638

Marketing 1.0 190-191, 199

Marketing 2.0 191-192, 199, 2185

Marketing 3.0 190, 193, 199, 968, 980

Marketing Communication 616, 1999, 2002-2003,
2005, 2056, 2065-2067, 2069, 2071, 2144, 2172,
2206

Marketing Functions 234, 857, 2158

Marketing Management 474, 2147, 2152, 2158

Market-Making Mechanism 904

Marketplace Fairness Act338, 1045, 1052-1053, 1055,
1057, 1254, 2293, 2299

marketplace portal 136

marketplace software 136, 139

Masculinity 1711-1712, 2133, 2141

Material Information 224-225, 230, 2128

Maximal Posting Price 982, 991-993, 996

M-Commerce 453-454, 456, 468, 1035-1036, 1269,
1280-1281, 1283, 1298-1299, 1307-1308, 1333,
1338, 1345, 1347-1348, 1401-1403, 1413,
1461-1463, 1465, 1469, 1471, 1490-1495, 1498,
1500-1502, 1507, 1528, 1530, 1538, 1597, 1742,
2096, 2272, 2324

M-Commerce Quality 1490, 1492, 1507

Media Displacement Theory 2016

Media Mix 328, 2053, 2061

Media Sharing 2124, 2131

Medium-Fidelity Prototype 510

Menu Costs 625-627, 638, 2291, 2304, 2313

Mergers and Acquisitions 144, 147

Metadata Application Profile 1074, 1076

Metadata Element 1060-1061, 1076

Metadata Schema 1059-1062, 1065, 1067, 1073-1074,
1076

Micro-Blog 2062-2069, 2071

Middleman 37-38, 46

Middleware 94, 139, 1121, 1123, 1125, 1129, 1311,
1841, 1869, 1871-1872, 1883-1886, 1899, 1913-
1914

Millennials and Younger Cohorts 1722

Minimal Posting Price 982, 988-991, 993, 996

Mobile Advantage 1400, 1402-1403, 1411, 1417

Mobile Advertising 264, 1265,1278,1338,1612,1615

Mobile Agent 891-892, 899-901, 904, 1286, 1298,
1308, 1322-1323

Mobile Application Ecosystem 1418-1419, 1434

Mobile Applications 614, 624,798,916-923,926-927,
1333-1334, 1337-1340, 1344, 1376, 1533, 2281

Mobile Banking 65, 1035, 1037, 1224, 1280, 1292-
1294, 1302, 1307, 1345-1346, 1348-1355, 1358-
1359, 1362, 1461, 1468

Mobile Commerce 14, 591, 855, 1031, 1035, 1040,
1044, 1160, 1231, 1280-1281, 1307, 1338, 1345,
1359-1363, 1369, 1402, 1449-1450, 1452, 1462,
1468-1469, 1490, 1493, 1507, 1509, 1577, 1611-
1612, 1615, 1759, 2239

Mobile Internet 87, 212, 1114, 1202, 1336, 1340,
1378, 1380, 1383, 1399-1400, 1402-1404, 1406,
1410-1413, 1417, 1449, 1455, 1473, 1479, 1489,
1535, 1540, 1610

Volume I pp. 1-803; - Volume Il pp. 804-1592; Volume Il pp. 1593-2375



Mobile Market 1337, 1340, 1344, 1526, 1540

Mobile Network 87, 89, 97, 99, 1292, 1294, 1306-
1307, 1318, 1334, 1336, 1344, 1373, 1455, 1489,
1532, 1538

Mobile Network Operator (MNO) 87, 99, 1489, 1538

Mobile Phone Identity 1435, 1438, 1440-1444, 1447

Mobile Search 310, 1102, 1108-1109, 1114, 1321-
1323, 1325-1326

Mobile Service 96, 1207, 1337, 1477, 1480, 1486,
1508, 1513-1514, 1517, 1520, 1532-1534, 1536,
1538, 1542, 1761, 1868, 1879, 1896

Mobile Shopping 511, 1280-1281, 1286, 1288, 1293-
1294, 1297, 1303, 1307-1308, 1310-1311, 1313,
1316-1318, 1320, 1322, 1330, 1448, 1459, 1577,
1581

Monetization 1183, 1272, 1418-1420, 1422, 1428-
1429, 1434

Moral Hazard 1705, 2321, 2330

Multi-Channel Pricing 652

Multi-Channel Retail 652

Multidimensional 272, 605-607, 610, 873, 949, 1450,
1665, 1670, 2217, 2339

Multigroup Comparison 2248-2249, 2253

Multilevel Modeling (MLM) 1489

Multi-Sided Financial Platform (MFP) 64, 66, 72

Multi-Sided Platform (MSP) 48, 50, 52, 54, 59, 72-
73,2366

N

Near Field Communication (NFC) 87, 620, 1036,
1305, 1455, 1460

Need For Cognition (NFC) 917, 920, 922-923, 926,
928, 932, 1669, 1722

Negativity Framing 1991, 1996

Net Economy 27, 29-30, 33, 36, 1145, 1148

Network Effects 55-57, 65,456,989, 994, 1132, 1789,
2305, 2365-2368, 2371-2372, 2375

Network Externality (NE) 55, 1553, 1561,2196,2357,
2359, 2364, 2375

Niche Job Board 127-128, 131, 133

O

Obfuscation 2322, 2330

Object Layer 1178, 1189

Observability 456,468, 1401, 1574,1914,1916,1919-
1920, 1922, 1929-1930, 2256, 2259

Offline Market Share 2231, 2233, 2236

Index

Offline Penetration 2236

Offshore Banking 177

Offshore Financial Centers 180-181, 183

Omni-Channel Retailing 1799, 1803, 1808, 1810, 1812

Online Auctions 138, 251, 891-892, 954, 958-959,
961, 1359, 1369, 1563, 2321

Online Business 329,411,423,465,468,536,594,603,
618, 639-640, 804, 808-809, 847, 849, 889, 946,
958, 1031, 1034, 1210, 1259, 1566-1567, 1576,
1706, 1997, 2043, 2050, 2273, 2287

On-Line Credit Card Processing 846

Online Customer Communities 2076, 2079, 2082

Online Dating 74-81, 86, 1273

Online Dating Risks 86

Online Flow Experience 1581

Online Game 422, 1788, 1792-1795, 1797

Online Infrastructure 1214

Online Knowledge Market 982-983, 986, 994, 996

Online Market Share 2229, 2231-2233, 2236

Online Marketing 30, 454, 1207, 1706, 1716, 2138,
2197, 2200

Online P2P Lending 1693, 1696-1701, 1705

Online Penetration 2236

On-Line Purchasing 351, 838, 846

Online Retail 205, 215, 603-607, 618, 652, 792, 799,
928, 1032, 1035, 1190, 1204-1205, 1209, 1631,
1706, 1731, 2332

Online Retailing 38, 41, 299, 302-305, 309, 368,
604, 606, 791-792, 803, 849, 1032, 1151, 1157,
1563, 1627, 1644, 1674-1675, 1682-1684, 2150,
2207-2208

Online Security 149, 156-157, 655, 1578, 1593, 1741,
1786

Online Shopping 156, 194,205,207,411-412,420,464,
511-514,517,519,521, 539, 551, 555, 558, 562,
568, 649, 791-792, 796-797, 799, 875, 958, 981,
1038, 1040, 1204, 1207, 1212, 1337-1338, 1361,
1363, 1389, 1490-1491, 1493, 1563, 1572-1578,
1581, 1594, 1599, 1602, 1605, 1611, 1626-1633,
1636-1637, 1642-1645, 1647-1655, 1661, 1676-
1677, 1682-1683, 1691, 1706, 1708, 1712-1714,
1725,1727,1731, 1788, 2041-2042, 2046, 2050,
2101, 2150,2152,2196-2197, 2240, 2247-2249,
2289, 2316, 2336

Online Trust 150-152, 157, 1594, 1596, 1632-1633,
1674-1675, 1683, 2039, 2042-2046, 2050

Open Architecture 137, 147, 999, 1012

OpenInnovation 7, 1182-1183,1538-1540, 1542, 1548,
2125,2188,2191

Volume I pp. 1-803; - Volume II pp. 804-1592; Volume 11l pp. 1593-2375

Ivi



Index

Operating Efficiency 528-529, 534

Operational Inputs 915

Operations Efficiency 1823

Optimum Stimulation Level (OSL) 1722

Order-Effects Models 396

Ordering Efficiency 528-529, 534

Organic Search 1103, 1106-1107, 1115, 1583-1584

Organization Centric Challenges 1243, 1245-1247,
1249

Origin Web Server 881, 886

Over The Air (OTA) 92, 99, 1281

Overload Confusion Proneness 918, 921, 926, 932

Over-the-Top (OTT) Instant Messaging 1489

P

PageRankTM 1103-1105, 1115

Paid Search 61, 1102, 1106-1108, 1114-1115

Partial Least Squares (PLS) 949, 1555, 1754, 1766,
1900, 1903

Participant’s Satisfaction 284

Passive Tag 1857

Path Modelling Analysis 1754, 1766

Payment on Delivery (POD) 211, 218

Payment Processors 829, 846

Peer Comment 2050

Peer Communication 2044-2046, 2050

Perceived Capability of International Delivery 1632,
1637, 1642

Perceived Convenience 1362, 1369, 1574, 2039

Perceived Ease Of Use (PEU) 167, 273, 279, 468,
577, 1242, 1338, 1359-1361, 1369, 1401, 1450,
1460, 1492, 1510, 1513, 1553-1554, 1557-1558,
1561, 1575,1581,1612, 1615, 1633, 1740, 1768,
1777-1779, 1900-1901, 1911, 2240-2241, 2243,
2335-2336

Perceived E-Readiness Model (PREM) 457-458, 468

Perceived Global Propensity 1633, 1637, 1642

Perceived Importance 411, 1631-1632, 1637, 1642,
1902

Perceived Privacy 1552-1553, 1558, 1645, 1782, 1900-
1901, 1907, 1909, 1911

Perceived Risk 148, 152, 155, 351, 551, 1360, 1576-
1577, 1596, 1643-1645, 1647-1648, 1651, 1653-
1654, 1725-1726, 2242, 2244-2245, 2247, 2253

Perceived Security 448, 1360, 1363, 1369, 1450,
1593-1594, 1596, 1599-1605, 1782, 1900-1902,
1907, 1909, 1911

Perceived Trust 1369, 1450, 1595, 1599, 2242-2244,
2247

Perceived Usefulness (PU) 167-168, 273, 279, 448,
456, 468, 564-565, 577, 1242, 1338, 1359-1362,
1369, 1401, 1450, 1460, 1510, 1513, 1551, 1553-
1554, 1557-1558, 1561, 1575-1576, 1581, 1596,
1598, 1610-1612, 1615, 1617, 1740, 1746, 1768,
1777-1779, 1900-1901, 1907, 1911-1912, 2240-
2241, 2243, 2335-2336

Perceived Value 234, 446, 592, 1196, 1198, 1512,
1563-1564, 1566-1567, 1571, 1611-1612, 1630,
1761, 1986, 2359, 2369

Performance Expectancy 456, 1360, 1575-1576, 1612,
1615, 2241, 2244, 2247, 2253

Performance or Functionality 1739, 1746

Peripheral Cues 1714, 1722, 1992

Personalized Permission E-Mail 2096, 2108

Personalized Recommendation Problem 1078-1079,
1084, 1087

Personalized Recommendation Services 2108

Personally Identifiable Information (PII) 77, 288, 337,
1780, 1866

Phishing 1281-1282, 1471

Physical Distribution 2256-2257, 2259-2260, 2262,
2270

Physical Presence 330-331, 333-334, 338-339, 341,
397, 399-400, 402, 404, 407, 409, 1045-1050,
1052-1057, 2289, 2292, 2306

Physical Store Shopping 511-514, 517, 519, 521

Platform Markets 2366, 2375

Podcast 2080, 2354

Podcasting 1924, 1939, 2152, 2161

Positivity Framing 1996

Power Law 2344-2345, 2349-2350, 2352, 2354

Pragmatism 2134, 2141

Predictability or Reliability 1746

Prediction Markets 1130, 2345-2346, 2354

Predictive Analytics 1034, 1274, 1278

Preference of Online Shopping Mode 1630, 1642

Preferential Adoption 1402, 1417

Preferential Attachment 1089, 1097, 1101, 1699, 1960

Pre-Processing 554, 1585, 1592

Price Discrimination 647,2290,2299,2357-2358,2364

Price Dispersion 625-630,638,2288-2289,2292-2293,
2299, 2303-2304, 2320-2322, 2330

Price Fairness (PF) 1486, 1748, 1750, 1757, 1766

Price Gap 628-631, 633-636, 638

Price Partitioning 2292-2293, 2299

Privacy Agent 1786

Privacy and Security Web 953

Privacy Policy 77, 151, 343-344, 1553, 1781-1784,
1786-1787, 1807

Volume I pp. 1-803; - Volume Il pp. 804-1592; Volume Il pp. 1593-2375

Ivii



Privacy Seals 1780, 1782-1784, 1787

Process Structure 364, 370-371, 375-376, 386

Process-Oriented Enterprise Applications 867

Product Attitude 1722, 2148

Product Identifier (PID) 1812

Product Involvement 1133, 1722, 1946, 2333, 2336-
2338

Product Knowledge 611, 1724, 1727, 1729, 1731,
1736, 1751

Productivity 237, 248, 486, 524, 528, 619, 659, 716,
734,740, 810, 818, 826, 859, 1001, 1031, 1177,
1184, 1206, 1243, 1554, 1561, 1749, 1895, 2099-
2100,2108,2122,2150,2172,2271,2273-2275,
2280, 2283, 2300-2303, 2306-2308, 2313, 2322,
2344-2345, 2350, 2354

Products Concept Testing 1137

Programmatic Advertising Buying 1278

Propensity to Trust 303-306, 309

Proprioception 2085-2086, 2088-2089, 2092, 2095

Proxy Bidding 954, 961, 965

Proxy Caches 881-882, 886

Public Private Partnership 1240

Publishing Industry 1190-1192, 1198, 1201, 2289

Purchase Intention 152, 155, 158, 615, 1451, 1491,
1566, 1581, 1596, 1610-1612, 1614-1617, 1620-
1622, 1626, 1727,1942,2023,2026,2039,2044-
2046, 2239-2240, 2242-2245, 2247-2248

Purchase Tax Amount 1255-1256, 1262

Purchasing Decision Process 1550-1551, 1553, 1555,
1557-1558, 1561, 2023

R

Radio Frequency Identification (RFID) 99, 522, 526,
1799, 1813, 1825, 1841, 1857-1858, 1864, 1866-
1867, 1883-1884, 1899-1900, 1912-1913, 1922

Ranks Models 396

Rapid Fulfillment 1031, 1038

RDF Serialisation 1071, 1076

Real Time Gross Settlement System 183

Real-Time Bidding (RTB) Advertising 1264-1267,
1271-1272, 1274, 1278

Recommender Systems 105, 594, 1078-1081, 1083-
1084, 1087-1090, 1093-1094, 1096, 1099-1101,
1392-1393, 1961, 2248

Re-Engineering 231, 245, 568, 653, 769

Regulation Fair Disclosure (Reg FD)223-224,227,230

Reintermediation 577

Relational Hypothesis 1722

Relationship Learning 249-254, 256-258, 261

Relationship Quality 249-254, 256-258, 261

Index

Relative Advantage 456, 468, 565, 656, 658, 666-667,
673, 1401, 1453, 1914, 1916, 1918-1920, 1922,
1929-1930, 2039, 2041-2046, 2050, 2256, 2259,
2266

Reliability Web 953

Repurchase Intention 446, 1363, 1674-1675, 1677-
1678, 1681, 1683, 1691

Resource Description Framework (RDF) 780, 790,
1058, 1069, 1074, 1076, 1121, 1387

Responsive Design 728, 732

Return On Investment (ROI) 141, 275, 430, 486, 522,
525,744,762,959,1107,1176,1185,1266, 1278,
1835, 1852, 1860, 1863, 1874

Revenue Functions 857

Revenue Model 31, 62, 245, 484, 1425, 1429

Reverse Auction 891, 915, 955, 965

Review Consistency 1988, 1991, 1996

Review Sidedness 1154, 1988, 1991, 1996

RFID Middleware 1841, 1872, 1883

RFID Reader 1805, 1807-1808, 1845, 1857-1858, 1866

RFID Tagging 1819, 1833, 1850, 1867

RFID Tags 523, 1005, 1123, 1177-1180, 1189, 1808,
1814-1819, 1826, 1841-1845, 1847-1848, 1850,
1857, 1866, 1869-1870, 1872, 1883, 1886, 1890-
1891, 1902, 1907-1908

RFID Technology Management 522, 534

RFID-Embedded Technologies 1820, 1823, 1839

Riba 904

RTLS Middleware 1872, 1884-1886, 1899

S

Sales Tax 329-339, 341, 398-399, 401-402, 406-407,
409, 1045-1055, 1057, 1254-1257, 1260, 1262,
1832, 2292-2293, 2299, 2305-2306, 2313

Sales Tax Amount 330, 1255-1256, 1262

Sales Tax Leakage 2305-2306, 2313

Satisfaction/Dissatisfaction 1691

Search Behavior 131,310-311,317,328,552-553,557-
558, 1582-1584, 1587-1589, 2292-2293, 2360

Search Cost 638

Search Engine Advertising 30,310-318, 328,555,558,
1278, 1582-1589, 1592

Search Engine Optimization 30, 318, 328, 440, 1033,
1058, 1064, 1102, 1104, 1106, 1115, 1175

Search Good 2330, 2357

Search Intent 328, 1583, 1592

Search Multi-Sided Platform (SMSP) 59, 73

Search-Based Services 1709, 1722

Seasonal Goods 639, 641, 652

Second Price Auction 312, 314, 965, 1107

Volume I pp. 1-803; - Volume II pp. 804-1592; Volume 11l pp. 1593-2375

Iviii



Index

Secondary Use 286, 290, 292, 296-297

Secure Element (SE) 89-95, 99

Securities And Exchange Commission 223-224, 226-
227,230, 2128

Security Awareness 1340, 1344

Security Perception 1593-1594, 1596-1605, 1609

Seigniorage 2304, 2313

Selective Disclosure 225, 230

Selectivity Hypothesis 1713, 1722

Self Regulation 80, 86

Self-Esteem Motive 1441-1442, 1447

Self-Expansion 1440-1441, 1447

Self-Publishing 1195, 1201

Self-Regulation 74, 80, 344, 351, 356, 2033

Sell-Side Platform (SSP) 1278

Semantic Product Discovery 1386-1387, 1390-1391,
1393, 1395-1396, 1398

Semantic Query Experience 1393, 1396, 1398

Semantic Search 1058, 1064, 1074, 1386-1389, 1398

Semantic Web 33, 188, 199, 476-477, 479, 779-782,
787, 790, 863, 1058, 1102, 1108, 1115, 1121,
1125, 1142, 1144, 1386-1387, 1389-1390, 2267

Semantic Web Service 781, 787, 790

Sentiment Performance Metrics 2003, 2006

Service Complementarity 1489

Service Factors 2256-2259, 2262, 2265-2267, 2270

Service Oriented Architecture (SOA) 740, 753, 758,
762, 765, 767, 818, 826, 862, 893, 1116, 1152,
1303

Service Quality 148,215-216,248,258,274,279,301,
369-370, 441-443, 445-446, 450, 452, 793, 795,
797, 803, 848-849, 869-870, 873, 944, 946, 949,
1336, 1492-1493, 1499-1502, 1507, 1576, 1610,
1612,1724,1759,1767,1793,1827,1992, 2017,
2078, 2322, 2332, 2357, 2359

Service Substitution 1489

SERVPEREF 441-442, 452

SERVQUAL 441-444, 452

Shariah 888-889, 892-901, 904

Shariah Compliant 892-895, 897, 900-901, 904

Sharing Economy 1031, 1039-1040, 1044

Shopbot 2299

Shopping Channel Choice 518, 521

Short Message Service (SMS) 75, 1036, 1473, 1489

Significant Other 1970, 1973-1974, 1977, 1984

Similarity Confusion Proneness 918,920,926-928,932

Single Wire Protocol (SWP) 90, 99

Site Attitude 1714, 1722

Site Involvement 300, 1711, 1713, 1722

Site Quality 443-445, 450, 850, 1491, 1500-1501,
1596, 1722

Situational Enterprise Applications 715-716, 724,
858-861, 865, 867

Situational Enterprise Services 858-865, 867

Situational Involvement 1722

Situational Normality 1738, 1740, 1746

Skill Worker 2287

Small And Medium Sized Enterprises (SME) 1249,
2287

Smart Card 88-89, 92, 94-95, 99, 838-839, 846, 1292-
1293, 1302, 1305, 1847

Smartphone 614, 624, 916, 921-923, 926-928, 1036,
1198, 1333-1336, 1338-1341, 1344, 1399, 1405-
1406, 1408, 1410-1411, 1413, 1461-1462, 1469,
1471, 1474-1475, 1480, 1486, 1489, 1870, 1883,
1899, 2125

Sniping 955, 960, 965

SOA Migration Methodology 818, 826

Social Bookmarking 624, 1958, 1960-1961, 2006,
2075-2076, 2124, 2131

Social Cognitive Theory 101, 167-168, 1345-1348,
1353-1354, 1358, 1552, 2241

Social Commerce 558, 562, 868-869, 871-874, 876-
878, 1032, 1550, 1558, 1577-1578, 1581, 1997,
2039-2040, 2043-2046, 2072-2073, 2076-2080,
2082, 2183-2184, 2193-2195, 2199

Social Influence 456, 869, 1360, 1552-1553, 1557-
1558, 1575, 1758, 1941, 1985, 2147-2148, 2183,
2193,2205,2218-2219, 2226, 2241, 2243-2244,
2247-2248, 2253

Social Interaction 868, 878, 1141, 1347, 1512, 1578,
1972,1977,2043,2045,2076,2079,2122,2146,
2172, 2218-2219, 2226, 2358

Social Media Analytics 2055, 2061

Social Media Applications 868-869, 878, 935, 1004,
1153, 1278, 2030-2035, 2038, 2061-2062, 2079,
2121-2122,2125-2128

Social Media Channel 1998, 2006

Social Media Consumer Culture 2158

Social Media Intensity 2132-2136, 2138, 2141-2142

Social Media Management 2051, 2053-2058, 2061-
2062, 2126-2127

Social Media Marketing 30, 107,968, 1997-2004,2006,
2018,2105,2113,2125,2144-2145,2148,2150-
2153,2158,2163,2167,2173,2189,2195,2199

Social Media Technology 2030, 2078, 2082

Social Media Tools430,437,871,894,933, 1978, 2030,
2034-2035, 2061, 2073, 2105, 2122, 2124, 2174

Volume I pp. 1-803; - Volume Il pp. 804-1592; Volume Il pp. 1593-2375

lix



Social Networking 76, 100, 102-103, 110, 126-127,
129, 131, 186,258, 264,551, 562, 624, 869, 886,
899,938,970, 1004, 1034-1035,1104-1105, 1108,
1116, 1158, 1337,1376-1377, 1410, 1463, 1535,
1551, 1553, 1572, 1696, 1924-1925, 1927, 1939-
1941, 1943, 1945, 1956, 1961, 1963, 1969-1970,
1973, 1984, 1997-2000, 2003, 2005-2006, 2026,
2031, 2034,2038-2041,2043, 2045, 2072-2074,
2076, 2080, 2083,2096-2101,2109,2112,2114,
2120-2123,2125,2128,2134-2135,2141,2160-
2161,2171,2182,2194,2205-2207,2212,2219,
2267, 2346, 2356-2357, 2359

Social Networking Site (SNS) 1562, 1972-1973,
2013-2014, 2074

Social Networks 14, 37, 42, 100, 105, 125, 167, 169,
193, 195-197, 251, 262-265, 267-269, 286-287,
422, 564, 796, 799, 860, 868-869, 969, 1039,
1089, 1099, 1141-1142,1160-1161, 1168, 1194,
1204, 1208, 1224, 1347-1349, 1353, 1454, 1514,
1550-1551, 1553, 1555, 1557-1558, 1562, 1572,
1578, 1676, 1696, 1924-1925, 1941, 1943-1948,
1958, 1970, 1972-1978, 1984, 1999-2001, 2013-
2014, 2024-2025, 2035, 2040, 2044, 2052, 2064,
2072,2074,2076-2079, 2085, 2097, 2105, 2109,
2112,2120,2126,2132,2134-2135,2138,2144,
2146,2148,2151-2152,2159,2161,2163, 2165,
2172-2173, 2183-2185, 2189-2192, 2195-2197,
2199, 2201-2203, 2205-2207, 2212, 2248, 2344-
2347, 2349, 2354, 2356, 2359, 2364

Social Proof 871, 873, 2077, 2083, 2183

Social Shopping 551-555, 557-559, 562, 869, 879,
1551, 1578, 2042, 2356-2361, 2364

Social Shopping Marketplace 2364

Social Support 265,523, 1551, 1578,2040,2078,2083

Soft Information 1695, 1700, 1705

Software Ecosystem 1419, 1429, 1434

Source Credibility 1941, 1946-1947,1987-1989, 1991,
1996, 2043

Spin-off Information Consumer 996

Stakeholder Theory 351, 356

Static Documents 883, 886

Stock-Effects Models 396

Store Merchandising 624

Strategic Bidding 315, 328

Strategic Partnerships 117, 135, 138, 147

Streamlined Sales 1045, 1053, 1057

Structural Assurances 1738, 1746

Structural Equation Modelling (SEM) 277, 949, 1406,
1754, 1766, 1900, 1903

Index

Subjective Norm (SN) 166-167,169,1575,1612,1615,
1769, 1771, 1777-1778

Subscriber Loyalty 1766

Subscriber Satisfaction 1766

Supplier Network 116, 121, 124, 147

Supply Chain 117, 119, 121, 124, 137-138, 141, 145,
147,209, 212,215,231-233, 243,245, 250, 367-
368, 374,454,460, 470,472,522, 524-527, 529,
593, 641, 653,716, 724, 824, 859, 890-891, 909,
911, 915, 955, 1034, 1039, 1116, 1123, 1152-
1155, 1158, 1177-1180, 1182-1185, 1189, 1418,
1613, 1799-1800, 1802, 1808, 1810, 1812-1820,
1823-1826, 1839-1840, 1850-1851, 1858, 1860,
1867,1871, 1878, 1894, 1900, 1913, 1919, 2273,
2304, 2315, 2317-2320, 2323-2324

Supply Chain Management (SCM) System 119, 124,
141, 147,209, 212,215, 232-233, 245, 250, 367-
368,522,716,724,824,859,891,955,1123,1152,
1154, 1177-1179, 1184-1185, 1189, 1799-1800,
1813-1814, 1823, 1826, 1839, 1860, 1867,2273,
2304, 2317, 2323

Supply Chain Performance 525, 1823-1826, 1839-1840

Systems Modeling 857

T

TapJacking 1467, 1472

Taxonomy 48-49, 54, 57-58, 68, 73, 274-275, 442,
536, 538-544, 1215-1218, 1224-1226, 1228,
1962, 2065, 2358

Technological Adoption 167, 176, 396, 1347, 1358

Technological Advance 1385

Technological Innovation 52, 166-168, 176, 1346-1347,
1350, 1354, 1358, 1412, 2213, 2301

Technology Acceptance 167, 272-273, 275, 456, 468,
564,569,793,795, 849, 1242, 1346, 1359, 1401,
1417, 1449, 1460, 1510, 1517, 1534, 1550-1551,
1562,1575,1581,1615, 1740, 1768, 1777, 1900-
1901, 1909, 1912, 1978, 2240-2242

Technology Acceptance Model (TAM) 167, 272-273,
275, 456, 564, 569, 1242, 1346, 1359, 1401,
1449, 1460, 1510, 1517, 1534, 1550-1551, 1562,
1575,1581, 1615, 1740, 1768, 1777, 1900, 1909,
1912, 2240

Technology Adoption 164, 166-168,388,454,456-457,
468, 565, 567, 569, 577, 656, 1243, 1346, 1348,
1400-1401, 1403, 1412-1413, 1451, 1517, 1551,
1777, 1914, 1920, 2087, 2152, 2241, 2346-2347,
2349, 2359

Volume I pp. 1-803; - Volume Il pp. 804-1592; Volume Il pp. 1593-2375



Index

Technology Adoption Model (TAM) 456, 468, 577,
1777

Technology Affordance 2086, 2095

Technology Centric Challenges 1242-1243, 1245-
1246, 1249

Technology Diffusion 395-396, 1417, 1929

Technology Trust 1737-1742, 1746-1747

Technology, Organization, and Environment (TOE)
Framework 457, 577

Telecommunication Liberalization 1240

Telecommunication Services 397-398, 1748-1749,
1761, 1766

Theory Of Planned Behavior (TPB) 166, 1346, 1359,
1575, 1581, 1769, 1778, 2147, 2240, 2334-2335,
2337

Theory Of Reasoned Action (TRA) 166, 273, 301,
456, 1346, 1401, 1534, 1553, 1575, 1768, 1777-
1778, 2147, 2240

TOGAF 735, 737, 739-740, 753, 777, 1117

Topological Analysis 959, 965

Total External Inlinks 806, 816

Total Factor Productivity 2302, 2313

Total Inlinks 806, 809-811, 816

Total Number Of Pages 555, 806, 817

Tourism 100-101, 104-106, 108-111, 113, 193, 563-
570,577,962,1235-1236, 1448, 1551, 1726, 1850,
1973, 1976,2017-2019, 2084-2086, 2089, 2092,
2159, 2162, 2166-2167, 2174, 2277

Track-and-Trace 1799, 1801-1802, 1812

Trading Network 117, 134, 138, 147

Transaction Authentication Number (TAN) 1472

Transaction Costs 37-38,41,43,47, 65,234,343, 362,
420, 524, 552, 592, 850, 906, 940, 1153, 1452,
1674, 2302, 2319, 2323

Transaction Level 29, 348-349, 356

Transactional 39,93,191,311-312,370,411,425,447,
594, 743, 799, 836, 847, 849, 944, 1360, 1363,
1452, 1455, 1583, 1737-1738, 1740, 1742, 1746,
1829, 2114, 2160-2161, 2196

Transactions Functions 857

Transference-Based Trust 1738, 1747

Trendiness 2218, 2226

Trialability 456, 468, 1401, 1574, 1914, 1919-1920,
1922, 1929-1930, 2259

Trust Modes 1738-1742, 1747

Trust on Foreign Vendors 1633, 1636-1637, 1642

Trustee 1699, 1738-1740, 1746-1747

Trustor 1691, 1699, 1738, 1740, 1746-1747

Trustworthiness Beliefs 1738-1741, 1747

T-Test 346, 506, 1556, 1600, 1602-1603, 1651, 1660

Tweens 611-615, 618-621, 624

Twitter 52, 107,223-227,230,268,397,411,422,968,
1002, 1004, 1031-1033, 1160, 1164, 1169-1170,
1208, 1234, 1558, 1940, 1943-1948, 1956, 1958,
1961, 1971, 1974-1976, 2000, 2006, 2030-2034,
2039, 2042-2043, 2055, 2062-2065, 2067-2068,
2071-2074, 2077-2078, 2087-2088, 2096-2099,
2102-2104,2109,2112,2120,2122-2123,2134-
2135,2146,2150-2151,2159,2163,2167,2171,
2173, 2182, 2195, 2206, 2356

Two-Sided Market 50, 205, 1419, 1434, 1539

Two-Sided Network Effects 2375

U

Unauthorized Access 286, 290, 292, 296-297, 1451,
1454, 1471, 1780

Uncertainty 1-2, 14-15, 90, 150, 154-155, 179, 258,
312, 367, 388, 394, 538, 626, 656-657, 662,
664-665, 667, 673, 796, 896, 911, 919, 958,
1179-1180, 1184-1185, 1362, 1450, 1454, 1585,
1588, 1594, 1614, 1628, 1632, 1644-1645, 1653,
1699, 1709, 1711-1712, 1742, 1929, 1989, 2021,
2052,2077,2133,2242,2253,2301,2307,2316,
2322, 2335, 2371

Unique Bid Auctions 955-957, 965

Universal Design for Learning (UDL) 998-999, 1012

Universal Integrated Circuit Card (UICC) 89, 99,
1292, 1305

Urge to Buy Impulsively 1507

urge to purchase 1494-1495, 1499-1501

Usability Evaluation 496-498, 507-508, 510

Use Tax 329-331, 333-334, 336, 338-339, 341, 398-
399, 401-402, 407, 409, 1045-1046, 1050-1051,
1053-1054, 1057, 1254, 2305

Use Tax Agreement 338, 1045, 1053, 1057

User delays 880-881, 883-884, 886

User Satisfaction 216, 272, 274, 284, 301, 483, 909,
949, 1742, 2333-2336, 2338-2339, 2343, 2368

User Session 562, 1585, 1592

User-Generated Content (UGC) 33, 285, 551, 562,
879, 1004, 1142, 1943, 1956, 1972, 2006, 2016,
2018,2031,2033,2073,2085,2095,2109, 2125,
2145, 2150, 2161, 2206, 2214, 2356

User-to-User Collaborative Filtering 1081-1082, 1087

Uses And Gratifications Theory 264, 1944,2007,2016,
2149, 2213, 2215

Utilitarian Values 1710, 1722, 1724,2147,2151-2152

Utility Maximization 512-513, 519, 521

Volume I pp. 1-803; - Volume Il pp. 804-1592; Volume Il pp. 1593-2375

Ixi



\Y%

Value Chain 4-6, 8, 12-13,15-17,22,26-27,29,36-37,
43, 46-47, 52, 90, 97, 115, 370, 522, 577, 889,
905-906, 947, 1210, 1532, 1538, 1540, 2172,
2319, 2354

Value Creation 22, 26, 28-33, 39, 42-43, 47, 52, 90,
108, 111,205,791, 847, 933-935, 937, 940-943,
1537, 1542, 2054, 2111, 2131, 2365, 2375

Value of Information 628-631, 633-636, 638

Value of Time 512, 518, 521

Value Proposition 1, 50, 61-62, 200, 205, 218, 1150,
1404, 1449, 1538, 1876, 2111, 2131

Value-Added Services 852, 888, 944, 946-947, 949,
953, 1183

Value-Added Tax 406, 1254-1257, 1260, 1262

VCoPs Evaluation 273, 284

VCoPs Outcomes 284

Vendor-Managed Inventory Systems (VMI) 1813, 1824

Vertical E-Marketplace 890, 953

Vertical Hubs 2317-2320, 2323, 2330

Viral Advertising 969, 2004, 2201-2204, 2208, 2212

Viral Marketing 30, 251, 879, 968-969, 1985, 2103,
2138, 2200-2202, 2205-2208, 2211-2212, 2359

Virtual Communities 100-108, 110-111, 113, 272,
274-275,280,440,551,553,878-879,935, 1240,
1970, 2017, 2041, 2043, 2073, 2191-2192, 2234

Virtual Enterprise (VE) 716, 1116, 1120-1121, 1123,
1129

Virtual Product Experience 1725, 1736

Virtual Stock Markets (VSM) 1130, 1137

Virtual World 113, 2038, 2074-2075

Visit Depth 1583-1589, 1592

Visit Duration 558, 1583-1589, 1592

Visual Identity 725, 732

W

Wearable Technology 1037, 1542, 1548

Web 1.033, 185,187,190, 199,969, 1139-1145, 1148,
2052, 2161, 2266

Web2.033,100, 185-188,197,199,248-249,251,254,
258,261,263,268, 361,374,551, 606, 734, 863,
868-869, 871-873, 877-879, 886, 966, 969-970,
980, 1122, 1139, 1141-1143, 1145, 1148, 1578,
1700, 1940, 1943, 1957-1958, 1963, 1969, 1997,
1999, 2006, 2016, 2038, 2052, 2073, 2076, 2085,
2095,2109,2121,2135,2161,2165,2171-2172,
2184, 2190, 2214, 2267

Web 3.0 33, 188, 199, 734, 968, 1125, 1139, 1142-
1145, 1148, 1578, 2052, 2267

Index

Web Atmospherics 1713, 1722

Web Caching 880, 882, 884, 886

Web Design 411, 437, 440, 446, 725, 727, 730, 820,
826, 1710

Web Of Data 186, 1058-1059, 1067, 1072-1074, 1076

Web Self-Efficacy 1787

Web Services 54, 61, 117, 138, 145, 301, 464, 715-
716,720,724,740,779, 781,787,790, 820, 824,
859-865,867,1121-1122,1125,1872,2345,2349

Web Site Functionality 446, 803

Web Structure Mining (WSM) 804-805, 813, 817

Webometric Study 805, 809-811, 817

Website Attributes 154, 163

Website Characteristics 149-150, 304-305, 309

Website Features 551, 558, 562, 1715, 1724

Website Interface Design 304, 309

Website Navigation 152, 1602, 1604, 1609

Website Personality 305, 309

Website Stickiness 299-305, 309

Website Visibility 809-810, 817

Weighted Bid Ranking 328

Wikis 186, 624, 868, 1033, 1141, 2035, 2072, 2075-
2076,2080,2085,2122-2123,2125,2161, 2344-
2347, 2354

Winner-Take-All Market 2375

Wireless Fidelity (Wi-Fi) 99

Wireless or Mobile Broadband 1385

Wireless Universal Serial Bus (WUSB) 99

Word-Of-Mouth (Wom) 75, 154, 169, 264, 558, 810,
868, 916-923, 926-927, 932, 989, 1160, 1420,
1451, 1550, 1614, 1633, 1642, 1683, 1748, 1925,
1943, 1945-1946, 1956, 1985-1986, 1999, 2017-
2019, 2029, 2042, 2056-2057, 2063, 2079, 2102,
2110,2113,2126,2134-2135,2141,2145,2149,
2159,2162,2173,2183,2186-2187, 2200-2202,
2205, 2211-2212, 2370

Y

Youtube 33, 42, 100-101, 104-107, 109-111, 113,
165,223,230,411, 619, 1002, 1031-1033, 1924,
1927, 1958, 2006, 2031-2034, 2039, 2073-2074,
2077-2078, 2090, 2096, 2098, 2102, 2112, 2122,
2124, 2134-2135, 2149, 2151, 2163, 2207, 2365

Z

Zero Latency Enterprise (ZLE) 1119, 1129

Volume I pp. 1-803; - Volume Il pp. 804-1592; Volume Il pp. 1593-2375

Ixii



