


Foreword



Thisbook is a spectacularcollectionofessays related to thePromotionalStrategiesandConsumer
InfluenceintheServiceSector.Serviceindustryisafast-developingindustryitiscloselyrelatedto
manystrategies.Promotionalstrategiescanbeseenaprominentexample.Promotions,aspromotional
strategies,areattractivetoolsbothforconsumersandproducersinintroducingtheproduct.

Thereare25chaptersinthiscollectionandallofthemclaimresponsibilityofhandlingtheirsubjects
inaremarkableanduniquemanner.I’mhappytointroducethismarvelouscollectiontoyou.Through
thebook,youwillhavechancetofindcrucialanddifferentinsightsintermsofservicesectorandother
relatedissues.Inthefirstchaptertheauthor,CeciliaSilvestri,presentsacasestudyandcarriesatwofold
aim.Thefirstoneisunderstandingwhatarethemainreasonsthatleadconsumerstoshoppingcentre
andthesecondoneismeasuringthelevelofsatisfactionandofthecustomers.Thesecondchapterisan
empiricaloneandinthisstudytheauthorpresentsusastudyaboutthequalityofservicesofferedby
theprivatelifeinsurersoperatinginWestBengal.Inchapter3,theauthorexaminesandcomparesthe
brandpositioningpracticesinservicessectorwithreferencetobanks.Asadifferentissue,theauthor
ofthechapter4aimstostudyemployeesandcustomer’sawarenessaboutmarketingcommunication
toolsadoptedbyBhartiAirtelandIdeaCellularineasternRajasthan.Thisstudytriestocontributeto
theunderstandingoftheinfluenceofcommunicationtoolsoncustomersbyidentifyingthestrategic
issuesthataffectcustomerdecisions.Thenextchapter,byDebasishBatabyal,isabouttourismmarket-
ingstrategiesinSikkim.Inthestudy,theauthorhasdealtwiththemoderneconomicenvironmentof
tourismanditsessentialdemandandsupplyparameters.Inotherwords,thischaptertriestopresent
howtourismphenomenonisinfluencingthecommunityincomeandsupplytrends.Chapter6,whichis
acasestudy,dealswithapopularissue,thecustomersatisfaction.InIndiacustomersarenowgettinga
choiceofchoosingtheirelectricitysupplierandbecauseofthispowerdistributioncompaniesareface
tofacethethreatoflosingtheircustomers.Thissituationisdrivingthesecompaniestowardsensuring
customersatisfaction.Theauthorofthischapterattemptstoelaboratecustomers’expectationsfromthe
frontlinemanagersinpowerdistributioncompanies.InOnkarNathMishra’schapter,cyberspace,choice
andwelfarearestudiedinadetailedway.ThemainthemeofthischapterwrittenbyDrSunitaSunita
Dwivediistofindoutthemediatingeffectofsourcesoncustomeranditsimportantactonconsumers
repurchasebehavior.Chapter9,byDr.HariOmAgrawal,introducesanewapproachtobusinessstrategy
tous.TheauthorstatesthatcostisthebasicattributeindecisionmakingprocessandABCprovidesa
betterapproachtounderstandbusinessprocessinrelationwithcostincidence.Thenextchapter,written
byNidhiPhutelaandDr.AnubhaVashisht,aimstohighlightthestrategiesofconsumerengagement.In
hispraiseworthywork,theauthoradvicesthatorganizationsshouldfocusmoreoncustomersbecause
itmakesgoodbusinesssense.Chapter11focussesongreenmarketingandsustainableissuesinhotel
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industry.TheauthorsDr.NeetiKasliwalandMs.SrishtiAgarwalinterpretthegreenmarketingconcept,
whichmeansproductsthatarepresumedtobeenvironmentallypreferabletoothers,inaprofessional
mannerandgiveusadetailedpointofview.InMr.SaurabhGupta’swork,Chapter12,greenmarketing
isstudiedagainbutinthecontextofhotelindustry.Mr.NilanjanRayandDr.DillipKrDas,inChapter
13,aimtoanalyzethegrowth,developmentandemergenceoftourismpotentialsinParo.Lateron,Mr.
HarasankarAdhikari’schapterprovidesusaninsightaboutmodernmarketingstrategiesandconsumer-
ism.WhenitcomestothechapterofDr.KijpokinKasemsap,itarguesthatsupportingservicequality
andcustomersatisfactioncanprovide increase theorganizationalperformance.Chapter16 isabout
currenttechnologicalissues,itgivesreadersadetailedpointofviewabouttourism-relatedinformation
technologies.Prof.MeghdootGhoshpresentstheservicequalityperceptionsofthecustomerninsurance
sectorinWestBengalinChapter17.Asinthepreviouschapter,theauthorsofthischapter,Dr.Alok
SatishchandraMittalandProf.SunitaJatav,alsodealswithservicequalityperceptions.InChapter19,
theauthors,FigenÖcalandProf.SüphanNasır,discusspromotionalactivitiesinthecontextoffilm
marketing.Theystatethatpromotionalactivitiesarehighlyimportantforattractingmoviegoersandgain-
ingmoreboxofficerevenue.Theiraimisfindingouttheimpactofmarketingpromotionactivitieson
creatingpreferenceformoviegoerstowatchthefilmaswellastheopeningweekendboxofficerevenue
ofthatfilm.Chapter20istitledAnalyzing Promotion and Visitor Expectations of Beach Tourism in 
Odisha with Special Reference to Puri Beach.Thewriter,firstly,definesthebeachtourismandgoeson
statingtheimportanceofPuriBeachinthedevelopmentoftourisminOdisha.Oneoftheotherworks
aboutservicesectoriswrittenbyDr.SushilaSoriyaandMr.AmolSubhashDhaigude.Theydefinethe
statusofonlinereportinginIndiaandtheyacquiredanovelapproachtoonlinereportingattheendof
thestudy.Thefollowingstudyexaminestheimpactofinternetservicequalityonclientsatisfaction.
ThefindingshowthatvariousdimensionsofIS-QUALarefoundtobeeffectiveonclientsatisfaction.
Mr.SomnathChaudhuri,thewriteroftheChapter23,dealswithe-BusinesswithinthecontextofAp-
plicationofWeb-BasedGeographicalInformationSystem(GIS).ThewritersofChapter24,Dr.Manoj
KumarandDr.AnilKumar,offeraninquiryinconsumer/buyerreceptivity,perceptionandbehavioral
reaction.Asthefinalstudy,AbhijeetBiswasandDr.RajKumaranalyzeinnovativefinancingandits
implicationsonMSMEsectorinIndia.

Theimportanceof thestudylies inthenatureofservicesectoranddiversityof thestudies.The
servicesectorisamongthemostpowerfuleconomicsectors.Inservicesector,thereisnotaconcrete
productbuta“service”insteadandmaybethismakesthementionedsectorhighlycrucial.Istrongly
believethatalltheworksmentionedbrieflyabovewilladdanewinsighttotheresearchers,practitioners
andthesector.Theywillalsofillthegapsinthefieldinmanyways.Itisasplendidexperienceforme
introducingthisbooktoyou.

Ihopeyou’lllikethisbookasmuchasIdo,

Şefika Şule Erçetin 
Hacettepe University, Turkey
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