
  ���

Index

Copyright © 2009, IGI Global, distributing in print or electronic forms without written permission of IGI Global is prohibited.

A
academic programs  152–153
ACID properties  278, 279, 280, 282, 285, 286, 287, 

288, 291, 292
adoption barriers  304–305
adoption facilitators  303–304
adoption process  311–327
affective  30, 31, 32, 33, 34, 35, 36, 41, 42, 43, 44, 

45, 48, 50, 365, 374
agent view  39
annotated instrument  250–255
application specific processor architecture (ASPA)  

218, 221, 224
atomic  278, 280, 281, 282, 293
atomicity  190
auctioneer-controlled factors  132–134
auction theory  126–127
Australia  311–327
Australian Automotive Aftermarket Association 

(AAAA)  322
automotive assembly company  317–319
automotive industry  311–327
automotive parts supplier  319–322

B
barriers  294–310
barriers, e-commerce  256–276
behavioral intention  31, 32, 40, 44, 45
bidder-controlled factors  134–145
business-to-business (B2B)  127, 140
business-to-business (B2B) e-commerce  277–293
business-to-consumer (B2C)  1, 2, 3, 5, 6, 8, 12, 13, 

14, 15, 16, 69, 127, 128, 140, 143, 339, 346, 
361, 363

business collaboration  191
business process  188–206

business process offshoring (BPO)  209, 210, 211, 
212, 213, 219, 222, 223, 224, 225

business transaction  188, 190, 191
Buy.com  112
buyer/seller relationship  18–29

C
C/C++/Java  221
case study  311–327
civil infrastructure status (CIS)  214, 215, 223
cognitive  30, 31, 32, 33, 35, 36, 37, 41, 42, 43, 44, 

45, 48, 365
commitment  18, 19, 20, 21, 23, 25, 27, 28, 29, 348, 

365
commit phase  282
competitive pressure  244
composite reliability (CR)  96
computed tomograms (CTs)  329
computer-mediated communication  34
consistency  190
consistent  278, 280, 282
consumer-to-consumer (C2C)  1–17, 127, 128, 140, 

143, 361
consumer trust  91–92
corporate offshoring  207–228
customer satisfaction rate (CSR)  214, 215, 223
customers classification  60–61
cyber crime index (CCI)  214, 215, 217, 223

D
database management systems  218
database management systems (DBMS)  281, 287
decision satisfaction  35, 40, 45
Dell.com  114
developed country  256–276
durability  190
durable  278, 280



���

Index

E
e-business adoption  301–302
e-business triggers  294–310
e-commerce  18, 19, 20, 22, 51, 52, 53, 66, 67, 171, 

172, 173, 174, 175, 176, 177, 178, 181, 184, 
185, 186, 187, 229–255, 256–276, 343, 350, 
355, 358

e-commerce in developing countries  260–262
e-insurance  171–187
e-shop  51–68
ebXML  283–285
electronic commerce (e-commerce)  1–17
electronic customer relationship management 

(ECRM)  30–38, 41–46
electronic data interchange (EDI)  277, 278, 282, 

283, 284, 312, 313, 316, 317, 318, 319, 320, 
321, 322, 323, 325

Expedia.com  115
extent of deployment  237–240

F
facilitators  294–310
Fastparts.com  115
flow theory  86–106
FORTRAN/LISP  221
fuzzy logic  212, 213, 219, 222, 223, 224, 225, 226, 

227, 352, 362

G
Garrity and Sanders model  89
general-direct-sales (GDS)  107, 111, 112, 116, 117, 

118, 119, 120, 121
general-intermediary-sales (GIS)  107, 111, 113, 116, 

117, 118, 119, 120, 121, 123
Ghana  294–310
Ghana Export Promotion Council (GEPC)  294, 296, 

297, 303, 304, 306, 308
global sourcing of IT work  148, 149
Google  71, 72, 74, 77, 78, 79, 80, 81, 82
Google indexing  77–78

H
healthcare e-commerce  328–337
hospital information system (HIS)  333

I
improving rankings  78–79
in-house  172, 173, 174, 175, 176, 177, 178, 179, 

181, 182, 183, 184, 185

in-house IT  148–170
independent contractors (ICs)  155
indexing

Google  77–78
MSN  75–77
Yahoo  75–77

Indonesia  256, 257, 258, 261, 262, 264, 265, 266, 
267, 268, 269, 270, 271, 275, 370

information and communication Technology (ICT)  
296, 299, 300, 303, 307

information system outsourcing  173–174
innovation diffusion theory (IDT)  4
instrument validation  238–239
Integrated Web Information System Success Model 

(IWISSM)  90, 91, 98, 100, 101
Internet auctions  124–147
Internet technology framework  209–210
interorganizational systems  311–327
IOS motivation model (IMM)  311, 312, 313, 314, 

315, 316, 325, 326
isolated  278, 279, 280
isolation  190
IS success  86–106
IT employment data  162–165
IT skill categories  160–162
IT skills  151–152, 165–166

K
knowledge process offshoring (KPO)  209, 210

M
machine intelligence quotient  213–214
magnetic resonance images (MRIs)  329
managerial implications  245
mobile/intelligent agent framework
  285–287
motivation  311–327
movie recommendation model  51–68
MSN  71, 74, 75, 77, 78, 79, 80, 82
MSN indexing  75–77
multi-party business collaboration  189, 190, 191, 

193, 194, 195, 196, 198, 203, 204, 205
multi-party business collaboration modeling lan-

guage (MBCML)  196–198, 198–203
multi-party collaboration interaction metamodel  198
multi-party collaboration  

commitment metamodel  197–198
multiplexing of BPO infrastructure  222–224
MyBestiPodStuff.com  70, 74, 77, 78, 79, 81



Index

���

N
non-traditional exporters (NTEs)  294–310
nontrading institutional influence  244

O
observability  243
offshoring  207–228
online auctions  125, 141, 142, 143, 342, 346, 369
ontologies  56, 66, 68, 346, 359
organizational age  175–176
organizational size  171, 174, 175, 179, 180, 186, 343
organizational variables  174–175
Organization for the Advancement of Structured In-

formation Standards (OASIS)  283, 284, 292
outsourcing  171–187, 188–206
Overstock.com  112

P
Partial Least Squares (PLS)  95, 96, 97, 102, 348
path completion  59
pay-per-click basis (PPC)  69, 70, 74, 75
PayPal.com  114
perceived ease of use (PEOU)  3, 4, 5, 8, 9, 11
perceived relative advantage  242–243
perceived touch  30–50
perceived usefulness (PU)  3, 4, 5, 8, 9, 11
personalization  51, 52, 53, 56, 57, 67, 347, 359
picture archiving and communications system 

(PACS)  332–333, 334, 336, 343
prepare phase  282
PriceGrabber.com  113
principal component analysis (PCA)  8
programming language  221, 222

R
radiological information systems (RIS )  332, 333, 

334, 335
recommendations  51, 52, 53, 54, 55, 56, 57, 58, 60, 

61, 62, 63, 65, 66, 67, 350
reduction of coupling  277–293
rough set theory  214, 215, 216, 222, 225

S
satisfaction  3, 7, 11, 12, 18, 19, 20, 21, 23, 26, 27, 

28, 29, 348, 365
satisfaction construct (SAT)  11, 12
search engine optimization (SEO)  69–85
search engine results page (SERP)  69

securing patient data  334–335
seller-controlled factors  129–132
service quality (SERVQUAL)  1, 3, 6, 7, 9, 10, 11, 

12, 13, 14, 15, 16, 353, 370
session identification  59
single-item Internet auction  124–147
site ranking  80
small- and medium-sized enterprises (SMEs)  

229–255
small and medium-sized enterprises (SMEs)  256–

276
Society for Information Management (SIM)  153, 

168, 170
specialized-direct-sales (SDS)  107, 111, 114, 116, 

117, 118, 119, 120, 121, 123
specialized-intermediary-sales (SIS)  107, 111, 114, 

115, 116, 117, 118, 119, 120, 121
stayers  18–29
strategic evolution paths  116–118
strategic planning  109, 115, 116, 118, 119, 121
Sweden  256, 257, 258, 261, 262, 264, 265, 266, 267, 

268, 269, 270, 271, 273, 274, 356, 357
switchers  18–29

T
technology acceptance model  87, 103, 104, 356, 371
technology acceptance model (TAM)  1, 3, 4, 5, 6, 7, 

8, 9, 11, 13, 14, 15, 16, 30, 32, 35, 36, 37, 42, 
43, 47, 349, 363

telemedicine  329, 335, 336, 337, 349, 362
teleradiology  328–337
third party providers (3PP)  149, 162, 167
transaction cost analysis (TCA)  1, 3, 5, 7, 9, 11, 12, 

13, 14
transaction identification  59
trialability  243–244
trust  18, 19, 20, 21, 25, 27, 28, 348

U
user identification  59

V
value-added network (VAN)  319, 320
variance inflation factors (VIF)  11, 12

W
Web-based applications  171–187
Web-based shopping systems (WBSS)  107–123



���

Index

web retail environment  91
Web usage mining  53, 54, 56, 60, 66, 343

Y
Yahoo  71, 74, 75, 77, 78, 79, 80, 81, 82, 84, 371
Yahoo! Shopping  113–114
Yahoo indexing  75–77


