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Tryingtopredictthefuturehaslittlevalueunlessyoufirstseektounderstandtheforcesthatdrivethe
changes,thesubtlenuancesthatcancreatefutureopportunities.Innovationmeanstoanticipatefuture
needs,createnewbusinessmodels,withoutlosingrevenue.

Wealwaystalkaboutvision,byreadingthisbookanyonecanbecomea“visionarythinker”,onewho
knowshowtotranslatetrendsandchangesintouniqueopportunities.

Thebookisnotlimitedtoinnovation.Innovationisadriverwhichresultsinapositivechange,that
makeslifebetter.ThebookprovidesapreciseviewoftheWorldtocome,abroadviewoftheKnowl-
edgeErainwhichwelive,inordertounderstandthechangestakingplacetograspopportunitiesand
advantages.

Ihavebeenalwaysfascinatedbylookingattheevolutionofeconomyandsociety.WhenIgraduatedin
1999IpreparedathesisonhowinternetwouldhavechangedtheWorld,disruptingoldfashionschemes,
imaginingnewbusinessmodels,newopportunities,newC2C,P2CandP2Penvironments.Aftermany
yearsIrealisedthatthetimingorplacetopresentthatresearchwaswrong,butstillthereisaneedto
discoverthepotentialsofferedbytheanalysesofourdisruptiveevolutionandthecharacteristicsofthe
Erainwhichwelive,thesocalledKnowledgeEra.

Therearetremendousunexploredopportunitiestocatchthankstocrowdsourcingandcrowdfunding,
twosidesofthesamecointhatleadtoarevolutionofsocialandeconomicmodels.

Bydefinition,crowdsourcingistheprocessofobtainingneededservices,ideas,orcontentbyso-
licitingcontributionsfromalargegroupofpeople,andespeciallyfromanonlinecommunity,while
crowdfundingreferstoopencallstothepublic,generallyviainternet,tofinanceaprojectthrougheither
adonation,amonetarycontributioninexchangeforareward,productpre-ordering,lending,orinvest-
ment.Itiswrongandmisleadingtoseecrowdfundingasanemergingalternativesourceoffinancing
only.Itrepresentsawinningopportunityfortheentiresystem,theWorldinwhichweareliving,with
greatsocial-economicimplications,impactsonnewbusinessmodels,onnewlifestyles,onhowtocom-
municatescience,howtostimulateinnovationandparticipation,howtosupportentrepreneurshipand
researchwhilepromotingarenewedattentiontotoday’ssocialchallenges.

Thisworkisaimedatpresentinghownewmodelsthatbreakthemoldincertainsectorscanbeap-
pliedinanysector.Theparadigmshift.Openinnovationandsocialinnovationastoolsforsustainable
development,evenin theevolutionof learning.Crowdfundingandcrowdsourcingas tool tosustain
innovationanddevelopment.Howtheevolutionofpost-Fordismbringstoanewcapitalism.Howthe
crowdeconomydrivethesuccess.ThethirdIndustrialRevolutionthatleadsustoliveinwhatiscalled
theEraofknowledgeunderstoodasanewwaytoliveandworkthatrevolvesaroundthehumancapital,
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identifiedasaaggregatingandpropulsiveforceofknow-how.AsstatedinthebookbyJamesSurow-
iecki“TheWisdomofCrowds:WhytheManyAreSmarterThantheFewandHowCollectiveWisdom
ShapesBusiness,Economies,SocietiesandNations”.

Crowdsourcingandcrowdfundingarethebeginningofanewversionoffairdemocraticcapitalism
whereeachindividualcantakepartandcontribute.

Globalpopulationsareinteractingandcreatingvalueoncollaborativeplatformscreatingvalue,pro-
vidingaccessandsharingresources.Thisiscrowdcapital.Thecrowdeconomyisadynamicecosystem
ofproductivepeoplewhoparticipatethroughaplatformwithapurposetoachievemutuallybeneficial
goals.Themeetingbetweenthe“long-tail”demandand“blueoceans”ofopportunitiescreatescrowd
capitalthatboostseconomies.

Itisthereforereductivecategorizingthephenomenonofcrowdfundingasamerealternativechannel
toaccesscredit.Becauseitimpactstheentireeconomicandsocialsystem.

Today,millionsofpeoplearebakers,in2020therewillbebillionsasalsostatedbyJeremyRifkin
in“ThirdIndustrialRevolution”.

Startingfromthequestions‘why’,‘how’,‘whatif’Ihavestructuredthiswork,withaninterdisciplin-
aryapproachthatcountsnumerousresearchcontributionsfromawidevarietyofdisciplinesincluding
appliedsciences,sociology,marketing,economics,law,policyandregulatoryframeworks.

Observingthechangingsocietywecanprojectourselvesintothefuture.Itisnottruethatthefuture
isunpredictableanduncontrollable.Thefuturecreatesthepresent.Wecancontrolthefutureandseize
theopportunitiesitoffersustoimproveourlives.Ifanynewprojectisnotalignedwiththeproblems,
theneedsandrequirementsofthefuture,thefuturewon’tallowtheprojecttobeimplemented.Thisbook
willgiveanopportunitytoeveryonetomakesurethattheirprojectswillbesuccessfullyimplemented.
Todayanyonecanbeaprotagonistofasustainableproject,eventhoseyoudon’thaveaprojectcanbe
proactivelyinvolvedandbenefitfromthesuccessfulimplementationofpositivechanges.

Weprojectourselvesinasustainablewayinthefuturethankstobeingprotagonistsofrightchoices
today.Wecancontrolthefuturelessthanwhatwemightwant,butalotmorethanwhatwecanimagine.

Ibelievethatweneednotgenes,butpeopleagaininspiredanddrivenbypassion.Itistimetoturn
problemsintoopportunities,toaskourselvesthequestion“whatif”,toseewithdifferenteyeswhatis
aroundus,tocreatesomethingnew,tobeabletosayattheendoftheday“Ididsomethinggreat.”The
realprogressthatwewouldincurinthecomingyearsrequiresfresh,creativeandinnovativeideas.I
bettheseyearsofdeepcrisisanddeeprecessionwillbebornthedecadethatwillinspirenewservices,
products,methods,lifestyles,ideasandmore.Lookingback,manyofthegreatdiscoveriesthathave
revolutionizedentiresystemssuchastelevision,radio,xerographywereinventedduringtheyearsof
deeprecession.

WhenIdecidedtowritethisbookIclearmyobjective:tosharewithothersaprojectionofthefuture
becausethestoryandthesolutionsarecreatedtogether.Past,presentandfuturearepartofthelifeof
eachofus.

Observingthechangingsocietyandprojectitintothefutureisthemissionofthisbook.Bydoing
sowecanimproveourfuture,wecannotonlyunderstand,buttobethekeyplayersofthechanges,to
betheprotagonistsoftheopportunitiestobeseizedandimplemented.

Jobsareoverandthefutureisincomegeneration,saysinnovationstrategist.Theoldlifecyclepath
ofchildhooddependence, followedbya learningphasedirected togainingemployment, leading to
“productive”yearsofjobsandcareerbuildingandtheultimatecappingofthecyclewithretirement
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andfallbackonsocialsecurityisfading.Insteadtoday’slifepathfollowsmoreofawavepatternthat
oscillatesbetweenphasesofactivelylearningnewskills,beingproductiveinsocietythrougharangeof
shorttermassignmentsandrealisticallyevenunemployedforperiodsoftime.Whatisbeingwitnessed
todayisariseofanewlifepaththatispepperedwithlife-longlearningopportunities,shortandmedium
termmonetizingengagementsthatbuildssocialcapital.Sonew-ageproductiveworkersarebuilding
adiverseportfolioofskills,experiences,networktools,excesscapacityandphysicalassetsthataidin
passiveandactiveincomegeneration,andlastalifetime.

Thealternativefinanceindustryisavibrantindustrythatdevelopsveryquickly.Communityshares,
civiccrowdfunding,realestatecrowdfundingandmarketplacelendingareexamplesofthedevelopments
thattakeplaceintheindustry.

Thegrowingawarenessofhumanity’sfiniteresourcesandrecognitionofthelimitationsofone-off
projectsarepromptingstepchangesindevelopmentplanning.Sustainabledevelopmentaddressesthe
limitationsofcurrentpracticesandfeaturesatthecentreofalmosteverypolitical,environmental,scientific
andeconomicdiscussionheldtoday.Itsaimistoachievethetriplebottomlineofeconomicprosperity,
environmentalqualityandsocialequity,meetingtheneedsofpresentsocietywithoutcompromising
resourcesforfuturegenerations.

The1992RioEarthSummitwasthemomentwhensustainabledevelopmentcapturedworldwide
attention.Itestablishedwhysustainabledevelopmentisnecessary;theprojectnowishowtoexecuteit.
The21stcenturyistheeraofmassinnovation-moreideas,knowledgeandinformationbeingsharedby
morepeoplethaneverbefore.Canweharnesscollectivebrainpowertoinnovateintheareaofsustainable
developmentforthecommongood?Google,WikipediaandLinuxarealreadyusingcollectiveintel-
ligencetodevelopnewsolutionsthroughonlinecommunities.Couldacollaborativeonlinecommunity
dothesameforsustainabledevelopment?

Theglobaleconomyisinflux,inanewplacefullofpossibilitiesandalsofullofunknowns.The
powershiftsfromahandfulofpeopletoademocraticgroupofmanyiscreatingbuildinginnovation
whiletearingdownarchaicsystemsthatdonotwork.Asplatformsmatureandthecrowdbecomesmore
empoweredandknowledgeable,therewillbeanorganicrestructuringandplatformsthatofferperiphery
servicesfortruewell-beingofallstakeholderswilldistinguishthemselvesfromtherestofthepack.From
apoliticalandcivicpointofview,governmentsshouldalsopreparefortheriseofthisneweconomy.
Thecrowdeconomyisnotsimplyabuzzwordbutpathwaystoinfiniteopportunities.

Atransitionfromownershiptowardsaccessibilitycanbeobservedoverthelastdecadeintheeco-
nomicexchanges.Inthetraditionaleconomy,customersbuyproductsandbecomeowners(proprietas).
Inasharingeconomy,consumerspayfortemporaryaccess-rightstoaproductorservice(usus).

Theworldismovingintoaworldofopeninnovation,userinnovationandco-creation.Aworldwhere
thedigitalandphysicalarecomingtogether,wherenewknowledgeiscreatedthroughglobalcollabora-
tionsinvolvingthousandsofpeoplefromacrosstheworldandfromallwalksoflife.

Co-creationistheactiveflowofinformationandideasamongdifferentsectorsofsociety(academia,
governmentatalllevels,business,thirdsectorandcitizens)whichallowsforabetterunderstandingof
participation,engagementandempowermentwhendevelopingpolicyandprogrammes,creatingand
improvingservicesandtacklingsystemicchangewithineachdimensionofsociety.Throughengaging
citizenstoredesignandremaketheircitiesandcommunitiestogetherwithbusinesses,publicauthorities,
universitiesandallstakeholders,co-creationcanleadtocitizenempowerment,jobscreationthroughin-
novation,moreefficientandeffectivepublicadministrationandstrengtheningdemocracythroughopen
government.Co-creationcanincreasetheinnovationcapacityofallsectors,byincreasingthesources
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fornewideas,andfacilitatingcross-fertilisationthroughknowledgeandexperiencesharing.Through
thecoproductionofserviceswithcitizensandbusiness,co-creationcanreducecostsandbuildondesign
drivenideasandtestingofnewsolutions.

Thetraditionalbusinessmodelbasedonproprietas israpidlychangingduetotwomaindrivers:
onetheonehand,technologicaladvancementallowsthemodelofsharingeconomytospreaddifferent
marketsandbecomeconvenientandflexible.Ontheotherhandthereisashifttowardspeer-to-peer
accessibility.Accordingtothismodelbasedonusus,companiesareprovidingaccessforconsumersto
companyownedproperty,orinpeer-to-peermodels,onlineplatformsarefacilitatingaccessforconsum-
erstoconsumerownedproperty.

Anotherkeyelementisthecommunityengagement,theworldwidereviewindicatethatthesocial
andethicaladvocacyofprojectsarekeyfactorstodrivethecrowd.

Thepowerofthecrowdwhichisthekeyinthesourcingbutalsointhefunding.Moregenerally
crowdfunding,despitebeginningasagrassrootphenomenon,ithasquicklyscaledupandmovedinto
financinginnovationandprovidingseedcapitalforinnovatorsandstart-ups,raisingmoneyinthebillion
eurosrangeandbeingincreasinglyusedalsobyestablishedbusinessesofanydimensionandranging
fromPAtoMultinationalstofinancegrowthandexpansionactivities.

By2016thecrowdfundingindustryisontracktoaccountformorefundingthanventurecapital,
accordingtoarecentreportbyMassolution1.

Justfiveyearsagotherewasarelativelysmallmarketofearlyadopterscrowdfundingonlinetothe
tuneofareported$880millionin2010.

Fastforwardtotodayandwesaw$16billioncrowdfundedin2014,with2015estimatedtogrowto
over$34billion.

Incomparison,theVCindustryinvestsanaverageof$30billioneachyear.
Thecrowdfundingmarketisexpectedtogrowacrossallmodelsoverthenextdecade:theWorld

BankpredictsthatthetotalcrowdinvestingmarketpotentialwillreachEUR70billionperyearby2025,
excludingNorthAmerica.Thissimplyshowsthatcrowdfundingmodelscanbeusedeasilytosupport
start-upsandestablishedbusinessesandcanbecomeanalternativesolutionforearlystagefinancing
forseveralprojects.

Ontheotherhand,veryfewstartupsaremaximizingtheopportunityoftheinternettodaythrough
thepowerofcrowdsourcing.Mostgoasfarascrowdfundingandifthatisextentofthegraspofcrowd
applications,entrepreneursaremissingthebigpicture.

Butcrowdfundingismuchmore,aswewillseeinthefollowingchapters.Ithasemergedaseffective
waytoraisemoneywiththeaddedpowerofsocialmedia.Crowdfunding,besideitsprimaryroleof
alternativefinancinghasastrongmarketingandcommunicationfunction,whichcanfavourtheuseof
crowdfundingbyinstitutionalactors,corporateandlargecompaniesforpublicadvocacyandmarket-
ingactivities.Indeed,crowdinstrumentscandriveapositivechangeandhelpcitizens,research,public
administrationsandcompaniesofanysizeinimprovingtheirimageamongtheircustomersaswellasin
thewiderpublicbycommunicatingandmarketingtheirsupporttocleanandparticipatoryinvestments
orsimplybybeingsupportersandusersofatoolgenerallyperceivedtobeamoredemocraticformof
financing.

Thebookwillanalyseindetailthecrowdfundingmodelsandhowtheyservespecificpurposesbeyond
justmoney,likemeetthefirstcustomersofthebusiness,presell,testandfinetunetheproduct/service,
receivefeedbackandprocuremarketvalidation.Wewillseehowcrowdsorcingandcrowdfundingare
powerfultoolstosustaingrowth,asaresponsetotheongoingtransition.
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Crowdfundingwillnotonlydrawindividualentrepreneursbutalsobusinessfirms,NGOs,universities,
localandcentralgovernments.Crowdfundingactivitiesinsidethecompanyhavepotentialtobecome
widespreadbecauseoftheiradvantages.Thiskindofapproachexpandsthelevelofcreationinsidethe
companyandfosterstechnology-relatedimprovement.

Expandingontheideaofcrowdsourcing,crowdfundingimpliesmobilizingthecrowdtofinance
projectswhicharepostedbytheirproponentseitheronpersonalpagesorondedicatedwebsites,known
ascrowdfundingplatforms.Fundingisprovidedbywebusersinexchangeforsomemonetaryclaims
ontheprojectrevenues,foraneconomicreward,orsimplyfordonation.Suggestionsandfeedbacksfor
improvingtheprojectsarealsowelcomebyproponents.Scholarsandpractitionersagreethatcrowd-
fundingholdsthepotentialofchangingtraditionalfundingpracticesingeneral,but–moreinterest-
ingly–especiallyforentrepreneurialprojectsandstartupsbycomplementingfinancingprovidedby
professionalinvestorslikeventurecapitalists,businessangels,orequityproviders(Giudicietal.,2012).

Thefirstpartofthebookillustratesthetransitionalageinwhichwelive,soastoexplainthevarious
aspects,providingscientific,economic,socialanddynamicbasisforgrowth.Apathinwhichweare
theactors,regardlessofspatialandculturalconstraints,withrepercussionsinthespheresofeducation,
work,society,organization,participationandinformationseenalsoinrelationtoacceptingtheroleof
“active”citizenintheprotection,defenseandenhancementofpublicaffairs.

Readerswilldiscoverhowthesharingeconomycanproducedynamicchangesintheworkplaceand
inthefieldsofanalysisanddevelopment,understandingwhatfactorscontributetochangeandwhatto
expectinthefuture.

Allofourmarkets,systemsandtechnologieshavebecomeincrediblyfluidandinterconnectedand
areleadingtounknownareas.Formostofus,thechaoticnatureofinterconnectedtrendsmayappear
likeaneedleofacompassinpermanentrotation.Thisdisordercallsforanswers,thatthetextaimsto
provide,bearinginmindthatuncertaintiescreategreatopportunitiesforthosewhocanreadandtranslate
themintoaradicalchange.

Therestoofthebookisdevotedtocrowdfunding,whichisanalysedinallitsaspectsandprojections
towardsthefuture.

ThebookoffersaclearunderstandingoftheknowledgeEraandwhatitoffers,whilecrowdfunding
representsthedeus ex machinatoimplementitinasustainablemanner.

Thebookexploresthepotentialofcrowsourcingandcrowdfunding,whichhaswiderimplications
onsociety,labour,finance,socialinclusion,sustainabledevelopmentandgrowth,projectmanagement,
publicinvestments,creativity,culture,innovation,prosperity,socialentrepreneurshipandentrepreneur-
ship.Itwillbediscoveredbyreadingthebookthatanyideaandprojectcanbesuccessfullyrealisedand
therearenolimitsintermsofareaofbusiness,budgetneededandtypologyoftheproponent,meaning
thatanyonecanlaunchasuccessfulcrowdfundinginitiative.

OBJECTIVE OF THE BOOK

Thiscomprehensiveandtimelypublicationaimstobeanessentialreferencesource,buildingonthe
availableliteratureinthefieldofcrowdsourcingandcrowdfundingwhileprovidingforfurtherresearch
opportunitiesinthisdynamicfield.
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Designingcrowdactionsinvolvestherethinkingonhowtocommunicatescience,howtostimulate
innovationandparticipation,whilepromotingarenewedattentiontotoday’ssocialchallenges.Crowd-
sourcingandcrowdfundingsupportentrepreneurshipandresearch; isawinningopportunity for the
entiresystem.

Itisenvisagedthatthistextwillprovidetheresourcesnecessaryforanyone,policymakers,entre-
preneurs, citizens, NGOs, traders, cooperatives, associations, researchers and students to adopt and
implementcrowdfundingsolutionsinachievingtheirgoals.

ThebookcontributestounderstandtheWorldinwhichweliveinordertomaximisetheopportunities
peoplecanget.Itdoesn’tmerelydiscusstechnologies,butmodelsandopportunitiestobetakenfrom
thecorrect‘reading’oftheKnowledgeEra.

Thereadingofthetextintendstogiveanyonethepossibilityoftransformingproblemsintoopportuni-
ties,askingthequestion”whatif”,seeingwithneweyesallthatsurroundsus,creatingsomethingnew.

Itwillgivefreereintoourpotentialinordertomeetourneeds.Readingthebookwillcontribute
totheartofexploration,totheperceptionandunderstandingofwhereweare,ofourneedsandofthe
forcesthatcastusintothefuture.

UnderstandingtheknowledgeErawillletusseethefuturethatbelongstous,oroneinwhichwecan
besuccessfulprotagonists,findingacareer,beingthearchitectsofasolution,creatingnewprofessional
figures,conceivenewbusiness,consumptionandlifestylemodels,turnourideasanddreamsintoreality.

Therearenobookswhichcoverthetopicinsuchway.Byreadingthebookitwillbepossibleto
understand the essence of the changes, the interlinked elements which moves our society forward.
Crowdsourcingandcrowdfundingisthebeginningofamoredemocraticandequitableversioncapital-
ismwherenoweveryindividualhasanopportunitytotakepart.

TARGET AUDIENCE

Thebookisaddressedtoawideaudiencewhichencompass:students,researchers,citizensandgeneral
public,entrepreneurs,startups,associations,cooperatives,publicinstitutionsandpolicymakers.

OVERVIEW OF THE CHAPTERS

Chapter 1

The Crowd Economy: From the Crowd to Businesses to 
Public Administrations and Multinational Companies

Thechapterisdevotedtothepowerofthecrowd.Adigitaltransformationisunderway.Onethatis
redefining theessenceofhuman interactionandwith ideas, shareunused resourcesandcreatenew
on-demandservicesthatarecustomisableandunique.Theseareonlyafewexamplesofrealproductiv-
itythatwhenlayeredontheInternetcreatesanabundanceofresourcesandopportunity.Thispeople-
poweredabundanceiscalledthecrowdeconomy:itthewaythesocietylives,worksandplays.There
isanewparadigmshiftthatchallengestraditionalnotionsofthe“norm”whileexpandingpossibilities.
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Thehallmarkofthedigitalageissocialconnectionsthatareboostedbythewebandmobilenetworks.
Thesetechnologicaladvanceshavetakencollaborationandcooperationtoalevelneverseenbefore.
Socialconnectionsthroughthewebhavegonebeyondsocialmedialikesandsharesandhasevolvedinto
socialproductivity-aphenomenonthatariseswhennetworkedcrowdscollaboratetosolveproblems,
raisefunds,comeupwithinnovativesustainablesolutions.

Chapter 2

Towards a New Economy: Co-Creation and Open Innovation in a Trustful Europe

Thischapterfocusesonthetransitiontowardsaneweconomy,whereEuropecanfinduntappedsources
ofgrowthandemployment,renewingthelegitimacyofpublicpolicy-making,especiallythroughgreater
citizens’involvementandbydeliveringbetterpublicservicesforall.Thechapteranalysestheperspectives
ofEuropein2050followingthreedimensions:GlobalandEuropeandemographicchanges;Economics,
energy,environmentandtechnologicalprospects;Geopoliticsandgovernance.Theconceptsoftrust,
co–creation,sharingandsustainableeconomy,innovation,andsocialinnovationarepresentedasthe
keyingredientsofthe“new”economy.

Chapter 4

Crowdsourcing New Tools to Start Lean and Succeed in 
Entrepreneurship: Entrepreneurship in the Crowd Economy

Theveryessenceofthenewentrepreneurisshatteringtradition.Ontheheelsofthenewsocialinternet,
weareseeingtheriseofthesolo-entrepreneurorintrapreneurwhoembracesglobalisation,failureand
successesandcollaboration.Powerfulnetworksbroughttogetherbycrowdsourcingaresupplyingthe
toolstostartlean,innovateandsolvecomplexproblems.Thischapterexploresthechangingecosystem
andtheeffectofnetworkedcrowdsonstartingleanandsucceedingwithentrepreneurship.

Chapter 5

Crowdsourcing Social Innovation: Towards a Collaborative Social Capitalism

Thegrowingawarenessofhumanity’sfiniteresourcesandrecognitionofthelimitationsofone-offprojects
arepromptingstepchangesindevelopmentplanning.Sustainabledevelopmentaddressesthelimitations
ofcurrentpractices;itsaimistoachievethetriplebottomlineofeconomicprosperity,environmental
qualityandsocialequity,meetingtheneedsofpresentsocietywithoutcompromisingresourcesforfuture
generations.CollectiveintelligenceisconsideredbybothCharlesLeadbeater(formeradvisortoTony
Blair)andMITasoneofthemostpowerfulwaystotacklecomplexproblems,likeclimatechange.This
chapterexplorestheprinciplesofcrowdsourcing,itsapplicationsandthemaintrends.Itpresentstheories,
practicesandexamplesoftheuseofcrowdsourcingtoinnovateintheareaofsustainabledevelopment
forthecommongood.Itannouncestheriseofcollectivebrain-powertothechallengeofcreatingbetter
andmoreeffectiveformsofcivicandsocialengagementtosolveproblemsonaworldscale.
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Chapter 6

The World’s Oldest Profession: Now and Then – 
Disruption of the Commercial Banking Model

ModernbankingfounditsrootsduringtheRenaissanceperiodcastedbytheEuropeanmerchantbanks.
Theirsuccesswasdue in largepart to theiraggregation,absorptionanddeploymentof information
aboutborrowers,structuresandmarkets.Inthe21stcentury,bankingagainisbeingadvanceddueto
insightsdevelopedbyvastamountsofinformationanddata,thistimegatheredandmanagedthrough
newtechnologiesandmodels,inquestofefficiency,improvedriskmanagementandimprovedportfolio
performance.Newentrantsintothebusinessofbankingoperateoutsideofexistingregulatorystruc-
tures,andmayenjoyalevelofcompetitiveflexibilitycomparedtoexistingcommercialbanks.Might
thisportendtheendoftheso-calledmoderncommercialbankingmodel,ormightitserveasastrategic
imperativeforthebankstoadapttoinnovation?

Chapter 7

The Crowdfunding Market, Models, Platforms, and Projects

Thechangingstructureandintensityofcompetitionononehand,theongoingpressureoncreatingdif-
ferentiatedofferingsleadtoseekoutnewwaystoimprovetechnologyaswellasnewwaystoperform
business.Technologicaldevelopmentsenablemarketparticipantsorotherinterestpartiestoengagein
theprocessofbothinnovationandproduction,resultingwithanonlinesocialnetworkmarketmodelof
co-creation.Thischapterfocusesondescribingdifferentaspectsofrecentlydevelopingcrowdfunding
marketmodelswherenewprojectsareofferedandfundedbylargenumberofindividualsfromgen-
eralpublic.Thecurrentextentanddynamicsofthegrowingcrowdfundingmarket,variousmodelsof
crowdfunding,crowdfundingplatformsandtheprojectsthatarecrowdfundedareanalyzedthroughthe
chapterbygivingexamplesandcomparativecomments.Theanalysisofthemarketisconcludedbythe
foreseenfuturetrends.

Chapter 8

Chapter 3

The History and Evolution of Crowdsourcing

InthischapteradetailedhistoryofCrowdsourcingphenomenaisgiven,inboththeresearchandpractice,
focusingontheprivatesector,toillustratethediverseandrapidlyemergingphenomenathatcomprisethis
bodyofresearch.Intermsofactualorganizationalpractice,Crowdsourcingisgenerallyimplementedby
organizationsthroughtwomodalities;in-house,andthroughintermediaries.Forexample,organizations
canlaunchCrowdsourcinginitiativesontheirownbrandedplatforms,likeDelldidwithIdeaStorm,or
theycancommissionCrowdsourcingintermediariestohostcontestsontheirwebpropertiesforafee.
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Horizontal Crowdfunding Platforms: Socio-Economic Impact 
and Exogenous/Endogenous System of Rules

Inrecentyearsaroseamultitudeofcrowdfundingplatformsofdifferentnatureandwithdifferentgoals.
Inthischaptersomepeculiaraspectsofcrowdfundingplatformswillbeexamined,bothintermsoftheir
socio-economicimpactandintermsoftheexogenousandendogenoussystemofruleswithwhichthey
interact.Crowdfundingisnotgovernedexclusivelybytherulesoflawandtheregulationsoftheplatforms
thathostit.Everycampaigninvolvestheconstructionofacommunity,withitsspecificrules,thatarein
partpre-establishedbythecampaigncreatorandinparttheresultoftheinteractionofthecommunity.
However,theserulesdonotliveinaclosedset,buildingacasehistorytowhichthefuturecampaigns
willnotnecessarilyhavetoconform,butwithhighprobabilitytheywilluseasaparameter.Although
itisnotpossibletoidentifytherulesthatarecommontoallthecrowdfundingcampaigns,couldbe
observedanevolutionmostlyharmonicbetweendifferentcampaignswithrespecttothemethods,the
mechanismsofinvolvementand,ofcourse,therules.

Chapter 9

Vertical and Community-Based Crowdfunding Platforms

Iftheinherentnatureofthehorizontalcrowdfundingplatformsmakestherelationshipbetweencampaign
creatorandbackersbasicallywithoutintermediationoftheplatform,inthecaseofverticalplatforms
therearedifferentandsometimescomplexlevelsofintermediation.Theverticalcrowdfundingplat-
formscanbeconsideredmorethanasubsetofthehorizontalcrowdfunding,asanindependentsystem
ofrelationshipsandruleswhichhasincommonwiththehorizontalcrowdfundingalargepartofthe
fundraisingmethods,butthatisalsoprofoundlydifferentwithrespecttotheaggregativeprocedures
andthesystemofrules.

Chapter 10

The Crowdfunding Communities and the Value of 
Identification for Sustainability of Co-Creation

Forasustainablefuture,theactorsofthemarketneedachangeinspiritthatwillelevatethelife-chancesof
peoplebybeingan“empoweredpart”oftheeconomicsystem.Aparticipative,openknowledgeeconomic
andmarketsystemthatwillensurethematerialwell-being,thesocialvisibility,thehappinessandthe
consciousnessoftheindividualisessential.Crowdfunding,asarecentonlinesocialcommunitynetwork
marketmodelistobeanewsocio-technicalsystemofco-creationthroughself“makingandfunding”.
Theaimofthisstudyistodiscusstheroleofidentificationinco-creationforsustainabilityofnewly
risingcrowdfundingcommunities.Inlinewiththisobjective,thefollowingtwoaspectsareclarified:
thekeycharacteristicsofcrowdfundingplatformsasonlinecommunitiesandtheroleofidentification
forco-creationinonlinecrowdfundingcommunities.
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Chapter 11

Principles in Crowdfunding Benefits and Validation 
Tools: How to Ensure Campaign Success

Thischapterprovidesthekeybenefitsofacrowdfundingcampaigntogetherwitharichvarietyofvali-
dationtoolsprovidedtoenhancethechanceofacrowdfundingcampaign’ssuccess.Benefitscannot
beachievedinacrowdfundingcampaignifitisnotsuccessful.Thoroughvalidationofthecampaign
upfrontcanheightensuccess.Theauthorinaninternationallyrespectedcrowdfundingauthoritywho
hasmanagedover300crowdfundingcampaignsthroughtheplatformshehasbeeninvolvedwith.The
authorlists11benefitsand11validationtoolstogetherwithaplethoraoflinkstotoolstoassistboth
thenoviceandexperiencedcrowdfunder.

Chapter 12

Crowdfunding as a Marketing Tool

Mostpeople,atafirstsight,perceiveCrowdfundingasaspecificandexcitingprocesstoraisemoney.
Ofcourse,thisiscorrect,butitisnotthewholetruth.Asuccessfulcrowdfundingcampaignmustbe
addressedtoacommunityofpeople,ratherthantoanindiscriminatecrowd,whichisalsotypicalfor
anymarketingstrategy.Leveragingonthiskeyelement,crowdfundingcanamplifyalmostanykindof
communicationactivity,provideditisabletomeettheneedsofacommunityandtoprovidethebenefits
thatthecommunityexpects.Therefore,ifwellexploited,crowdfundingisapowerfultoolinthehandsof
marketers,whosepotentialgoesfarbeyondtheevidenceofpre-sellinganewproduct,toreachnewmar-
ketinghorizonssuchasbranding,businessdevelopment,CRM,creditscoringandevenHRmanagement.

Chapter 13

Legal Aspects and Regulation in Crowdfunding: Comparisons across Countries

Crowdfundingstartedwiththedonation-basedandreward-basedmodels,butsoonitsdisruptivecapacity
toinnovatethetraditionalapproachtofinancemadeitevolveintoanalternativefinanceinstrument,suit-
abletofundnewbusiness.Peertopeerlendingandequitycrowdfundingareinvestmentinstrumentthat
cantrulysustainthegrowthofbusinessesandgenerateprofits.Asanyinvestmentinstrument,lending
andequitycrowdfundingareheavyregulatedinordertoprotectinvestorsandmaintainapropertrustin
thesystem.ThischapterwillgothroughtheAmericanandEuropeanmainregulatoryprinciples,offer-
ingapictureoftheoverallapproachtothisinnovativeanddisruptivefinancingtool.
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Chapter 14

How to Launch a Successful Crowdfunding Campaign

Thischapterprovidesinsightsintotheimportantcharacteristicsofasuccessfulcrowdfundingcampaign.
Itstartswithprovidingthefundamentalsofcrowdfundingandshowsthereasonswhyitisimportant
tofindtherighttargetgroupsandcommunitiesforacampaign.ItdescribesindetailstheReturnon
Involvementmodel,whatthefunderswantinreturnfortheirsupport.Inthesecondparttheadditional
resultsofcrowdfundingarediscussed,suchasmarketresearch,marketing,brandloyaltyandthepos-
sibilitytousecrowdfundingtoraiseadditionalfunding.Thelastpartofthischapterwillfocusonthe
backgroundofsettingupandrunningasuccessfulcampaign.

Chapter 15

Real Estate Crowdfunding: 2015 and Beyond

Likeajuggernaut,“crowdfunding”hashitthemedia,thefinancialmarketsandthecommonnarrative
bystorm.Incipient inmanyways, theintermediationoffinancingtransactionsonlinehasbecomea
billion-dollarindustry.Astechnologyhasadvanced,evenrecreated,industries,thereseemsnonemore
primedthan“finance”,aninherentlyinformationbusiness.Bycreatingimprovedefficiency,bothartand
scienceoffinanceareenriched.A21stcenturyvestigeofthe1980’ssyndicationbusiness,realestate
seemstobeenjoyingthefruitsofthecrowd,with$1billionofpropertyfinancingsconductedonline
in2014,withanexpected$2.5billionthisyear.Forsponsorsandinvestors,thereappearslegitimacyto
theonlineapproach,underscoredbythelevelofventurecapitalnowfindinghomeinthisburgeoning
sector.Yet,likeitsprogenitor,mightrealestatecrowdfinancefindlegislative,regulatory,andpractical
headwinds,stuntingitsprogress?Stillearly,withbusinessmodels,scalabilityandsustainabilitystill
suspect,thecurrentmomentumseemspromising.

Chapter 16

The Application of Crowdfunding to the Energy Sector

Crowdfundinginenergybeginsasaresponsetoreducedinvestments(bothgovernmentalandprivate)
intothetransitiontodecarbonizedenergysystemsandtothespreadofinnovativebusinessmodelsand
approachesconductiveofgreaterparticipationofcitizensandcommunities indistributedrenewable
energyprojects.Thischapterpresentsresultsofaworldwideoverviewoftheuseofcrowdfundinginthe
energyindustry.Evidencegatheredfromavailableenergycrowdfundingplatformshighlightaverynew,
butquitedynamicsector.Thecrowdfundingtoolhasbeenappliedinmostofitsforms,rangingfrom
peer-to-businesslendingtopuredonation,withstrongenvironmentalandsocialmissionandtheexplicit
aimofincreasingparticipationofcitizensinsustainableenergyinvestment.Evidencealsoshowsthat,
despitemaintainingtheirenvironmentalandcleanenergyfocus,someenergyplatformshavebegunto
movefromniche,grassrootinitiativesintolargerprojectsandcollaborationwithenergyprivatesector
andinstitutionalfinance.
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Chapter 17

A Crowd-Funder Value Framework for Crowd-Investment: A Roadmap 
for Entrepreneurial Success in the Contemporary Society

Crowd-fundingisusedbybusinessandsocialentrepreneurstofundprojectsthatimpactsocietyinmany
ways.Althoughcrowd-fundersfundandsupportentrepreneurialprojects,stakeholdersarelessaware
ofcrowd-fundermotivationsandbehaviourstowardsproducts/services,whichimpactonthesuccess
oftheseprojects.Thepurposeofthisresearch,therefore,istwo-fold:a)developmentofcrowd-funder
valueframeworkforunderstandingcrowd-fundermotivations;andb)provisionofrobusttheoretical
basistotheconstructof‘crowd-funding’.Differentsocialconstructs,suchassocialidentity,andsym-
bolic,crowdandrelationalsocialcapital related tocrowd-fundingarediscussedbasedonsymbolic
convergencetheoryofcommunicationandsocialidentitytheory.Thisframeworkwillactasaroadmap
tounderstandhowcrowd-fundermotivations impact and createvalue for individuals, organisations
andsociety,andinformhowsocial,environmentalandeconomicvalueandimpactcanbemaximised
throughcrowd-fundinginitiatives.

Walter Vassallo 
MC Shareable, Monaco

ENDNOTE

1 Massolutionreport2015.
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