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This book has been prepared in close cooperation with experts in the area of
collaborative commerce, including academicians and practitioners from 18 uni-
versities and two companies spanning eight countries. The editors would like to
thank all the chapter authors, in particular George Q. Huang, Gregoris Mentzas,
Georgia Bafoutsou, Manuel Contero, Carlos Vila, Beomjin Choi, T. S. Raghu,
R. Ramesh, Andrew B. Whinston, Tim S. McLaren, Milena M. Head, Yufei
Yuan, Benjamin Yen, Guohua Wan, Dimitris Apostolou, Wolfgang Maass, David
McConnell, Jonah C. Tyan, Samuel H.S. Wang, Jyh-tong Teng, Hsin Rau, and
Michael H. Hu, for their great effort in preparing the manuscripts. We would
like to thank Yichen Lin, Arturas Kaklauskas, Michael McGrath, Emilio Paolucci,
Eugenia Ng, and many other reviewers for their assistance in reviewing the
chapters to improve the quality of this book.

Special thanks to Idea Group Inc., which published the book with clear guide-
lines over the whole procedure. Last but not the least, we would like to thank
Michele Rossi, who helped to organize the book and provided all the help in the
past year.
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