
  xvii

Acknowledgment

In editing this book, we have been fortunate to have had valuable comments on various draft chapters 
from our editorial Advisory members. We should like to thank Dr. R. Rena; Professor J. Hoff; Dr. R. 
Bons; Professor C. k. Ayo; Professor R. Munro; Professor M Falch; Dr. S. S. Nash; and Dr. R.K. Kamat. 
In addition, many thanks are due to our reviewers. Finally we should like to thank commissioning people 
at IGI Global, especially Beth Ardner, Assistant Director of Marketing for her enthusiastic and excel-
lent support especially in the first and second stages of the book and Mr. Joel Gamon for his excellent 
assistance at the last stage of the book.

Ahmed Gad Abdel-Wahab
Mansoura University, Egypt

Ahmed Ahmed A. El-Masry
Plymoth University, UK


	Acknowledgment

