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Index

Symbols

3G Mobile Information Device (MID 3G)
36

A

access control (AC) 61

ADSL (Asymmetric Digital Subscriber
Line) 59, 63, 79

ASL (Asymmetric Subscriber Loop) 57

alliances 17

application programming interface (API)
127

archive management 159

awareness aggregate 146

B

bandwidth 5, 56

barriers to convergence 37
billing services 190

brand awareness 136

brand communication tools 150
brand equity 135

brand identity 136

brand image 136

branding strategies 135
broadband multimedia PC 37
byte 5

Cc

cable 78

cable operators 16

capacity 110

CATV (cable networks) 61

chain competition 140

channel content management 158
channels for specific viewer-groups 139
clearing house services 190
communication model 33
conditional access (CA) 69, 126
consultation 106

consultational interactivity 108
consumer attitudes 39

content gatekeeper 129

content manipulation 8

content media management 156
content packaging 8

content processes 192

content production 8

content providers 15

content reception 8

content transmission 8

contract and rights management 189
convergence 1, 31

convergence factor 43
convergence index 47
conversation 105

conversational interactivity 108
cooperative paradigm 25
copyright 180
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critical digital mass index 42
crossover competition 140

customer gatekeeper 129

customer relationship management 42

D

DAL—dedicated advertiser location 124

DBS (direct broadcast satellite) 57

decoder 67, 111

delivery management 159

diffusive systems 97

digital asset management 158

digital cable transmission 61

digital coding 54

digital compression 55

digital portals 163

digital rights management 180, 186

digital satellite transmission systems
60

digital signal 5, 54, 75, 160

digital technology 53, 75

digital television 53, 76

digital television networks types 138

digital television transmission 90

digital terrestrial television (DTT) 62, 75

digital video compression 55

digitalisation 5

direct to home (DTH) satellite systems
77

Disney channel 142

distribution costs 91

downstream 97

DSL 63

DTH (direct to home) 57

DVB—digital video broadcasting 71

E

economic effects of digital transmission
85

electromagnetic spectrum 57

Electronic Programming Guide (EPG)
70, 117, 147

end device 35, 126

enhanced TV 100

enterprise-wide content management
158

Index 235

evoked aggregate 146
F
finance processes 192

G

general channels 139

general radio packet service (GRPS) 35

global system mobile communication
(GSM) 34

H
high definition TV (HDTV) 58
|

ICT (information communication technol-
ogy) 4

industry and firm dimension 32

innovations in Internet-TV convergence
28

intellectual property 181

intellectual property (IP) asset creation
187

intellectual property asset delivery
management 188

intellectual property media asset
management 188

intellectual property rights (IPRs) 181

interactive advertising 120

interactive digital television (iDTV) value
chain 125

interactive digital television marketplace
125

interactive digital TV 197

interactive games 119

interactive multimedia services 98

interactive portal tools 152

interactive programming 123

interactive systems 97

interactive television (iTV) 96, 196

interactive transmission systems 97

interactivity 97

interactivity factor 46

International Standards Organization
(ISO) 56
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Internet 6

Internet-via-TV 113

intersectorial competition 141

IP multicast 65

IRD (integrated receiver decoder) 61

K
key drivers of convergence 4

L

LNB (low noise block) 61

legislation drivers 6

license management 190

local interactivity 100

local multichannel distribution service
(LMDS) 83

local multipoint distribution system
(LMDS) 67

media asset management (MAM) 159

Mediaset 170

metamarket 1

Metcalf's law 6

middleware 127

migration toward digital TV 168

MMDS (Wireless Cable) 80

mobile information device (MID) 36

Moore’s law 5

Motion Picture Experts Group (MPEG)
56

multi-channel network 16

multicasting 124

multichannel microwave distribution
system (MMDS) 57

multichannel multipoint distribution
system (MMDS) 65

multimedia industry 8

multimedia market 1

multimedia metamarket 12

multimedia service 3, 98

multiplexing 58

multipoint microwave distribution
system (MMDS) 59

N

near-video-on-demand (NVOD) 58
needs dimension 32
niche channels 139

(o)

offline digital TV 37

offline media 34

offline multimedia PC 37
one-way interactivity 100
online digital TV 37

online media 34

online multimedia PC 36
operating systems (OSs) 127

P

parental control 118

pay-per-view (PPV) 58, 61, 118
persistent content protection 190
personal video recording (PVR) 128
pixel 54

portability 76

protection of intellectual property 184

R

reception costs 91

regionality 76

registration 106

registrational interactivity 109
response time 97

return channel (RC) 70

return channel band 97

return path 70, 100

rights information storage 189
rights management processes 192

S

satellite 77

satellite operators 17
satellite platforms 16
set top box 67, 111
Shannon's law 33
smart cards 126
SMATYV systems 61
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standards 71 y4

standards for video compression 56

subscriber management system (SMS)  zapping 147
126

substitute paradigm 25

T

t-commerce 128

technical vulnerability 76
technology 5

technology dimension 31
television brand 148

terrestrial broadcasters 16
terrestrial TV networks 62
theme channels 58

themed channel 139, 142
transmission 105
transmission costs 91
transmission of a digitised signal 54
transmission systems 59
transmissional interactivity 108
transponders 60

transport media technologies 34
TV banking 122

TV channels 15

TV industry 15

TV shopping 121

two-way interactivity 101

U

universal mobile telecommunication
system (UMTS) 35
upstream 97

\"

value chain 12, 189
video-on-demand (VOD) 128
viewers' cognitive system 144

w

wired network 34

wireless application protocol (WAP) 34
wireless cable 65

wireless network 34
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