
418  

Index

A
adjusted goodness-of-fit index (AGFI) 163
adjusting trust 82, 84, 89, 91-92, 96, 99-101
after-sale services 53, 58, 73
Alibaba 311-312, 316, 321, 326, 332-333, 336, 338
ANOVA 41, 293-295, 349
apology culture 110
asymmetric interactions 221, 223, 233
average variance extracted (AVE) 163

B
Baidu 222, 227, 230-231, 236
Bass diffusion model 231
Bridge System Engineer (Bridge SE) 111
Business-to-business (B2B) 53-54, 309
	 Web sites 54, 58, 60-69, 71-74, 78
buy-side applications 57

C
Caribbean Business 205
China plus One 116, 123
Coding 62, 85, 118, 156, 183, 186, 190, 247-248, 

316-319, 323, 332, 340
Collaborative Planning, Forecasting and Replenish-

ment (CPFR) 262
collectivism 29, 103-104, 132, 142, 145, 267, 271-

272, 275, 278
communication gap 110-111, 115, 120, 122
competitive dynamics 50, 221, 224, 226, 234, 238
	 first-mover 224, 226, 234-235, 237, 239
	 second-mover 221-222, 224, 226, 234, 237-238
configuration theory 176
consumer-to-consumer (C2C) 222
coordination costs 31-32, 35-36, 38-39, 44, 46-47, 

50
corporate culture 133, 142-144, 159, 275
cost reduction 249-250, 313, 319, 322-323, 328, 331

CRANET database 280, 282, 292, 300-301
Cronbach’s alpha values 163
cross-brand influence 225
cross-national study 280
cultural capability 152-154, 157, 159-160, 162-163, 

165-166, 168, 174
cultural understanding 82-84, 86-88, 90-93, 95-102
cultural understanding (CU) 91, 95-98
customer readiness assessment 275
customer relationship management (CRM) 326, 346

D
developing countries 2, 4, 8, 25-26, 28, 84-85, 102-

103, 105, 125, 205-208, 210-212, 218, 220, 
223, 235, 241-243, 245-246, 253-256, 258-260, 
290, 333, 336

distributed teams 176-182, 199, 201
Dynamic capability 314, 323

E
ease-of-identification 62, 72
ease-of-use 62, 72
e-banking 209, 355
Ebrun 316
e-Business 30, 39-41, 48, 56, 59, 70, 76, 206, 219, 

230, 232, 241, 258, 315-316, 335, 337
e-Business Watch 39-41, 48
e-commerce 8, 11, 29, 50, 52-62, 67, 71-72, 74-76, 

203, 205-209, 211-212, 214-215, 217-220, 233, 
238, 245, 259, 299, 305-306, 309, 324, 334-
336, 339, 341, 343, 347, 353-359

	 delivery services 211
	 legislation 208
	 management 309, 319, 322, 324-325, 331-332
	 managerial expertise 208
	 software services 209
	 traffic infrastructure 207, 211, 215, 217



  419

Index

Economic Development 1-5, 7, 11-12, 14, 24, 26, 
28, 30, 126, 212, 241-242, 282-283, 287, 313

education index 299
electronic data interchange (EDI) 56, 241, 245, 261
	 in Kosovo 246
electronic marketplaces (EMs) 309-310
electronic markets 38, 51, 54-55, 57, 76, 221-222, 

224, 227, 233, 236-237, 334, 336-337, 339, 356
entrepreneurship 2, 25, 171, 276, 304, 310, 312-313, 

319, 321, 333-334, 337-339
e-payment 207, 209, 214, 217
Eurostat 39, 41
explicit knowledge 112, 130-131, 142, 153
Exploratory Cross-National Study 280

F
Finance Promotion and Technology Corporation 

(FPT) 117
	 software 116-120
foreign direct investment (FDI) 4, 85

G
Global Competitiveness Report 39-40
global information management (GIM) 223, 234
global software outsourcing (GSO) 177
global sourcing 82-87, 89-96, 98-102, 107
guanxi 82, 84, 86-89, 91-92, 95-96, 99-101, 103-

105, 107-108, 309-311, 315, 320, 329-333, 
335-337

	 theory 311, 315, 331

H
healthcare industry 152-154, 156, 158, 168-169
Hofstede cultural dimensions 274, 356
human development 7, 9-10, 29
Human Resource Information Systems (HRIS) 280-

281, 283, 304

I
individualism 29, 33-34, 82, 84, 86-88, 91-92, 95-

96, 99, 101, 103, 266-267, 270, 273-274, 278, 
284, 288

Influence-Impact Model 1-2, 4-7, 23-24
information and communications technology (ICT) 

1
information disclosure 341-343, 352-353, 356
information economy 1-11, 18-19, 23-24, 26-27, 

29-30

information sharing
	 scale 292, 308
Information Success Model 131
Information Systems Development (ISD) 177
information systems (IS) 131, 154
innovation diffusion 221, 223, 233
innovative business processes 152, 154, 157-162, 

165-168, 174
institutional theory 244, 255, 259, 282, 289, 293, 

298, 300, 307, 311-312
Intercultural Management 110
Internet penetration 31-32, 36, 38, 40-41, 43-46, 302
internet privacy 341, 343, 347
isomorphism
	 coercive 244-245, 254
	 mimetic 244
	 normative 244, 254-255, 257
IT
	 support 150, 252, 326
	 tools 129-139, 141-146
	 usage patterns 136-138, 145
ITech 182-184, 186, 189, 191, 196

K
knowledge management (KM) 129, 152-153
	 infrastructure 131, 152-154, 156-160, 162-169, 

172-174
knowledge processes (KP) 91, 95-98
knowledge repositories 90, 131, 149
knowledge sharing 82, 89-93, 96, 99-102, 104-106, 

112, 124-126, 129-147, 149-151, 157, 159, 
173, 268, 279

Knowledge sharing (KS) 91, 96
knowledge transfer 83, 88, 92, 107, 110-115, 117-

118, 120-128, 134, 147, 157, 270

L
Likert scale 95, 162
long term orientation (LTO) 267
Lotus Notes 131-132

M
market interrelationships 152-153, 158, 166-167
Measurement model 163, 349-350
mianzi 82, 84, 86-89, 91-92, 95-96, 99-101
Motivation-Capability framework 309, 317, 330-331
Motivation-Capability (M-C) framework 310
multi-level model 42-43
multinational corporations (MNCs) 223



420  

Index

N
national culture 15, 29, 34, 39, 50, 52, 83, 91, 104, 

132-133, 141-142, 147, 151, 153-154, 158, 
166, 168, 262-266, 274-276, 278-286, 288-290, 
293, 296-298, 301-306, 356, 359

national differences 32, 245, 274, 280-284, 286-288
Neo-Institutionalism 241, 244, 254
normed fit index (NFI) 163

O
off-shoring
	 vendor organizations 176
online behavior 347, 352-354
online marketing 70, 309, 319, 322-324, 326-332
online vendors 221-222, 229, 236, 309-311, 313-

317, 321-333, 338, 343, 345-346, 354
opportunism costs 31-32, 35-38, 44, 46-47
ordinary least squares (OLS) 228
organizational knowledge 112, 147, 150-151, 153, 

156, 160, 281
outsourcing
	 adoption 31-32, 34, 36-42, 44-48
	 country environments 36
	 IT 28, 31-34, 36-51, 85, 125, 200, 203
	 offshore 21-22, 32, 40, 48, 52, 91, 110-111, 

113-117, 121-124, 126, 128, 177, 182, 202-
204, 268

P
perceived ease of use 129, 131, 133, 145-146, 148, 

243, 252-254, 256, 258
perceived usefulness 64, 129, 133, 138-139, 143, 

145-146, 148, 151, 243, 246, 249, 251, 256, 
258

performance (PER) 91, 95, 97-98
personal information 341-347, 349-354, 357-358
personalization for privacy (P4P) ratio 342
post-conflict region 241, 246-247, 255-257
Power Distance (PD) 266
privacy calculus 341-343, 353-356
Process Flexibility 157, 163, 174, 189, 197, 199
product innovation 237, 309, 319, 322, 327, 331

R
R&D capability 93
remote shopping 207-208
resource-based view (RBV) 152-153, 311, 313
Resource Flexibility 199-200
rollout life cycle 262

S
Sell-Side Web Site 53
Service Organizations 129-132, 134, 138, 143, 145-

146, 154
shipping 205, 216, 220
small and medium sized enterprises (SMEs) 309
SmartPLS 2.0 349
Social Capital Theory 143
Social Cognitive Theory 143, 147, 150
social networks 141, 329-331, 356
social trust 31-32, 36-37, 40, 42-48
software export success model 4
stickiness factors 123
structural capability 152-153, 157, 159, 162-163, 

165-166, 168, 173
subsidiarity 251-252, 254, 256
supply chain efficiency 264
Supply Chain Management 75, 241, 276, 279, 304, 

326

T
tacit knowledge 111-112, 123, 130-132, 136-137, 

142, 146-147, 153, 156
Taobao 222, 227-230, 236, 321
tariff rates 8
technology acceptance model (TAM) 58, 243
Technology Adoption Theory 247, 260
technology-society interaction 7
telecommunications 5-6, 27, 29, 129, 205, 207, 209-

211, 215-217, 219, 223, 247
Thailand policy
	 Human Capital 7, 9
	 Information Communication and Telecommu-

nication (ICT) 8
	 National Economic Development 7
	 Taxation 7
thick-at-client 176, 178, 184-199
thin-at-client 176, 178, 184-185, 187-191, 193, 195-

199
total factor productivity (TFP) 2, 14
Trading Partners 245, 249-250, 252-254, 257, 279, 

330
trust 15, 17, 24, 31-32, 36-37, 40, 42-49, 51, 66, 

82-84, 86-93, 95-102, 104-108, 113, 124, 127, 
133, 143-144, 157, 159-160, 206-208, 213, 
218, 236-237, 264, 266, 273-275, 337, 341-
347, 349-359

trust relationship 82-84, 86-93, 95-102
Tukey Honest Significance Test (Tukey HSD) 293



  421

Index

U
uncertainty avoidance 15-17, 22, 24, 31-32, 36-38, 

40, 43-47, 51, 87, 132, 141-142, 144-145, 166, 
265-267, 270, 272-275, 278, 282, 284-286, 
289-290, 293, 296-300, 305, 353, 356

United Nation’s Commission on Trade and Develop-
ment 206

V
Voluntary Interindustry Commerce Solutions As-

sociation (VICS) 264

W
waterfall lifecycle model 191-193
Web site design 57-59, 71, 215
within-brand influence 225
World Values Survey 39-40

X
Xi’an Software Park 82, 93-95, 101-102


