450

Index

Symbols
3G 276,279, 282, 283, 286, 289, 290

A

Accent Neutralization 258, 273

Aestheticization of Suffering 137

American Telephone & Telegraph (AT&T) 360

anti-game advocates 302, 303

Asia popular culture 80, 82

Asia Television (ATV) 110

audience power 108, 115, 116, 119

Audience Reception Studies 34

audiovisual media 354, 357, 358, 359, 360,
361, 362, 366

B

base of the economic pyramid (BoP) 166, 167,
168, 169, 170, 174, 175, 176, 178

Bearing Witness 123, 138

Binary Runtime Environment for Wireless
(BREW) 280

Botswana 200, 201, 204, 205, 206, 207, 208,
210,212

Boys Over Flowers 80, 81, 83, 84, 85, 89

Brand 229, 230, 232

Business Process Outsourcing (BPO) 252, 254,
255,257, 262,269, 271,272,273

C

Call Centers 251, 253, 257,261, 267, 268, 269,
271

Call centre Couples (CCC) 262

Call of Duty: Modern Warfare 2 296, 308

Campaign for Media Reform (CMR) 67, 69,
71,72,75,76

CERNET 140, 143, 150

Characteristics of Youth 213, 214, 232

China Central Television (CCTV) 329, 334

China Internet Network Information Center
(CNNIC) 279

China Mobile Limited (CML) 276

Chinese Internet 328

Chinese media 336

Chinese Nationalist Party (KMT) 64, 66, 68,
70, 71,72, 74, 99

Chinese television 329, 338

Chinese urban youth 213, 217, 221, 232

cinema on Internet 37

Code Division Multiple Access (CDMA) 280

Commodification 137,373, 374, 375, 376,
377,378, 380, 391, 392

Communication Over The Air (COTA) 281

Community Antenna Television (CATV) 359

concentration 373, 374, 375, 378, 379, 380,
381, 382, 390, 392

Conservation of Resources Theory (COR) 261,
262,272,273

consumers 1,2,4,5,6,7,8,9, 10, 11

convergence 340, 341, 342, 343, 344, 345,
346, 348, 349, 350, 351, 352, 373, 374,
375, 380, 381, 382, 388, 390, 392, 393

copyrights 378, 384, 386, 387, 392

Counter-Sites 138

CRBT 279, 281, 286, 288, 294

cultural adaptation 80, 81, 82, 83

cultural barriers 34

Cultural Citizenship 32, 34

cultural heritage 94, 95, 97, 98, 99, 100, 102,
103, 104, 105

Copyright © 2011, IGI Global. Copying or distributing in print or electronic forms without written permission of IGI Global is prohibited.



Index

Cultural Hybridity 274
cultural policy 31, 33, 34, 94, 103
Culture 50, 61, 62

D

Democratic People’s Party (the DPP) 64, 70,
74

Designated Market Areas (DMAs) 359

Developing Regions 165, 178

diffusion of innovations (DOI) 200, 201

Digital Archives Program 94, 95, 96, 100, 102

Digital Audio Broadcasting (DAB) 235, 236

digital communication 355

Digital Compact Cassette (DCC) 391

digital games 311, 312, 314, 315, 318, 319,
321, 322,323,324

digitalisation 373, 381, 382

digital media 37, 38, 373,377, 382

Digital Multimedia Broadcasting (DMB) 233,
234,235, 236, 237, 238, 239, 240, 241,
242,243, 244, 245, 246, 247, 248, 249,
250

digital technology 94, 95, 98, 100

Discourse Analysis 79

E

Economies of Scale 363, 364, 366, 371, 372

Economies of Scope 364, 371, 372

education 141, 143, 144, 146, 148, 149

Electronic Arts (EA) 289, 311, 312, 316, 317,
318, 319, 320, 322, 323, 324

Emotional Assuage 273

Ethics 50, 51, 52, 53, 55, 56, 57, 58, 60, 61, 62

F

Facebook 38,39,107, 109, 111, 112, 113, 114,
115, 116, 117, 118, 119, 122, 140, 142,
151, 152, 153, 160, 164

Federal Communication Commission (FCC)
354,355, 359, 360, 361, 362, 363, 364,
372

first person shooter (FPS) 296, 300, 301, 302,
303, 307

foreign direct investment (FDI) 345

fragmented audience 107, 108

G

Galapagos syndrome 180

General Administration of Press and Publica-
tion (GAPP) 287

General Packet Radio Service (GPRS) 140

Gen X 30

GenY 30

globalization 1, 2, 3,6, 8,9, 10, 11, 12, 13,
50, 51, 55, 61, 62, 82, 84, 89, 90, 91, 92,
311,312, 314,317, 320, 322, 323, 324

Global Packet Radio Service (GPRS) 168

glocalization 311,313,314, 320, 321, 322, 323

Google 182,183,197

Google Android 172

graphic user interface (GUI) 314, 317

H

historical accidents 181, 194
Home Box Office (HBO) 360
Horizontal Merger 371
hybridization 84, 312,313,314

I

i-Mode 180, 181, 184, 187, 188, 193, 194, 199

Information and Communication Technology
(ICT) 55, 56, 125, 127, 128, 168, 173,
177, 178, 181, 194, 345, 380

intergenerational media literacy 139

intermediality 43, 47

International Telecommunications Union (ITU)
167, 177

Internet Protocol (IP) 361

Internet television, Internet Protocol Television
(IPTV) 328, 329, 332, 334, 335

Interpretative Community 79

J
Jet Lag 273

K

kanji 185, 187

keitai 180, 183, 184, 186, 187, 188, 189, 190,
191, 192, 193, 194, 197

King of Kings (KoK) 279

KONG.net 280, 281, 288, 289

451



Korean Wave 63, 64, 65, 66, 67, 68, 69, 70, 72,
73,74,75,77,79, 80, 81, 84, 85, 86, 87,
89,90, 91

L

Laughing Gor 107, 108, 109, 110, 111, 112,
113, 114, 115, 116, 117, 118, 119, 120,
122

M

Mandopop 80, 81, 85, 86, 87, 89, 90

McDonald 83, 386

Media 50, 51, 53, 61, 62

media conglomerates 152

Media regionalization 80, 91

media technology 152, 157

Melbourne 15, 16, 18, 19, 22, 24, 25, 26, 27,
28, 29, 30, 32, 33, 34, 36

mergers and acquisitions (M&As) 354, 355,
363, 364, 365, 366

microblogging 37, 41, 43

Ministry of Industry and Information Technol-
ogy (MIIT) 276, 282, 287, 294, 330,
331, 332, 335,339

Ministry of Internal Affairs and Communica-
tions (MIC) 180, 182, 183, 196

Ministry of Public Security (MPS) 330

Miss McDonald 1, 2,5,7,8,9, 10

mobile phone 166, 167, 168, 169, 170, 172,
173,174, 175, 176, 178, 200, 201, 202,
203, 204, 205, 206, 207, 208, 209, 210,
211, 212, 213, 214, 216, 217, 218, 219,
220,221, 222,223, 224, 225, 226, 227,
228,229, 230, 231, 232

mobile technologies 123, 124, 125, 131, 132

mobile TV 233, 234, 235, 236, 238, 239, 240,
241, 242, 243, 245, 246, 247, 248, 249

mobile value-added services (MVAS) 279,
294, 295

mobility 139, 141, 143, 144, 146, 147, 148,
149

modding 311, 318, 319, 320, 321, 322

MSN 140, 142, 144, 145, 146, 148

MTV 386

Multichannel Video Programming Distribution
(MVPD) 359

452

Index

Multiculturalism 274

Multimedia Messaging Services (MMS) 174,
178, 279, 281, 286, 294

museums 95, 96, 98, 99, 100, 101, 102, 103,
104, 105

music industry 373, 374, 375, 378, 380, 382,
383, 384, 385, 388, 390, 391, 392, 393

MySQL 174, 178

N

National Digital Archives Program 94, 95, 96

National Institute of Statistical Sciences (NISS)
361

Negativistic Schema 273

Neo-colonialism 255, 274

New Media 200, 211, 212

New Modern Class (NMC) 262

New World Information and Communication
Order (NWCIO) 55

non-shanzhai 213

(0]

One Laptop Per Child 167, 177

online game 80, 82, 87, 89, 90, 91, 93

Open Video System (OVS) 362

operating system’s (OS’s) 174

outsourcing 252, 254, 255, 258, 265, 271, 273
over-the-air (OTA) 359, 360, 362

P

PC-based Internet 180, 181, 183, 186, 190,
192, 193, 194

peer-to-peer (P2P) 328

People’s Republic of China (PRC) 327, 328,
330, 335

Picture Talk 165, 166, 170, 171, 172, 173, 174,
175, 176

Pocket Bell 189, 190

political economy 152, 156

Political Parallelism 79

Politics 50, 62

Pontifice Maximum 152, 153

popular culture 1,2,5,6,8,9,10, 11,12, 13

portable multimedia player (PMP) 235

power of horror 130



Index

Public Discourse 79
public sphere 152, 153, 159, 160, 161, 162,
163

Q

QQ 139, 140, 142, 143, 144, 145, 146, 147,
148, 149, 219, 220, 221, 222, 223, 224,
225, 226, 227, 228, 229

Quake 301, 303, 304, 305, 306, 307, 308

QWERTY 187, 195

R

random-digit-dialing (RDD) 234, 245

right to communicate 152, 153, 154, 155, 157,
159, 160, 161, 162, 163, 164

Ronald McDonald 1,4,7,8,9

S

Samsung 340, 341, 342, 343, 344, 345, 347,
348, 349, 350, 351, 352, 353

Samsung Media Studio (SMS) 349

satellite DMB (S-DMB) 234, 235, 236, 237,
244, 250

science and technology studies (STS) 296, 297,
298, 299, 300, 301, 302, 303, 307

screen culture 38, 44

Secure Digital (SD) 174

Shanghai Media Group (SMG) 329, 334, 335

Shanzhai 213, 214, 215, 216, 217, 218, 219,
220, 221, 222, 223, 224, 225, 226, 227,
228, 229, 230, 231, 232

sharing community 37

SK Telecom (SKT) 235

Slave Mentality 274

Smartphone 178

snack culture 37, 38, 39, 40, 41, 42, 47

snack media 37, 39, 41, 47

Social Change 200

Social Computing 176, 178

Social Influence (SI) 202, 203

social networking 37, 39, 41, 42,43, 152, 153,
159, 160, 161, 164

social networking service 182

social networking system (SNS) 139, 140, 141,
142, 143, 144, 145, 146, 147, 148, 149

socio-economic status (SES) 239

software development kit (SDK) 319

Songdo 15, 19, 20, 24, 25, 26, 27, 28, 30, 36

Sony 340, 341, 342, 343, 344, 345, 346, 347,
348, 349, 350, 351, 352, 353

State Administration of Radio, Film, and
Television (SARFT) 330, 331, 332, 333,
334,335, 336

State Council Information Office (SCIO) 330

streaming video 37

Subalterns of Modernity 274

Synergies 371

Systemic Mental Captivity 274

T

TD-SCDMA 276, 282

technological Darwinism 181

Technologically-Mediated World 138

technology, media and telecom (TMT) 277

Television Broadcasting Ltd. (TVB) 108, 109,
110, 111, 115, 116, 118

The World 45

T-Mobile G1 172

Transcultural Consumption 15, 27, 34

Transculturalism 15, 16, 23, 24, 25, 26, 27, 28,
29, 30, 34, 35

TV 107,108, 110, 115, 121, 122

TV-DMB 233, 234, 235, 236, 238, 239, 240,
241, 242, 243, 244, 245, 246, 247, 249,
250

Twitter 38, 39, 41, 152, 153, 160

two Asia-based transnational corporations
(TNCs) 342,348

U

U-Korea 237, 248

U-Magic 280, 288

Universal Declaration of Human Rights 153,
154, 161

Urban Regeneration 31, 35

Urban Screen 15, 16, 17, 19, 21, 23, 24, 25, 26,
28, 29, 30, 31, 32, 35

user-generated content (UGC) 108, 116, 118,
328

453



vV

Value Chain Stages 371
Vertical Merger 371
video-streaming platforms 123
visual economy 123, 138

visual images 132
Visual Scaffolding 165, 178

W

Web 2.0 37,42, 141, 142, 148, 149, 151

Wireless Application Protocol (WAP) 280,
288, 289

wireless network 166, 168, 174

Wolfenstein 3D 296, 300, 303, 304

word processor 181, 185, 186, 188, 194

454

Index

World Summit on the Information Society
(WSIS) 55, 56, 62
World Trade Organization (WTO) 329, 362

X

xuanchuan jilu 329

Y
YouTube 124, 131, 135, 385, 386, 395

Z
Zimbabwean Migrants 200



