Table of Contents

Journal of Global Information Management
Volume 28 « Issue 1 * January-March-2020 « ISSN: 1062-7375 + eISSN: 1533-7995
RESEARCH ARTICLES

1 Understanding Country Level Adoption of E-Commerce: A Theoretical Model Including Technological, Institutional, and Cultural Factors
Punit Ahluwalia, University of Texas Rio Grande Valley, Edinburg, USA
Mohammad I. Merhi, Indiana University South Bend, South Bend, USA

23 Effect of User Involvement in Supply Chain Cloud Innovation: A Game Theoretical Model and Analysis
Yun Chen, School of Management, Wuhan University of Technology, Wuhan, China
Lian Duan, Hofstra University, Hempstead, USA
Weiyong Zhang, Old Dominion University, Norfolk, USA

39 E-Service Quality and Trust on Customer’s Patronage Intention: Moderation Effect of Adoption of Advanced Technologies:
Muhammad Sabbir Rahman, North South University, Dhaka, Bangladesh
Md Afnan Hossain, University of Wollongong, NSW, Australia & North South University, Dhaka, Bangladesh
Mahmud Habib Zaman, North South University, Dhaka, Bangladesh
Mahafuz Mannan, North South University, Dhaka, Bangladesh

56 Understanding the Drivers of Cloud-Based Service Adoption and Their Impact on the Organizational Performance: An Indian Perspective
Prerna Lal, International Management Institute New Delhi, New Delhi, India
Sangeeta Shah Bharadwaj, Management Development Institute Gurgaon, Gurgaon, India

86 Media Selection in Knowledge Transfer: A Decision Model
Ruihong Liu, Huazhong University of Science and Technology, Wuhan, China
Xiu-Hao Ding, Huazhong University of Science and Technology, Wuhan, China
Zhi Yang, Huzhong University of Science and Technology, Wuhan, China
Jiang Wu, Wuhan University, Wuhan, China
Jing Yang, South China Institute of Environmental Sciences, The Ministry of Environment Protection of PRC, Guangdong, China

103 Social Media Big Data Analytics for Demand Forecasting: Development and Case Implementation of an Innovative Framework
Rehan lftikhar, Maynooth University, Maynooth, Ireland
Mohammad Saud Khan, Victoria University of Wellington, New Zealand

121 Trust, Perceived Benefit, and Purchase Intention in C2C E-Commerce: An Empirical Examination in China
Shukuan Zhao, Jilin University, Changchun, China
Yiwen Fang, Jilin University, Changchun, China
Weiyong Zhang, Old Dominion University, Norfolk, USA
Hong Jiang, Jilin University, Changchun, China
142 Speed of Use of Social Media as an Antecedent of Speed of Busil Internationalization
Josep Rialp-Criado, Universitat Autonoma de Barcelona, Bellaterra, Spain
Maria-del-Carmen Alarcon-del-Amo, Universidad de Murcia, Murcia, Spain
Alex Rialp, Universitat Autonoma de Barcelona, Bellaterra, Spain & Norwegian University of Science and Technology, Trondheim, Norway

167 Trust, Risk and Alternative Website Quality in B-Buyer Acceptance of Cross-Border E-Commerce
Jian Mou, Xidian University, Xi'an, China
Yi Cui, Communication University of China, Beijing, China
Kerry Kurcz, University of lllinois at Chicago, Chicago, USA

189 Identity Authentication Security Management in Mobile Payment Systems
Feng Wang, School of Management, Jilin University, Changchun, China
Ge Bao Shan, School of Management, Jilin University, Changchun, China
Yong Chen, School of Business, Texas A&M International University, Laredo, USA
Xianrong Zheng, Department of Information Technology and Decision Sciences, Old Dominion University, Norfolk, USA
Hong Wang, College of Business and Economics, North Carolina A&T State University, Greensboro, USA
Sun Mingwei, Public Education and Teaching Department, Changchun Automobile Industry Institute, Changchun, China
Li Haihua, School of Management Science and Information Engineering, Jilin University of Finance and Economics, Changchun, China

Copyright

The Journal of Global Information Management (JGIM) (ISSN 1062-7375; elSSN 1533-7995), Copyright © 2020 IGI Global. All rights,
including translation into other languages reserved by the publisher. No part of this journal may be reproduced or used in any form or

by any means without written permission from the publisher, except for noncommercial, educational use including classroom teaching
purposes. Product or company names used in this journal are for identification purposes only. Inclusion of the names of the products or
companies does not indicate a claim of ownership by IGI Global of the trademark or registered trademark. The views expressed in this
journal are those of the authors but not necessarily of IGI Global.

The Journal of Global Information Management is indexed or listed in the following: ABI/Inform; ACM Digital Library; Aluminium Industry
Abstracts; Australian Business Deans Council (ABDC); Bacon’s Media Directory; Burrelle’s Media Directory; Cabell’s Directories;
Ceramic Abstracts; Compendex (Elsevier Engineering Index); Computer & Information Systems Abstracts; Corrosion Abstracts; CSA Civil
Engineering Abstracts; CSA lllumina; CSA Mechanical & Transportation Engineering Abstracts; Current Contents®/Social & Behavioral
Sciences; DBLP; DEST Register of Refereed Journals; EBSCOhost's Business Source; EBSCOhost's Computer & Applied Sciences
Complete; EBSCOhost’'s Computer Science Index; EBSCOhost’s Current Abstracts; Electronics & Communications Abstracts; Emerald
Abstracts; Engineered Materials Abstracts; Gale Directory of Publications & Broadcast Media; Google Scholar; INSPEC; Internet &
Personal Computing Abstracts; ISBIB; JournalTOCs; KnowledgeBoard; Library & Information Science Abstracts (LISA); Library Literature
& Information Sciences; Materials Business File - Steels Alerts; MediaFinder; Norwegian Social Science Data Services (NSD); PubList.
com; SCOPUS; Solid State & Superconductivity Abstracts; The Index of Information Systems Journals; The Standard Periodical
Directory; Ulrich’s Periodicals Directory; Web of Science; Web of Science Science Citation Index Expanded (SCIE); Web of Science
Social Sciences Citation Index (SSCI)



