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Since BJ Fogg published his seminal book in 
2003, Persuasive Technology, in which he out-
lined how such technology changes attitude and 
behaviour, several researchers have taken up the 
task to investigate the theoretical foundations 
(Persuasive Design) and to develop concrete 
applications in which the effectiveness of this 
approach can be evaluated. In particular the 
application of Persuasive Design in Teaching 
and Learning appeared to be very promising, 
as it was envisioned that this concept would 
help to understand and to improve the way in 
which learners engage with computer-mediated 
learning content. This rationale was behind the 
project EuroPLOT, which was funded by the 
Educational Audiovisual Cultural Executive 
Agency (EACEA) of the European Commission 
from 2010-2013 and which had the explicit goal 
to develop and evaluate Persuasive Learning 
Objects and Technologies (PLOTs) for teach-
ing and learning. Four case studies have been 
conducted, covering a wide variety of learning 
contexts: academic learning at university, adult 
learning in industry, informal learning in a 
museum context, and online language learning. 

The results of this project have been presented 
at the International Workshop on EuroPLOT 
Persuasive Technology in Learning, Education 
and Teaching (IWEPLET) in September 2013. 
At this workshop, there were also presentations 
of research going beyond EuroPLOT, but ad-
dressing fundamental issues of Persuasive 
Technology and Design in the teaching and 
learning realm.

Based on their presentations at the IWE-
PLET workshop, researchers have been invited 
to submit extended versions of their papers to 
be published at this Special Issue. The Inter-
national Journal of Conceptual Structures and 
Smart Applications (IJCSSA) was chosen as a 
suitable publication because of its scope and 
relevance of the topic for the target audience. 
The contributions to this Special Issue have been 
peer-reviewed and are original in content, not 
having been published previously. The format of 
this Special Issue differs slightly from other IGI 
Special Issues, in that the decision was made to 
allow a larger number of papers to be included, 
at the cost of keeping the length of the papers 
within a limit. The reason for this decision is 
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that Persuasive Technology is an emerging field, 
and as such it is important to show the variety 
of the various conceptual strands in this area. 
It is, however, clear that even with inclusion of 
a slightly larger than usual number of papers, 
this collection can only be a sample of the work 
that is currently pursued in this area.

This Special Issue includes nine papers 
which describe research and development 
related to various aspects of Persuasive Tech-
nology and Design. They have been grouped 
into the following two sections: Conceptual 
Background contains the first five papers of 
this issue, which present fundamental issues 
in the realm of Persuasive Design and which 
address theoretical and conceptual viewpoints. 

Applications and Supporting Technologies sec-
tion contains the last three papers, and provides 
specific examples and implementations of Per-
suasive Design and its underlying technology.

This Special Issue can only be a sampling 
of the work that is currently going on in this 
emerging technology and provides a repre-
sentative cross-section of the activities in this 
area. We hope that this Issue is of value to the 
International community which is interested in 
the research in Persuasive Technology.

Reinhold Behringer
Guest Editor
IJCSSA
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