
The International Journal of Customer Relationship Marketing and Management is indexed or listed in the following: 
Bacon’s Media Directory; Compendex (Elsevier Engineering Index); Google Scholar; INSPEC; JournalTOCs; 
MediaFinder; The Standard Periodical Directory; Ulrich’s Periodicals Directory

Copyright
The International Journal of Customer Relationship Marketing and Management (IJCRMM) (ISSN 1947-9247; 
eISSN 1947-9255), Copyright © 2014 IGI Global. All rights, including translation into other languages reserved by the 
publisher. No part of this journal may be reproduced or used in any form or by any means without written permission from 
the publisher, except for noncommercial, educational use including classroom teaching purposes. Product or company 
names used in this journal are for identification purposes only. Inclusion of the names of the products or companies does 
not indicate a claim of ownership by IGI Global of the trademark or registered trademark. The views expressed in this 
journal are those of the authors but not necessarily of IGI Global.

Research Articles
1 Exploring the Three- Path Mediation Model: A Study of Customer Perceived Value, Customer Satisfaction 

Service Quality and Behavioral Intention Relationship
Manish Kumar Yadav, Banaras Hindu University, Varanasi, India
Alok Kumar Rai, Banaras Hindu University, Varanasi, India
Medha Srivastava, Banaras Hindu University, Varanasi, India

21 The Identity Salience and Emotional Attachment Strategies in Alumni-University Relationships
Junhong Min, Michigan Technological University, Houghton, MI, USA
Madhave N. Segal, Southern Illinois University, Edwardsville, IL, USA
M. Deniz Dalman, Dogruluk International Transportation Co. and Ozdogruluk Custom Clearance Co., Istanbul, Turkey

38 An Outsourcing Decision Model Based on AHP and Sensitive Analysis for Distribution Marketing Companies
Pi-Fang Hsu, Department of Communications Management, Shih Hsin University, Taipei, Taiwan
Chia-Wen Tsai, Department of Information Management, Ming Chuan University, Taipei, Taiwan
Ying-Hua Chu, Department of Communications Management, Shih Hsin Universit, Taipei, Taiwan

52 Highlighting Visibility and Benevolence to Harvest Good Relationships with Company-Managed Virtual 
Communities: A Netnographic Study
Imene Ben Yahia, High Institute of Finance and Taxation, Sousse, Tunisia

Table of Contents
April-June 2014, Vol. 5, No. 2

International Journal of 
Customer Relationship 

Marketing and 
Management 


