
The International Journal of Innovation in the Digital Economy is indexed or listed in the following: Bacon’s Media 
Directory; Cabell’s Directories; DBLP; Google Scholar; INSPEC; JournalTOCs; Library & Information Science 
Abstracts (LISA); MediaFinder; Public Affairs Information Service (PAIS International); The Standard Periodical 
Directory; Ulrich’s Periodicals Directory

Copyright
The International Journal of Innovation in the Digital Economy (IJIDE) (ISSN 1947-8305; eISSN 1947-8313), 
Copyright © 2015 IGI Global. All rights, including translation into other languages reserved by the publisher. No part 
of this journal may be reproduced or used in any form or by any means without written permission from the publisher, 
except for noncommercial, educational use including classroom teaching purposes. Product or company names used in 
this journal are for identification purposes only. Inclusion of the names of the products or companies does not indicate a 
claim of ownership by IGI Global of the trademark or registered trademark. The views expressed in this journal are those 
of the authors but not necessarily of IGI Global.

Special Issue on the Role of Digital Technology in 
Innovation Projects and Product Development

Guest Editorial Preface
iv Petra Merenheimo, University of Lapland, Rovaniemi, Finland
 Rauno Rusko, University of Lapland, Rovaniemi, Finland

Research Articles
1 Digitalization and Information Management in Smart City Government: Requirements for Organizational 

and Managerial Project Policy
Antti Syväjärvi, University of Lapland, Rovaniemi, Finland
Ville Kivivirta, University of Lapland, Rovaniemi, Finland
Jari Stenvall, University of Tampere, Tampere, Finland
Ilpo Laitinen, City of Helsinki, Helsinki, Finland

16 Enhancing Communication Practices in Virtual New Product Development Projects
Päivi Lohikoski, Faculty of Technology, University of Oulu, Oulu, Finland
Jaakko Kujala, Faculty of Technology, University of Oulu, Oulu, Finland
Janne Härkönen, Faculty of Technology, University of Oulu, Oulu, Finland
Harri Haapasalo, Faculty of Technology, University of Oulu, Oulu, Finland
Matti Muhos, Micro-Entrepreneurship Research Group, University of Oulu, Oulu, Finland

37 Dynamics of Strategic Agency and Participation in Strategy-Making: The Entanglement of Human Actions, 
IT, and Other Materialities
Pikka-Maaria Laine, University of Lapland, Rovaniemi, Finland
Piritta Parkkari, University of Lapland, Rovaniemi, Finland

54 Digitalization as Part of Tourism Brand Development: A Case Study on Two Christmas Destinations
Petra Merenheimo, University of Lapland, Rovaniemi, Finland
Rauno Rusko, University of Lapland, Rovaniemi, Finland

Table of Contents
October-December 2015, Vol. 6, No. 4

International Journal of 
Innovation in the Digital 

Economy 


