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The planetary success of social networks and
the widespread diffusion of portable devices
has resulted in the accumulation of enormous
amounts of social content, that includes geo-
location, preferences, opinions, news, articles,
etc. Social Business Intelligence (SBI) is the
discipline of effectively and efficiently com-
bining this social content with corporate data
to let decision-makers analyze the trends and
moods perceived from the environment. The
First International Workshop on Social Business
Intelligence (SoBI) was held in Genoa, Italy,
on September 1, 2013, in conjunction with the
17th East-European Conference on Advances
in Databases and Information Systems (ADBIS
2013),anditsuccessfully put together research-

ers and practitioners coming from different
areas related to SBI for sharing their findings
and cross-fertilizing their researches.

This partly-special issue collects substan-
tially extended version of two carefully-selected
papers presented at the workshop. The two
papers that follow these are not part of the
special issue. In the first paper, “SLOD-BI: An
Open Data Infrastructure for Enabling Social
Business Intelligence”, Berlanga Llavori et
al. discuss the opportunities and advantages
of defining new data infrastructures for SBI,
with specific reference to integrating social
and corporate data. Their proposal follows the
principles ofthe Linked Open Data initiative and
inclides a novel method for data provisioning,
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called ETLink. The second paper, “Discover-
ing Hidden Concepts in Predictive Models for
Texts’ Polarization” by Camillo and Liberati,
is focused on the use of sentiment analysis
techniques to move from a traditional view of
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CRM to a social-CRM perspective. In particu-
lar, it proposes to couple a robust supervised
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