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Incorporating Business Models and 
Strategies into Social Entrepreneurship
Reviewed by Arpita Mehta, Institute of Management, Mehta Enterprise, Thandla, India

ABSTRACT

Thisbookbasicallydealswithunemploymentandsocial issuesacross theglobeandhowsocial
entrepreneurshipcanplayvitalroleinsolvingaboveproblematgloballevel.Socialentrepreneurs,
societyandcommunitieshavepowertogenerateemploymentandsocialwelfare.Socialentrepreneurs
have power to do social work, improve quality of life, work life balance and sustainable social
development with employment of power through Incorporating business models, strategy and
empowerment. Incorporating business models and strategies into social entrepreneurship helps
tofacesocialresponsibility,socialethics,businessethicsandcorporategovernance.Community
developmentandgrowthisthemajorthemeofwork.Thisbookhaswellwrittenforwardingletter
fromHenryWissink(UniversityofKwaZulu-Natal,SouthAfrica)thatsupporttounderstandthebook
inbrief.Therearefoursectionsinthebooknamelyunderstandingsocialentrepreneurship,business
models,strategiesandglobaltrends.Thefullbookisfurtherdividedintosixteenchapters.Thebook
isorganizedinaverysystematicmannerwithanunderstandablelanguagewhichshowsauthor’s
richexperienceandknowledgeinthefield.Sequentialpresentationofcontents,listoffigures,list
oftables,listofabbreviations,listofphotographs,properindexingandcompletenoteshelpsreaders
togainabetterunderstandingandencouragesfuturereading.Thisbookisanessentialreference
forconsultant,professionals,academicians,students,socialworkers,researchscholar,government
officers,entrepreneursandpolicymakersetc.

KEywoRdS
Business Model, Community, Social Entrepreneur, Social Entrepreneurship, Society, Strategy

INTRodUCTIoN

This book deals with following concepts business model, business strategy, business growth,
businessvalue,andbusinessdevelopment.Itshowsimportantofhumancapital,humaninteraction,
humandevelopmentandhumanmanagement.Competencymapping,communitydevelopmentand
communitygrowthhavebeenhighlighted.Roleofyoungbloodinsocialandcorporategrowthand
developmentwerealsoexpressedwithsomepracticalexample.Valuecreation,valuecapturingand
socialventurehasbeenalsodefinedwithsome liveexample.Transitionprocess, transformation
processandtranslationprocesscanbeeasilyunderstoodwiththehelpofthisbook.Thisbooktouch
multi-disciplinarydomainknowledge and skills likebasicmanagementprinciple alongwith the
conceptofstrategicmanagement,entrepreneurship,internationalbusiness,marketingmanagement,
lawandsociology.

Book Review
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Few New Learning Concepts

• Corporatecitizenship
• IsolatingMechanism
• Legalempowerment
• Marketingaudit
• Sharedvalue
• Socialcapital
• Socialconstructionist
• Socialinnovation
• Socialmarketing
• Socialresponsibility
• StakeholderinterestEtc.

ifwewanttodeveloponecountrywehavetodeveloplastlayerofthecountrythatispoorandneedy
peoplewehavetoeducatethem,wehavetofeedthem,wehavetotakecareofthem,wehavetoprovide
qualityoflifetothemthatissocialwelfareandsocialworkcanhelpinit,socialentrepreneurshipcan
playvitalroletoimplementourbusinessmodelandstrategiesinthispurpose.Asocialentrepreneur
hastobepositivetoteachtocommunitytoneedypeoplehowtoliveandhowtoearn.itisinnovative
projecttointegrateallofthemforoverallgrowthandcontinuousdevelopmentwithlifesafetyand
security.Socialentrepreneurshipissocialventurethatcanhelpinmanysocialproblemslikepoverty,
health,pollution,education,andunemployment.Thesocialentrepreneurshipprocesscanbeexplained
byfocusingonsixstages:(1)apressingsocialproblemisidentifiedandexamined;(2)thesocial
entrepreneurrespondstotheunmetneedsofsocietyandseesitasanopportunitytobringaboutsocial
change;(3)theprimarypurposeandmissionofthesocialenterpriseareidentified;(4)programmes
areputinplaceandtheopportunityistranslatedintoasocialinnovation;(5)theperformanceofthe
enterpriseisevaluatedandscaled;andfinally(6)incomeisgenerated(Mahadea&Youngleson,2013).

Social entrepreneurs are considered as agents of change in society. Social capital helps to
bringsocialequitymany timessocialentrepreneurshiphelps ingeneratingself-employmentand
womanempowerment.Socialentrepreneurshipisnotcharitybutitisasolutiontoaproblem.Social
entrepreneursfacemanyproblemsandchallengesastheyhavetofacesociety,government,community
andglobalconditionstheyhavefightinbetweencharity,responsibility,willpower,goodwill,discipline
andcharacter.

Creativityandsocialinnovationalongwithsociallearningkeepssocialentrepreneuralive.The
texthighlightssocialentrepreneurialtrendsintheUK,Zimbabwe,SaudiArabiaandSouthAfrica.
SouthAfricaishighlightedinvariouschaptersduetothevarioussocialchallengesthecountryis
facing,whichincludesthewideincomeandsocialinequalities,theunemploymentrate,theprevalence
ofHIV/Aids,lackofdecenthousing,inadequateaccesstohealthcarefacilities,electricityandwater
issues,inequalitiesineducationandskills,corruptioninthepublicsector,highincomeinequalities
andhighlevelsofcrime(DuToit&VanTonder,2009;Mbeki,2011).

Itisimportanttoexplaintothatthisbookdoesnotmuchtalkaboutcooperativesandnon-profit
organizations (NGOs) and their strategies indetail.NGOswerebasically establisheddue to the
perceptionsthatgovernmentsfailedtosolvesocietalproblemsandduetothefailureofthepublic
sectortoredistributeresourcesfromtaxpayers,individualsandfirmstoimprovethelivesofpeople.
NGOsandcooperativesthereforefillmarketgapsbetweentheprivateenterpriseandthepublicsector
forthebenefitofcommunitiesandareoftenreferredtoasthe‘independentsector’,‘citizensector’,
and‘thirdsector’(Mahadea&Youngleson,2013,p.534).Cooperativesareownedbycommunity
memberstoservicelocalhumanneedsanduselocalresources,forexamplethelabourofunemployed
peopleinthecommunitytoalleviatepoverty.
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Thetext,referencesanddetailsprovidedbybookhasmajorpurposetoprovideguidelinesin
areaofsocialentrepreneurshipinboththecountriesdevelopinganddevelopedcountries.itprovide
expertise,specializeanddeepopportunityforfutureresearchintheabovearea.

Reader’s Benefits
Thisbookmaygivefollowingbenefitstoreaders:

• Continuouslearning
• Entrepreneurialskill
• Foodforthought
• Intellectualjoy
• Knowledgeandinformation
• Offthejobtraining
• Qualitydecisionmaking
• Readingsatisfaction
• Retuneontime
• Returnoninvestment(purchasepriceofbook)
• Selfconfidence
• Self-Actualization
• Self-employment
• Strategicthinking
• ValueAddition,etc.

BookValuetoGlobe

• Creativityandinnovation–ideagenerationandimplementation
• Employmentgeneration
• Infrastructuredevelopment
• Leadership
• Modelbuildingandtesting
• Pollutionandcorruptioncontrol
• Skillbuildinganddevelopment
• Socialandbusinessethics
• SocialandhumanCapital
• Socialwelfare
• UtilityDevelopment,etc.

For whom
Thisisabookaboutsocialentrepreneurship,socialmarketing,businessstrategy,businessmodels,
entrepreneuriallearning,marketingthinking,self-analysisandoverallsocialentrepreneurs’success,
whichcanbeusefulforthefollowingcategoryofreader

• Businessleaders
• Entrepreneurs
• Executives
• GovernmentLeaders
• GraduateStudents
• Internalandexternalconsultants
• Marketingleaders
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• Policymakers
• Professors/Academicians
• ResearchScholar
• SeniorLineManager
• Socialworkers,etc.

About the Book
BookhaswellwrittenforwardingletterfromHenry Wissink (University of KwaZulu-Natal, South 
Africa)thatsupporttounderstandthebookinbrief.Unemploymentandpovertyarebigissuetothink
andsolvesocialentrepreneurshipcanhelpinitwiththehelpofcommunitydevelopmentandgrowth.
intheeraofglobalvillagebusinessmodelandstrategiesareneedtointegratedwithentrepreneurship,
empowermentofcommunityandsocietywiththehelpofworkperformedinsocialenterpriseand
transformationofsocialcapitalcanhelpinsolvingaboveglobalproblem.Thereisaneedofbigand
trulyheartedentrepreneurstobringpoorandweakcommunityinfrontandmakethemcapableto
workwithflowofsociety.

Authorhasincludedgloballiteratureinsimplebutscientificlanguage.Thinkingmustbeconverted
intoplanningandplanningmustbeconvertedintodoingwithfeedbackthisisthemajorthemeof
thebook.Thisbooktalkaboutsociallymindedbusinesspeople,globalcorporationandgovernment
policyforsocietyandcommunity,socialwelfare,schools,healthcaressforall.Thisbooktalksabout
socialentrepreneurshipanditsgrowthanddevelopmentalongwithbenefitsandnecessitiesofsocial
drivensocietiesandcommunitiesitwillbringsocialwelfare,economicchangeandanswertoglobal
poverty.Socialentrepreneurshipcanhelptofillthegapbetweentherichandthepoor.Thisbook
cangivesustainablegrowthdevelopmentandbetterhumanworldwithpeaceandhappiness.Atthe
endofeachchapterkeytermsanddefinitionsarealsodiscussedalongwithfutureresearchdirection.

There are four sections in thebooknamelyunderstanding social entrepreneurship, business
models,strategiesandglobaltrends.Fullbookisfurtherdividedintosixteenchaptersasbelow:

• Sectiononeonunderstandingsocialentrepreneurshiphasbeendiscussedbeforechapterone

Chapter 1: Boundaries and Challenges for Social Entrepreneurship
Thischaptertalksaboutchallengesandboundariesaboutsocialentrepreneurship.italsoproposedsome
strategiestoadopttoovercomefromthesechallengesandboundaries.italsoprovideglobalexamplefor
futureentrepreneur.Socialandeconomicprogressworktogether.Charityandaidcanhelptoimprove
qualityoflife,bettereducation,healthcarealongwiththesocialwelfareandsocialworkbutbythis
wecansubsidiespovertywecan’tremovepoverty.Forsocialeconomicdevelopmentwithequality
weneedsocietylevelandcommunitylevelparticipation,engagement,empowerment.Bettermentof
poorpeople,societyandcommunityispossibleonlybyfacingboundariesandchallengesrelatedto
socialentrepreneurship.Basedoncontentanalysis,in-depthliteraturereviewandpublishedreports,
thechapterfindingsrelatetothestrategieswhichneedtobeadoptedtoovercomethechallenges.It
isalsohopedthattheglobalexampleswouldserveasrolemodelsforfutureentrepreneurs.

Key Learning

• Asustainablesolution
• BusinessEntrepreneurs
• EmploymentEnlargement
• Entrepreneurialoutcome
• Innovation/NewGoodsandServices
• PromotesEquity
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• Socialactivism
• SocialCapital
• SocialEntrepreneurs
• Socialentrepreneurshipshift
• TheSocialEntrepreneurshipInitiative(SEI),etc.

dISTINCTIVENESS oF SoCIAL ENTERPRISE

• ACentralityoftheSocialMission
• AllianceOpportunities
• AmbiguousMarketSignals
• BlendingofSocialandCommercialApproaches
• ChallengeofScale
• DispersedandDistinctRoleofGovernance
• Fragmented,HeterogeneousCapitalMarkets
• HumanResourcesChallenges

QUALITIES oF SoCIAL ENTREPRENEURS

• Ambitious
• Focused
• GoalOriented
• MissionDriven
• Resourceful
• ResultsOriented
• Strategic
• Visionary

Seven C-Strategies for Successful Social Entrepreneurship

1. Collaborations
2. Connections
3. Competitiveadvantage
4. Communications
5. Creativity
6. Courage
7. CustomerSatisfaction

Chapter 2: Creating Social Value in Societies
Socialentrepreneurshavetounderstandthatitisimportanttohavesocialvaluesforsuccessfulsocial
entrepreneurshipandsocialenterprise.Businessmodelalongwiththesocialvaluescanenhance
imageof social enterprise. socialvalue creationmeans focusingon the essential business/social
inputs,socialvalueforms,platforms,stakeholders’involvement, locations,timing,outcomesand
thesocialvalueappraisalsystems.TheUnitedKingdomisusedasacasestudy.

Key Learning

• Collectiveresponsibility
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• Sharedvaluestheory
• Socialresponsibility
• SocialValueCreationandItsEffectonModernSocieties
• StakeholderFunctionandEffectsonSocialValueCreation
• Stakeholdertheory
• Sustainableprocess
• TheProcessofSocialValueCreationinToday’sDynamicSocieties
• TheUnitedKingdom(UK)SocialValueCreationModel
• UnderstandingSocialValueandItsPlaceintheSocietyEtc.

◦ Sectiontwoonbusinessmodelshavebeendiscussedafterchapteroneandtwo

Chapter 3: designing Business Models for Creating and 
Capturing Shared Value: An Activity-System Perspective
Itidentifiesaframeworkfordesigningbusinessmodelsthatenablethecreationandcapturingof
sharedvalue.UsingthesharedvalueframeworkproposedbyPorterandKramertheauthorsproposes
threedesignthemes,namelytheProduct-MarketDesign(PMD),theValueChainDesign(VCD)and
theSocialClusterDesign(SCD).

Key Learning

• Avaluebasedviewofsocialentrepreneurship
• ActivitySystem
• BlendedValue
• BusinessModel
• CapturingSharedValue
• Creatingandcapturingvaluethroughbusinessmodeldesign
• CreatingSharedValue
• DesignofBusinessModel
• EconomicValue
• ExchangeValue
• IsolatingMechanism
• Shiftingthevalueparadigmtowardscreatingsharedvalue
• UseValue
• ValueCapture
• ValueCreation,etc.

Chapter 4: Business Models for Social Entrepreneurs
ItproposesbusinessmodelsbyidentifyingmodelsthatareusedbyZimbabweanwomen.

Key Learning

• Bricoleur
• CircumventingFinanceandTrainingChallengestoWomenEntrepreneursinZimbabwe
• ConceptualizationoftheSocialEntrepreneur
• CulturalBarrierstoWomenSocialEntrepreneurshipinZimbabwe
• DefiningSocialEntrepreneurship
• DoubleBottomLineReporting
• EconomicImpactonWomenSocialEntrepreneursinZimbabwe
• SocialConstructionist
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• SocialVentureModels
• SolutionsandRecommendations
• TheImportanceandDomainofSocialEntrepreneurship
• TripleBottomLineReporting
• ZimbabweanContextofSocialEntrepreneurshipEtc.

◦ Sectionthreeonstrategieshavebeendiscussedafterchapterthreeandfour

Chapter 5: Business Strategies Creating Value for Social Entrepreneurs
Itexploresvariousstrategiesavailabletosocialentrepreneursforsocialentrepreneurship.Itexplains
variouscompetitiveandresourcestrategiesthatcanbeadoptedbysocialentrepreneurs.

Key Learning

• BusinessGrowth
• BusinessStrategiesavailabletoSocialEntrepreneurs
• Business-LevelStrategy
• CommunicationasaDriverofCulture
• Corporate-LevelStrategy
• DifferentiationStrategy
• EntrepreneurshipMarketing
• MarketingandCommunicationStrategies
• ProductMixConsistency
• RecommendationsforSocialEntrepreneurs
• SocialEntrepreneurship
• SocialMarketing
• SocialSkill
• SocialSkillsStrategy
• StrategicManagement
• Strategy,etc.

Chapter 6: Using Creativity and Social Innovation 
to Create Social Value and Change
Ithighlightsneedsforsocialinnovation.Theauthoremphasisonsocialcreativityandsocialinnovation
areintegratedinnovativetoolsforcreatingsocialvalueandsocialchange.

Key Learning

• BarrierstoSocialInnovation
• ConvergentThinking
• CreativityasPartofSocialInnovation
• DivergentThinking
• Globalimplementation
• Governmentresponsibility
• Qualityoflife
• SocialChallenges
• Socialinnovation
• SocialInnovationCapital
• SocialInnovationProcess
• Socialproblems
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• SupportingSocialInnovation
• Sustainablesolution,etc.

Chapter 7: Marketing in Social Ventures
Itexplainschallenges,issues,opportunityandproblemssocialentrepreneurs,socialenterprise,and
socialventurefacewithreferencetomarketing.Socialventureandsocialenterprisehavedifferent
marketingcontext.Suggestionstoovercomefromthesechallengesarealsoprovidedinthischapter.

Key Learning

• “7Ps”
• Apriorisegmentation
• Beneficiaries(customermarket)
• CompetitorAnalysis
• Donors(suppliermarkets)
• MarketAnalysis
• Marketingaudits
• Marketingplanningprocess
• PESTEAnalysis
• Posthocsegmentation
• StrategicMarketingPlanning
• SWOTAnalysis
• Trendsinsocialventuremarketing
• Volunteers(internalmarket),etc.

Chapter 8: Marketing for Social Entrepreneurship
Heremarketingandsocialentrepreneurshipbothareinteracting.Howtomarketssocialventure?
Developingmarketingstrategiesforsocialentrepreneurship.Identifyingdriversandfactorsforthe
socialentrepreneurshipwithspecialreferencetomarketing.Understandingcustomerneedsforsocial
entrepreneurship.Authorsprovidevarioussuggestionstosolveproblemandissuesrelatestomarketing
withthehelpofvarioustoolslikestrategicmarketingplanning,marketingaudit,themappingout
ofthestrategicdirectionandcollaborativeorcompetitivestrategiesforsocialventures.Othertools
werealsoIntroducelikesegmentation,targeting,positioning,communication,etc.,thatcanpromote
innovationandefficacythatcanfinallyhelptoworkwithlimitedresourcesinqualitymanner.

Key Learning

• ChallengeofSocialEntrepreneurship
• ComparisonofSocialEntrepreneurshipMarketingandConventionalMarketing
• Positioning
• Post-PurchaseMaintenance
• Segmentation
• SocialEntrepreneurshipEthics
• SocialEntrepreneurshipMarketing
• SocialEntrepreneurshipMarketingMix
• StrategicMarketingDecisionsinSocialEntrepreneurshipMarketing
• Targeting,etc.
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Chapter 9: The youth and Social Entrepreneurship
Itdealswithyoungbloodandemploymentopportunity.itprovidesanoverviewofbalancebetween
veryviableopportunitiesinavolatileeconomyandsocialentrepreneurship.Entrepreneurisminvolves
drive,perseverance,emotionalintelligenceandrisktaking.

Key Learning

• Communityskillsdevelopmentaltraining
• Creatingaculture
• Educationandbuildingexpertise
• Establishinggoodnetworks
• Familysupport
• Government’sstrategyandgovernmentassistance,
• Youngentrepreneurs
• Youngpeople’smindoninnovation,etc.

Chapter 10: Nurturing Social Entrepreneurship and Building 
Social Entrepreneurial Self-Efficacy: Focusing on Primary and 
Secondary Schooling to develop Future Social Entrepreneurs
Itfocusesonpromotingsocialentrepreneurshipeducationatschoollevelinordertogenerateyoung
entrepreneurs at early age. Several benefits were identified at early age entrepreneurship due to
self-efficacy. The author has identified the need for designing and developing curriculum with
entrepreneurialeducationprogram.Barrierstosocialentrepreneurshipeducationprogramarealso
discussed.

Key Learning

• Curriculumdevelopmentandbuildingentrepreneurialself-efficacy
• Entrepreneurialself-efficacyatyoungage
• Knowledgebasedeconomy
• Legalandethicaltheoryofsocialentrepreneurship
• Low-ProfitLimitedLiabilityCompany
• MaximizingProfits
• MoralMinimum
• ProgramRelatedInvestment
• StakeholderInterest
• Theimpactofearlyentrepreneurshipeducationonunder-representedgroup
• WomenandminorityentrepreneursEtc.

◦ Sectionfouronglobaltrendshavebeendiscussedafterchapters5,6,7,8,9and10

Chapter 11: The Role of Social Entrepreneurship 
in the Global Business Environments
Itexplainsvariouspracticalandtheoreticalaspectsofsocialentrepreneurshipwithspecialreference
ofsocialcapitalandhumancapitalinglobalenvironment.Afeasibilitystudyhasbeenconducted.

Key Learning

• AntecedentsofSocialEntrepreneurship
• CognitiveDesirabilityandFeasibilityofSocialEntrepreneurship
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• EntrepreneurialOrganization
• EntrepreneurialResource
• HumanCapitalofSocialEntrepreneurship
• SignificanceofSocialEntrepreneurshipinGlobalBusiness
• SocialCapitalofSocialEntrepreneurship
• Sustainablecompetitiveadvantage,etc.

Chapter 12: The Advent of Social Entrepreneurship in Saudi 
Arabia: Empirical Evidence from Selected Social Initiatives
Thischapterexplainsvarioussocialinitiativestakenbyseveralactorsinareaofsocialentrepreneurship
inSaudiArabia.Theauthorchoosestostudyaspecificcontext:theSaudicontext;then,presentsthe
contextofsocialentrepreneurship,theexistingSaudiecosystemandselectedsocialentrepreneurial
initiativesundertakenbyseveral stakeholders.These initiativesare reviewedandsome inclusive
businessmodelsarediscovered.

Key Learning

• EconomicandCulturalLandscapeofSaudiArabia
• EmpiricalEvidencefromSixSocialInitiatives
• InclusiveBusinessModel:
• KeyDimensionsofSocialEntrepreneurship
• MeasuringSocialEntrepreneurshipinSaudiArabia
• Philanthropy
• Sadaqah
• SocialDemand
• Social(Welfare)Sector:CultureofGivingandInstitutionalizedPhilanthropy
• Socialbusinessmodel
• SocialMission
• Socialneeds
• Socialresponsibility
• Socialvalue
• Sustainability
• TheContributionofSocialEntrepreneurshipinDevelopingCountries
• TheFundingofSocialEntrepreneurship
• Waqf
• Zakat,etc.

Chapter 13: The Social Economy and Role of Government in South Africa
ThischapterdealswithhowgovernmentofSouthAfricaandsocialentrepreneurshipareworking
together.Howplan,policy,strategyandactionarecominginreallifewithcontinuousfeedback.How
socialdevelopmentalongwiththenationaldevelopmenttakingplace.Chapterdefinesandusesthe
roleofsocialeconomyindetail.Socialeconomyisanewworld,Itplayssignificantrolesinsocio-
economicandpoliticalspheresofanynation.Thischaptertalksaboutglobalrecessionandeconomic
depression.Chapteralsoexplainshowsocialeconomyhashelpinimplementationofgovernment
policiesandnationaldevelopmentplanandregulatoryframeworktoensuretoachieveMillennium
DevelopmentGoalsduringglobalrecessionandeconomicdepression.
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Key Learning

• Economicdepression
• Entrepreneurialfreedom
• Governmentinterventionprocesses
• Governmentpoliciesandregulatoryframeworks
• NationalDevelopmentPlan
• Political,socialandeconomicchanges
• Recession
• SocialEconomy
• Unemployment,etc.

Chapter 14: Exploring Social Entrepreneurship for the 
Creation of Sustainable Livelihoods in South Africa
Thischapterdealswithsustainablegrowthanddevelopment.Strategicbusinessmodelwellworkwith
socialentrepreneurship.Legalframework,livelihoodsandintegrateddevelopmentarekeydrivesfor
socialentrepreneurship.Theconceptofsocialentrepreneurshipisverywellknownintheworldbut
stillinSouthAfricaitisinearlystage.Therearemanyreasonsbehindthisfewofthemarelimited
resources,lackofinterest,extremeinequality,highpovertylevelsandunemployment,aweakSmall,
MediumandMicroEnterprise(SMME)sector,fragmentedcommunitiesandaneconomicsystem
thatneedstostrengthenbothsocialandeconomicdevelopment.Inthischapter,amodelhasbeen
developforsocialentrepreneurshipinSouthAfrica.

Key Learning

• DifferentFormsofSocialEnterprises
• EntrepreneurialDevelopment
• GovernmentStrategiesandChallenges
• LegislationandGovernmentStrategies
• NeedswithinaCommunity
• SocialandEconomicChallenges
• SocialCohesion
• SocialEntrepreneurshipandtheLegalFrameworkinSouthAfrica
• Socioeconomic,PoliticalandLegalEnvironment
• Sustainability
• ThePrivateSectorandDevelopment
• TypesofSocialEnterprises
• Varioussocialentrepreneurshipmodelanddevelopmentsteps,etc.

Chapter 15: Legal Empowerment as Social Entrepreneurship: 
The KwaZulu-Natal Cases of Bulwer and New Hanover
This chapter explains relationship of social entrepreneurship and law in Africa. How legal
empowermentandsocialentrepreneurshipwork together inAfrica.This interaction innovatively
contributestoself-determinedcommunitydevelopment,democraticgovernanceetc.Legaljustice,
legalremediesandlegalprincipleswellworkwithsocialentrepreneurshipthathasbeenexplained.
Themainpurposeofunderstandinginteractionofsocialentrepreneurshipandlegalempowermentisto
examineinteractionofsocialactionsbycommunitybased-paralegalpracticeinruralKwaZulu-Natal.
Empiricalevidenceshowsthatcommunity-basedparalegalsgeneratelegalempowermentassocial
entrepreneurshipandsuchservicedeliveryadvancesruralwomenempowerment.Self-empowerment,
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positivetheory,aremorepowerful.Businessmodelshouldbeincorporatedinsocialentrepreneurship
andlegalempowermentatalllevellikejustice,remediesandprinciplesetc.

Key Learning

• ASocialEntrepreneurinContextoftheCentreforCommunityJusticeandDevelopment
• AfricanIndigenousKnowledge
• Community-BasedParalegals
• Global/LocalNexusofLegalEntrepreneurship
• Global/LocalNexusofLegalEmpowerment
• IntersectionofSocialEntrepreneurshipandLegalEmpowerment
• LegalEntrepreneurship
• Legalempowermentdiscourse
• PluralLegalSystems
• Ruleoflaworthodoxy
• SocialEntrepreneurshipDiscourse
• TheCaseofLegalEmpowermentasSocialEntrepreneurshipinBulwer
• TheCaseofLegalEmpowermentasSocialEntrepreneurshipinNewHanover
• TheRoleofCommunity-BasedParalegalsinSocialEntrepreneurialContext,etc.

Chapter 16: A discussion on Social Entrepreneurship in South Africa: A 
Look at why Social Entrepreneurship offers opportunity to Strengthen Civil 
Society and Fast Track Socio-Economic development in South Africa
This chapter explores literature on social entrepreneurship and civil society in South Africa. In
thischapterauthorhasdiscussedsocialentrepreneurshipconditioninSouthAfrica.Thischapter
explainshowsocio-economicvalueshavebeenintegratedwithsocialentrepreneurship.Strengthand
opportunitieswithspecialreferencetosocialentrepreneurshipinSouthAfricahavebeenhighlighted.
Socio-economicchangeisthekeytosuccess.Weaknessesofpresentsystemwereexplainedinorder
todiscoverthatsocialentrepreneurshipcanplayvitalroletobringsocialvaluesinthesystemto
overcometheweakness.Awin-winsituationhasbeenintroducedtopresentasolutiontodissolve
presentweaknessandproblemsandtoidentifyeffortsmadebyallparties.

Key Learning

• ABriefOutlineoftheSocio-EconomicContextinSouthAfrica
• ALookattheCurrentHealthofSouthAfrica’sCivilSociety
• CivilSociety
• HumanDevelopmentIndex
• Neo-liberalism
• SocialEntrepreneurship–OpportunitytoStrengthentheSystem?
• TheVirtuouscircle
• WeaknessesinFunding,GovernanceandCapacityinSA’sCivilSociety,etc.

About the Contributors
Ziska Fields is an Academic Leader and Lecturer at the University of KwaZulu-Natal, South
Africa.Sheispassionateaboutdevelopingentrepreneurialskillsinstudentsandtosupportthem
tostarttheirownventures.ShetaughtthefollowingPostgraduateentrepreneurshipmodules:The
enterpriseenvironment,ContemporaryissuesinentrepreneurshipandElementsofEntrepreneurship.
ShealsotaughtthefollowingHonoursentrepreneurshipmodules:Entrepreneurshipandeconomic
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development,Entrepreneurship, innovationandventurecreationandEntrepreneurshipand small
businessdevelopment.Herresearchinterestsfocusoncreativityandinnovationspecificallyintertiary
education,businessenvironments,entrepreneurshipandresearch.Shealsodevelopedtwotheoretical
modelstomeasurecreativityinSouthAfrica,focusingontheyouthandtertiaryeducationspecifically.
ShehaspublishedininternationalrecognisedjournalssuchastheJournalofSocialSciences.Recent
publicationshavelookedatmeasuringcreativityinvariouscontexts.Dr.Fieldsisalsoamemberof
theSouthAfricanInstituteofManagement(SAIM).

WassimJ.AloulouisanassistantprofessorattheDepartmentofBusinessAdministrationof
theCollegeofEconomicsandAdministrativeSciencesinAlImamMohammadIbnSaudIslamic
University (Saudi Arabia) and of the ISAAS in Sfax University (Tunisia). He has received his
B.Sc.degreeinHigherCommercialStudiesfromIHECCarthage(1995),hisM.Sc.degreeinHR
management from ISGTunis (1998), andhisPh.D.degree inManagementSciences (Specialty:
Entrepreneurship)fromPierreMendèsFranceUniversity(UPMF)ofGrenoble2,inFrance(2008).
Currently,HeisamemberoftheFrenchAcademyofEntrepreneurshipandInnovation,oftheTunisian
AssociationforEntrepreneurshipandSpin-offandtheSaudiAssociationofEntrepreneurship.Heis
alsoaCertifiedEntrepreneurshipTraineroftheILFEN(InternationalLicenseForENtrepreneurship)in
SaudiArabia.Hisresearchinterestsinclude(social)entrepreneurshipandSMEs,ICTandknowledge-
basedstartups,(social)entrepreneurialintentionsandorientationsofindividualsandorganisations.

NeetaBaporikariscurrentlyProfessor/Director(BusinessManagement)atHaroldPupkewitz
GraduateSchoolofBusiness(HP-GSB),Namibia.PriortothisshewasHead-ScientificResearch,
withMinistryofHigherEducationCAS-Salalah,SultanateofOman,Professor(StrategicManagement
and Entrepreneurship) at IIIT Pune and BITS India. With more than a decade of experience in
industry,consultancyandtraining,shemadealateralswitchtoresearchandacademicsin1995.Dr.
BaporikarholdsD.Sc.(ManagementStudies)USA,PhDinManagement,UniversityofPuneINDIA
withMBA(Distinc-tion)andLaw(Hons.)degrees.Apartfromthis,sheisalsoanExternalReviewer
OmanAccreditationCouncil,AccreditedManagementTeacher,QualifiedTrainer,DoctoralGuide
andBoardMemberofAcademicsandAdvisoryCommitteeinaccreditedB-Schools.Reviewerfor
internationaljournals,shehastohercreditseveralrefereedresearchpapersandauthoredbooksin
theareaofEntrepreneurship,Strategy,ManagementandHigherEducation.

SharonBurton,DBA,MBA-HRM,MBA-Mgmnt,LSSBB,HCS,SWP,servesasaChiefLearning
Officer,inmunicipalgovernment,andleadspublishinginitiativesforAmericanMeridianUniversity.
Sheisanadjunctprofessor,andcertifiedinKirkpatrickFourLevelsEvaluation,also.Dr.Burton
servesasalibraryprogramproviderforNewCastleCounty,anexecutivecoachforworkshopsfor
AAGEN.HerpublicationsareintheareasofCyberSecurity,Andragogy(adultlearning),Quality
SystemsManagement,DiversityandInclusion,QualityCustomerService,Mentorship/Coaching,
and Learning and Development. She has over 40 peer reviewed publications that include book
journalarticles,andbookchapters.Dr.Burtonwroteandpublished two leadershipdevelopment
books,Diversity, Just What Is It And Why Does It Keep Changing?,andQuality Customer Service 
Rekindling the Art of Service to Customers.

NigelChiwesheisalecturerattheUniversityofKwaZulu-Natal.Helectureswithinthediscipline
ofmanagementandentrepreneurship.Histeachingspecialitieswithinthisdisciplinearetechnology
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