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Whatisacrisis?Whatisadisaster?Inwhatwaycanbedisasterspreventedoratthebestmeasured
aresomeofthequestionsthisbookattemptstodecipher?Atafirstglimpse,oneofthemostdifficult
aspectsofdisasterscorrespondswiththeirchaoticnatureaswellasthelackofpreparednessand
reactionsinlocalcommunities.Atacloserlook,thetermdisasterdenotescertainsurprisethatleads
towardsalackofanswersbeforetheemergency.Thedisasteroftenexceedsthenormalcapacityof
proactivereactionofasociety.

Inthiscontext,editorspresentacollectionofdifferentchaptersthattendtointegratepractice
andtheoryinawaythatoffersaclearillustrationinformsofcase-studies.Basedontheneedsof
reversingthealreadyexistentfragmentationofpublicationsinthefieldsofpublicrelationsandtourism
management,authors–fromdifferentangles-devotetheireffortsinintegratingapplied-researchwith
amuchdeeperconceptualframework.

Basically,thisbookdepartsfromtheideathattourismindustryseemstoberetractilefromthe
riseofrisksandcrises.Editorsandauthorstoywiththebeliefthatmanyexternalandinternalfactors
contributetotheformationofcriseswhichmayverywellplacetheindustryinjeopardy.Starting
fromthepremisethatthesedangersrangefromglobalterrorismtonaturalcatastrophes,thisbookis
formedby14chapterswhichareorganizedaccordingtothethemeseachonedeal.

Thefirstsection,atleastforthisreviewerthemostrobustfromthebookcontainingfromsecond
tosixthchapters,explorestheconceptualdefinitionofcrisismanagementintourism.Theproblem
liesinthefactthatsomeoftheconditionsthatprecededisasterscanberarelypreventedorpredicted.
Inthesecondchapter,thisledButlertothinkcrisismanagementinvolvestwotypesofcontrasting
processes:“rationaldesigns”withtheemergentprocess.Thethirdchapter,whichisauthoredby
Chatterjee&Pearson,holdsthethesisthatdecision-makingprocessshouldbebasednotonlyon
accuratebutalsohistoricalinformationwhichoutlinesthevulnerabilitiesofthetouristdestination.
Hencetheinformationsharingisvitaltoprofferasustainableplanofcontingencyandmitigation.
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Thefourth(Pforr)andfifthchapters(Blackman&Ritchie)reviewthenotionofcrisismanagement
remindingthattheriseofinterestfortheissuedoesnotentailamultiplicationofrisksfortourism.
WhilePforremphasizesonhowbusinessandhowpublicimaginaryreactstodisasters,Blackman&
RitchiefocusonDMO–destinationmarketingorganization-toimprovetheresiliencyofadestination
inanot-so-distantfuture.Inthissense,chaptersixwrittenbyoneoftheeditors(Hosie)outlinesthe
importanceofhumanresourcestosavelivesandresourcesinpost-disastercontexts.

The second part of the work, which goes from 7 to 14 chapters, introduces the notion of
sustainabilityasthemainpointofentryinthediscussion.Forexample,Nankervis(ch.7)placesthe
conceptofsustainabilityunderthecriticallensofscrutinywhileDockery(ch.8)shedslightonthe
waysterrorismresonatesinpublic.Infact,theattacksperpetratedontheUSsoilonSeptember11
causedashockinAustraliaharmingthepotentialdemandsoftouristsforthiscountry.Carlsen(ch.
9)andPearson&Chatterjee(ch.10)presentpracticalstudy-caseswithbasisontheOceanTsunami
inMaldives(2004)andSARSoutbreaksthatwhippedChina.Withthebenefitsofhindsight,Felix,
Dowling,andGaneshasundaramexplorethedichotomiesofSriLanka’sTsunamiwhichisremindedas
acasewherenoreaction–bythesideofofficials-orevacuationhasbeendone.Thisisthereasonwhy
preventionandtheprecautionaryprinciplehelpinsavinglivesandmateriallosses.Thegovernment
intervention should be associated to the self- perception of politicians their actions may give a
materialbenefit.Thisisagapbetweengovernmentsandcitizenswhichneedstobefulfilled.Inthe
samedirectiongoeschapters12(Dickson)and13(Beirman),whichdiscusscriticallytowhatextent
efficienttacticsandstrategiesmaximizethepossibilitiesofdestinations-thoughonceaffected-to
achievearapidrecovery.Mostcertainly,thelastchapterservesasacorollarypiecewhichreminds
theimportanttoalternatethetheorywithpractice.Thoughlearningisavitalforceinthefieldsof
disaster/management,nolesstrueisthatthereisastrongresearchthatprovedinmanycasesthings
cameoutprettydifferenttowhathasbeenplanned.Thisistheimportanceandthestrongholdofa
bookofthiscaliber.Tocutthelongstoryshort,Ifeelthatthebookcentersonanattempttocalibrate
moreefficienttacticsinassistingvictimsinpost-disasterlandscapes.Tourismwouldactasavalid
instrument of resiliency –as it was amply discussed in the literature of post-disaster marketing-
acceleratingnotonlytherecoverytimeframesbutalsothematerialresourcesinvestedforrecycling
theeffacedcommunity.Hereiswhentwointerestingquestionsstruckmethat.

Ononehand,asIhaveexplainedinmyrecentbookThe Rise of Thana Capitalism and Tourism
(Korstanje2016), the conceptof rationality as itwas formulatedandusedby theWest isbeing
confronted–ifnotquestioned-by the riseofnewemergentcrisesworldwide.Anthropologically
speaking,capitalism-farfromsolvingthesecrises-commoditizesdisastersinaformofspectacle,
i.e.dark tourism,slumtourismorevenwar-tourism.TheOther’ssufferingplayeda leadingrole
asthenewcommodityofthiscontemporarysociety.Onanother,theevanescenceofdarktourism
studiesrevealstwoimportantassumptions.Firstandmostimportant,wemustspeakfurtherlyonthe
failureofpreventivetechnique,whichisenrootedinthespiritofprecautionarydoctrine,toprotect
touristdestinations.Secondly,towhatextentdarkconsumingsitesofferareallessonoftheevent.
Sometimespoliticiansintervenedirectlytodistortthemessagetosocietypavingthewaysforanew
similardisasterrepeatsinanearfuture.Quiteasidefromthisforacademicians,scholars,students
andpolicymakersconcernedbythefutureoftourismthissituatesasapath-breakingprojectwhich
ishighlyrecommendedasasourceofconsultandcriticaldiscussion.
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