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Book Review

Human-mobileinteraction,asanemergingareaofinvestigation,isgaininggreaterinterestbyboth
enterprisesandacademics.Ithasevolvedespeciallysincemobiledevicesandubiquitouswireless
internetshavebecomeapervasivepartofoureverydaylives.Thebookisatourdeforcethatprovides
timelyandimportantresourcesforaddressingpracticallyandsociallyrelevantissuesintherapidly
growingfieldofhuman-mobileinteraction.Inanattempttocaptureawiderangeofdomainswhere
socialinteractionsinubiquitousenvironmentshavealteredhumanbehaviorsandhabits,Pro.XiaogeXu
astheeditorhasbroadlycategorizedtheworkconsistingof19chaptersintofivesectionsasfollows:

1. Chapters1-5coverawiderangeofissuesonhowubiquitoustechnologiescanbeintegratedto
supporteffectiveinteractionsviamobilelearning.

Thefirstchapterexplorestwoissuesof“learningabout”and“learningwith”mobilethrough
students’ reflectivity across gender and age groups. Pros and cons from students’ perspectives
regardingconcernsovermulti-functionalfeaturesofthemobilephone,costconsiderations,service
speed,mobiledistraction,emotionalconnectionsandhealthissueshadbeenreportedbyinformants.
Asfortheissueoflearningwithmobilephone,mobiledevicescanpositivelyfostercollaborative
learningandparent-studentcommunication,ornegativelycauseexamcheating.Thechapterends
byrecommendingthebestpossiblewaystoshapem-learningforstudents.Chapter2startsoffwith
adeeperdiveintoamajorityofteacher-centeredtheory-drivenpedagogicalapproachestomobile-
learning in general and mobile-based language learning in particular. Based on a constructive
frameworkusedtoinvestigateEnglishteachersinSaudiArabia,thediscussionsleadtoaqualitative
inquiryintopotentialimpactsofhuman-mobileinteractioninformallearningcontextsorinformal
learning.Concentratingonanethnographicnavigation, chapter3portraysa thickdescriptionof
lifestylediglossiaonmobiledevicesasmultilingualliteracypracticesofBruneianyouthundertwo
themes:enduringlifestylechangesobservedfromdigitalmultilingualliteracypracticesandsomeof
theinfluencebroughtaboutbylifestylediglossiatomultilingualdigitalpractices.Focusingonhow
faculty-friendly,student-accessible,andcost-effectivedistancelearningcontextscanbebeneficial,
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chapter4summarizedinacomprehensivereviewregardingtheappropriatenessofcurriculumdesign,
adaptationoftechnology,teacherefficacy,studentreadiness,aswellasopportunitiesandchallenges
oftheprovision,followedbyacasestudyofauniversityinKazakhstan,whichembracesthefuture
educationbyflexiblyblendinganarrayofexistingandadvancedinteractivetechnologiesandteaching
strategiesthatextendwithinandbeyondthetraditionalteacher-ledclassroom.Chapter5openswith
areviewonbenefitsanddisadvantagesofmobilelearning.Itproceedstoespousecurrentstate,latest
development,definition,theoreticalfoundation,designandevaluationofmobile-enhancedlearning.
SuccessfulinstancesinAfricashowedthathowmobilelearningimprovedaccesstoandqualityof
education.

2. Chapters6-8focusoneffortstoembraceanewinformationerafeaturedbyprovidinggovernmental
functions and services throughout an evolution from e-government to mobile government
communications.

In chapter 6, historicalmethod and social network analysiswereperformed toprocedurally
documenta fifteen-yearprojectofMobileGovernment (mGov) in thestateofParaná,Brazil.A
6-phaseendeavorfrominitiation,attemptstoinstitutionalizecorporativeSMSserviceinproactive
ways,strengtheningformalandinformalrelationshipsamongkeyactorsinvolvedintheproject,a
declineinmGovlifecycleresultedbychangingrelationsamongkeystakeholders,determinationto
retainbaselineservicesformaintainingtheproject,tothedelegationsofmoreservicesbyreturned
stakeholders for extending the landscape of mGov to its 15-year existence. Past and emerging
challenges,directions,trends,andopportunitiesassociatedwithm-governmentandtheirsupporting
technologicalserviceswerewidelyreviewedfromanevolutionaryperspectiveinchapter7.Despite
m-government’sefficiencyandeffectivenessofservicedelivery,itoftenencountersbarrierscaused
bymismatcheddigital platforms, data leakage and fraud, security andprivacyproblems, digital
divide,userreadiness,informationoverload,tonameafew.Chapter9proceedstofocusonhow
mobileelectionhas triggereddemocratic revolutionbyperformingan interdisciplinary literature
reviewonmobilephonevotingsystem,theirSMSapplications,implementation,andadaptionrate,
followedbyanothersetofcomparativereviewonbarriersandrecommendedsolutionsinvolvedinthe
processleadingtoconvenientandubiquitouselections.Researchopportunitieswererecommendedfor
resolvingsomeofthependingissuesgiveninthechapter,suchasvotertrafficking,securitythreats,
interoperableplatforms,optimalservicequality,anddigital/democraticdivides.

3. Withparticularinterestinsocialmedia’ssustainabletransformationintosocialcapital,chapters
9-10weredevotedtomobilenewsinanattempttoespousepotentialfunctionsofmobilemedia
asjournalisticplatformstocaptureinformationflowanddrawattentionstopublicnews.

Chapter9presentsmajor tippingpoints inaneffort toanswerthequestionofhowandwhy
mobilemediahaveexpandedspacesforcontemporaryjournalism.Traditionalmediastartedtobe
awareoftheircrisissince2006whentheemergenceofonlinenewspublishing,asthefirstmajor
tippingpoint,ledtothecollapseoflegacyjournalism.Keepingpacewithtrend,increasingamount
ofdigitaladvertisingsalesagaintippedthedominantpowerofonlinecommercialssurpassingthe
businessmodelsofTVnewsmedia.Inordertoregainmomentum,contemporarynewsmediaaltered
theiroperationsbystrivingtowardsmobilenewspublishingandmobilizingcross-medianewswork.
Omnipresentstrategies,suchasprintedmediadiffusedwithvideo,onlineTVchannelslaunchedby
traditionalnewspapers,otherpopularadvertisinginitiativesdevelopedbytraditionalnewsmedia,
andsoforth.However,inspiteofaplethoraofhistoricaltransformationssofar,continuedefforts,
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dedicatedservicesandconsiderablemarketrecognitionshouldbeattentivetoasanintegralpartof
theindustrytoensurejournalismflourishesinthelongrun.Chapter10drawsthesectiontoaclose
byquestioningifonlinesocialmedia,servingasoneofthecriticalfactorsforsocialactivists,do
bringsignificantimpactsonrealsocialrevolutions.Acomprehensivereviewofrelevantliterature
was conductedon the interwoveneffectsof socialmedia campaigns and social network likened
by journalists on the formations of social capital and social media activism. The chapter finals
thediscussionsbyreflectingontheroleplayedbyjournalists,especiallyinlightofopenmedia’s
presence,andtheextenttowhichjournalists’positiveandnegativeinfluencesonaudiencethrough
onlinesocialmediaactivities.

4. Chapters11-16,inadditiontoanaccountofsocialmediabrandingprocess,lookedatchangesand
challengesofmobilepersuasioninareasofmarketing,business,publicrelationandadvertising
applicationsofmobiletechnologies.

Chapter 11 opens a new discussion on mobile persuasion with an emphasis on Integrated
MarketingCommunications(IMC),enumeratingdiffusionsof4PsandIMCintopopularformsof
inboundmarketing.Commercials’placesforweb-basedinformationmatterbuttheother3Psshould
notbeoverlookedastheymayprovideconsumerswithtime-andlocation-convenient,personalized
informationthatpromotesgoods,servicesandidea.Chapter12laysthefoundationofstrategicmobile
brandingbydiscussingnumeroustacticsandplatformsthatcanbeusestointeractandconnectwith
theconsumerandemphasizingtheimportanceofmanagerialsupportinthedevelopmentofmobile
brandinginitiatives,andpersonalizationofconsumerexperience,cross-platformbranding,stories
craftedtoformbrandnarrativeswouldpotentiallyputtheconsumerintouchwiththebrandonthe
mobileplatforminformofmobileapplications,mobileoptimizedwebsitesormobilesocialmedia.
Toengagecustomers,awidevarietyoftechniquesweresuggested,rangingfromtheincorporations
ofmobilebrandedwallets,mobilegeo-locationservices,augmentedandvirtualrealitytobranded
mobilegames.Sustainingbrandequitybyestablishing theproperbrand identity,buildingbrand
relationshipswiththecustomers,andcross-culturalbrandingaregivingthebrandaverysignificant
positionintheconsumers’minds,whichinturnwouldleadtogreatopportunitiestoexpandthebrand’s
valueintotheconsumers’life.Withspecificfocusonpotentialcontributionofmobiletechnologiesto
publicrelationbuilding,chapter13discussestheimpactsofuniquepropertiesandfeaturesofmobile
technologiesonpublicrelationpracticesfromthefunctionalperspective.Itindicatesthatdigitaland
mobiledeviceshavebecomeanindispensablemediumforcorporatesocialresponsibilityandcrisis
communication as public relation practitioners interact with publics through relevant interesting
andvaluabledialoguesbyshiftingtonewpatternsofinternalcommunications,restructuringpublic
segmentationstoengagepeoplewithvarietyofneedsanddemands,adoptingvideosandmorepowerful
Internetdevicestoconnectwithcustomers,etc.Thechapterendsbyofferingfutureresearchonpublic
relationforbetterunderstandingevolvingpatternsofthinking,communicationandsocializationin
themobileage.Chapter14startswithagenericoverviewoncontinuouslychangingandcomplex
business environment that createsmoreopportunities thanuncertainties, risks and threats at the
levelsofemergenceandwidespreadadoptionofwirelessmobiletelecommunicationnetworks.Based
onanalysesoftheindustrytrendsandacademicresearch,mobiletechnologiesinvolvedrawbacks
which,inthepast,limitedtheuseoftechnologiestofullbenefit;however,valuablem-advertising
andservicesentirelybuiltaroundmobilityinrecentyearscouldcreatepromisingm-enterprisesif
keystakeholdersareempowered,m-storefrontsprovidebroadercontentsandservicesthroughnew
strategicapproaches,andfutureevolutionsandchallengesinrelationtoemployeedevelopmentare
dealtwith,whichinturnwillleadtomaturationofawidevarietyofm-possibilities.Thefocusof
chapter15isonthegrowthofm-advertisingwhichhasdirectedtotremendousfinancialincentivesto
bothenterprisesandcustomersandthestrongestinfluencesonmarketpromotionswhilecomparing
tootheronlineadvertisingapproaches.Videoadvertising,pragmaticadvertising,togetherwithother



International Journal of Online Pedagogy and Course Design
Volume 9 • Issue 2 • April-June 2019

81

digitaleffortsthroughsocialmedia,blogs,whitepapers,ebooks,webinars,Facebook,email,cross-
channelmarketingonmobiles,haveburstintothepubliceye.Thechaptercontinuestoreviewhow
thehighpenetrationrateofm-advertisinghasshedlightonresearchwhichdevelopednewtheories
andexploredproblemsinrelationtothewidespreaduseofm-advertising.Asacontinuousdiscussion
onm-advertising,chapter16proceedsonexaminingWeChatinChinawhichledtotheriseofan
advertisingplatformarticulatedandmodifiedtoinfluencecustomersformarketingpurposes.Based
onactivitytheory,thechapterhighlightsthattheinterplaybetweenmobilephone,socialmediaand
internethas triggeredthecombinationofWeChatwithhybridapplicationstodeliver instantand
effectivemessages,aimingatpropagatingcompanyinformationandmaintainingcustomerrelations.
Acasestudywaspresentedinthechaptertodocumenttheperipheralrouteprocessconcerningthe
useofWeChattostrengthenm-advertisingandidentifypolicyandtechnicalproblemsandchallenges
thatWeChatasm-advertisingplatformmayincurforfuturepractitioners.

5. Chapters17-19areintendedtoshedlightonimpactsofmobileinteractionsasentertaining,social
andeducationalagenciesonyouth.Awidearrayofgratificationeffectsofmobilegamingon
youth,suchasplayexperience,educationandsocialnetworking,arereviewedinChapter17.A
goodaccountofliteratureoncentralconceptsofmobilegamingandproblematicissuesabout
insufficientservices,inaccessibility,lackofskills,behavioralandattitudeintentionsremainfor
gamedeveloperstocompensatesomeoftheshortcomingsandproducehighqualitygamedesign
withuniquefeaturesforattractingonlineplayersengageinflexibleubiquitousenvironmentwith
greaterjoyandgratification.Regardingmobilegamingforeducationalpurposes,thegreatest
potentialofmobilegamingliesinitsgame-basednaturewhichwouldlargelymotivateinterests
andpersistenceinlearning.Thechapterwrapsupbynotingthatthejourneyofmobilegames
withsocialandinteractivefunctionsstillcontinuestodevelopandaffectavarietyofaspectsthe
industry.AcriticalreviewwasundertakeninChapter18onhowtheprevailinguseofmobile
phonesasacommunicationtoolinfluencesyouths’continuingsocialization.Bothqualitativeand
quantitativesupportweregivenby24studiespertainingto5themesofself-socialization,social
networks,contactandsocialactivitypatterns,romanticrelationships,andattachmenttoparents,
followedbyprovidingnewconcepts,themesandtheoriestopositivelyincreasepsychological
andsocialdependencyonfamilyandfriends.Thefinalchapter(chapter19)ofthebookpresents
acriticaldiscourseanalysisonnewsstoriesontheimpactsofcellphoneonleft-behindchildren
inChina.Selectednewstoriesweresummarizedtofournarrativesdepictingthevalueofcell
phoneformaintainingremoteconnectionswithfamilies,andsolvingproblemsaboutcharity
givingandruraldevelopments,aswellasrisksandaccidencesinvolvedwhencellphonesare
overormisused,andjuveniledelinquencyorcrimestoriesassociatedwiththeuseofcellphones
byleft-behindchildren.

Aswhathasbeendiscussed in the finalchapterand throughout thewholebook, the riseof
ubiquitous computing in society is a double-edged sword. The same mobile technology used to
enhanceandenrichhumanactivitiesalsoposeschallengesandbarriers(Hermsen,Frost,Renes&
Kerkhof,2016;Shaw,Tsou&Ye.2016).Poorinfrastructure,costconsiderations,userreadiness,
inequalitiesofaccess,social/healthyproblemsandrisks/crimesissues,andonlinesecuritydisclosed
yetremainedinadequatelyresolvedaredetrimentalandwarrantfurtherinvestigations(e.g.Barnett,
Pearson,Pearson&Kellermanns,2015;Hill,Betts&Gardner,2015;Hansen&Nissenbaum,2009).
Inconclusion,anyadvocatorofhumanactivityseekingmobileshouldkeepinmindthatthehuman-
mobileinteractionswillbeembracedforlongonlywhenwearewell-preparedtocopewithcontinued
developmentalongsidetheevolvingnatureofopportunities,constraintsandunwantedthreatsinthe
ageofever-advancingdigitaltechnologies.
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