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Book Review

AshighlightedbytheEditor,theStrategicWineryTourismandManagement:BuildingCompetitive
Winery Tourism and Winery Management Strategy book presents cutting-edge knowledge and
researchrelatedtostrategicwinerytourismandmanagement.Thiseditedbookisthefirstworkof
itskind,andithighlightsthemajortheoriesonstrategicwinerytourismandwinerymanagement,
anditencompassesavarietyoftopicsrangingfromstrategicwinerytourismdevelopmenttowinery
tastingroommanagement.

Withchapterswrittenbyacademicresearchersandindustryprofessionals,thepurposeofthe
bookistoexplorethetheoreticalfoundationsofwinerytourismandwinerymanagement.Importantly,
thebookfeatures15chapters,whichcoverthefollowingtopics:

1. TheBusinessofWine
2. WineTourismStrategy-Making:AModelforPlanningandImplementation
3. Strategic Winery Management and Tourism: Value-Added Offerings and Strategies Beyond

ProductCentrism
4. WineVersusWeddings:WineTourismintheEmergingNorthCarolinaWineIndustry
5. WineTourisminBordeaux
6. EmergingIssuesinWineryTourism
7. WineTourisminChina
8. AnalyzingtheEffectsofShort-andLong-TermCustomerRelationshipontheWineCustomer

LifetimeValue
9. DesigningforSales:WineryDesignandtheVisitorExperience
10.UsingANNstoDeterminePlaceEvokedAffectiveConsumerReactionsinWineTourism
11.EffectiveWineryTastingRoomManagement
12.ServiceQuality,BrandLoyalty,andWineTourism
13.WineryRevenue

Strategic Winery Tourism and Management: 
Building Competitive Winery Tourism and 
Winery Management Strategy (Advances 
in Hospitality and Tourism), 1st Edition.
Reviewed by Elvina Asatryan, Sonoma State University, Rohnert Park, USA
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Elvina Asatryan, researcher in wine business and development with concentration on Armenian wine. Currently, 
affiliated with Sonoma State University-Wine Business Institute-Wine MBA program.

14.FinancialRatioandValuationAnalysesofConstellationBrandsInc.:ACaseStudy
15.TheRiseofWineEducationinMainlandChina:AFirst-handAccountandAnalysis

Onlya fewbooksexist thataddresswinery tourismandwinerymanagement inspiteof the
significanceofthetopic.Toremedythisdeficiency,theeditorKyuhoLeemergeswinerytourism
withwinerymanagementinonecomprehensivemanual.Furthermore,sometopicssuchaswinery
revenuemanagementandwinerytastingroommanagementincludedinthisfirsteditionarecritical
inmanagingawinery.

This edited book is a valuable contribution to the body of knowledge on wine and winery
management,anditisareferencestudyforstudentsmajoringinculinary,hospitality,andtourism
managementaswellasforwineryindustryprofessionalssuchasgeneralmanagersandowners.

Thechaptersrepresentpertinentandintriguingcasestudieswhoseauthorspositthatmanagers
involvedintourismcanintroduce,maintain,and/orincreasesustainabilityandsocialresponsibility
withmultipleechelonsofinnovationwithindifferentframeworksfromluxuryresortstoprivateclubs
andcruiseliners.Real-worldexamplesoffervaluable,practicalapplicationsforscholarsaswellas
practitionersinthewineindustry.Thisisbasedonthefactthattourismandhospitality-andrelated
industriessuchasthewineindustry-contributetrillionsofdollarstotheglobaleconomy.Hence,
winetourismisasectorofcontinuedgrowthandeconomicimpactasthedollarmultipliereffect
becomesfundamentalformicro-economies.

Itisnoteworthytoreportthatthisstrategicwinerytourismandmanagementbookreceivedthe
GourmandAwardasthenationalwinnerinitscategory:BestWineBookProfessionals.According
toEdouardCointreau,PresidentoftheJury,GourmandWorldCookbookAwards,“Thisacademic
bookstructuresclearlytheconceptsandpracticeofwinetourism,studyingallaspectsinaverybroad
overview.Itisusefulforplanningandaction.”
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