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Book Review

REVIEW

ClimatechangecommunicatorshavebeencomparedtoNoahinthattheirwarningoftheperilof
climatechangeandtheirpleastotheworldtochangeitsdestructivebehaviortowardstheenvironment
havefallenondeafearsastheproblemofclimatechange,describedasan‘existentialthreat,’isyetto
receivetheurgent,immediate.Despiteconcertedcampaignstoraiseawarenessaboutclimatechange
fordecades, thesemessageshavenotresultedin therequiredpositivebehaviorchangeinpeople
toinspirethemtoactresponsiblytowardstheirenvironment.Theguidebook,“ThePsychologyof
ClimateChangeCommunication:AGuideforScientists,Journalists,Educators,PoliticalAides,and
theInterestedPublic,”createdbytheCenterforResearchonEnvironmentalDecisions(CRED)and
writtenbyDebikaShomeandSabineMarx,addressesthistimely,criticalquestion,thequestion,
“Whyaren’tpeoplemoreconcernedaboutclimatechange?”Thepurposeoftheguidebookistoassist
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ABsTRACT

ThebookThePsychologyofClimateChangeCommunication:AGuideforScientists,Journalists,
Educators, Political Aides, and the Interested Public created by the Centre for Research on
EnvironmentalDecisions(CRED)isausefulguideforclimatechangecommunicatorstomakeclimate
changecommunicationmoreeffective.Itshowsthecentralityof(social)psychologyforeffective
climatechangecommunicationthatresultsinpositivebehaviorchangeinpeople.Theguidebreaks
downthepsychology-basedstrategyforeffectivecommunicationforbehaviorchangeintoclear,easy
tofollowstepswithreallifeexamplestoillustratethesteps.
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climatechangecommunicatorsto‘makeclimatechangepresentationsanddiscussionsmoreeffective”.
Itarguesthatclimatechangecommunicationshavebeenlargelyineffectivebecauseitoverlooksthe
people’spsychology,‘thedifficultiesthatindividualsandgroupshaveinprocessingandresponding
effectivelytotheinformationsurroundinglong-termandcomplexsocietalchallenges’(p.1).

Thebookhastwosides:onthefirstside, itprovidesexplanationsastowhyclimatechange
communicationshavefailedtoresultinpositivebehaviorchangeinpeople,andontheotherhand,
itoffersguidesonhowtocorrecttheseshortcomingsandmakethecommunicationmoreeffective,
that inspires positive behavior change. The problem of climate change communication pertains
to the larger question of communication for behavior change. The book situates the problem in
socialpsychology,‘thescientificstudyofhowthethoughts,feelings,andbehaviorsofindividuals
are influencedby theactual, imagined,and impliedpresenceofothers, ‘imagined’and‘implied
presences’referringtotheinternalizedsocialnormsthathumansareinfluencedbyevenwhenthey
arealone’(Allport1985,p.5);itseekstofindexplanationstoandremediesfortheprobleminsocial
psychology.Thefirstexplanationgivenisintheconceptofmentalmodels,theconceptthat‘People
usuallyhavesomerelevantknowledgeandbeliefsthathelptheminterpretnewinformationtoreach
conclusions….andthatfailuretotakethisintoconsideration‘posesapotentialstumblingblockfor
climatechangecommunicators’(p.3).

Thesecondexplanationfortheinefficacyofclimatecommunicationpertainsto‘framing,’
i.e.‘thesettingofanissuewithinanappropriatecontexttoachievethedesiredinterpretationor
perspective….toensuretheyconsciouslyselectaframethatwillresonatewiththeiraudience’,
i.e.,whetherornottheproblemofclimatechangeisframedas‘geographicallyandtemporally
distant’;whetheritframedasagoaltoincreasegainsordecreaselossesfrom;whetherornotit
isframedinawaythatintegratestheimmediateandlocalimpactswiththelargerworldwideand
futureimpactsofclimatechange.

Toexplainthenextreason,thebookfirstspeaksoftwotypesofhumaninformationprocessing
systems:analyticandexperientialinformationprocessingsystems(p.15).Inanalyticinformation
processing,theuseofstatistics,graphs,andlogictopresentamessage,whiletheexperiential is
throughvividimageryandpersonalaccount.Climatechangecommunicationsoverlyrelyonanalytic
informationprocessing. It isstated thatwhile ‘theexperientialprocessingsystemis thestronger
motivator foraction,most climatechangecommunication remainsgeared towards theanalytical
processingsystem’(p.16).Thebookunderstandsthat‘informationbalancedwithbothanalyticand
experientialmaterialsmaybemorelikelytoaffectattitudesandbehavior,creatingadesireinpeople
toactontheirnewknowledge’(p.18).Concerningthis,itisalsopointedoutthereisatendencyto
overuseemotionalappealinclimatechangemessages.

Anothershortcominginclimatechangecommunicationisthelackofproperdiscussionof
scientificandclimateuncertainties,whichundermines itscredibility,amongother things.The
abovereasoningsechoAristotle’srhetoricalappeals,namely,ethos,pathos,andlogos:(Ethosis
anappealtocredibility,ameansofconvincingareaderorlistenerofthecredibilityofthespeaker/
writer,or thecredibilityof theargument;pathos isanappeal to theemotionsof theaudience,
ameansof‘creatingapersuasiveargumentbyevokinganemotionalresponseintheaudience/
reader’;andlogosisanappealtologicandreason,orpersuasionthroughlogicalthought,fact,and
rationality).Thebook’sanalyticandexperientialinformationprocessingsystemcoincideswith
Aristotle’slogosandpathos,respectively,whilethe‘AddressScientificandClimateUncertainties’
sectionfallsunderAristotle’sethos.

Amajordrawbacktheguidefindswithclimatechangecommunicationisthatthecommunication
endswithdisseminatingthemessage.Climatechangecommunicatorsshouldtakethenextandensure
publicengagementwiththemessageandoverseeit.Theguideisveryuseful,contributessignificantly
towardsmakingclimatechangecommunicationmoreeffective.Itestablishestheneedtodevelop
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the psychology of climate change communication. It lays out clear, easy-to-follow instructions
foreffectivecommunication,withreal-lifeexamples to illustrate thepoints.Moreover, theguide
discussespossiblechallengesintheimplementationofeachinstruction,andthisenablesScientists,
Journalists,Educators,PoliticalAides,and the InterestedPublic toanticipate thechallengesand
developresponses.Asaguideforeffectivecommunication,thebookwalksthetalkinthatitisboth
aninformativeandpleasantread.
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