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Social media,atermcommonlyusedtorefertoavarietyofWeb-basedtools(especiallyWeb2.0),is
increasinglybeingappliedbypeoplefromallpersuasionstoconnect,collaborate,createWebcontent,
andshareexperienceswithothers.ThoughsocialmediabelongtoawidergrowingfieldofWeb2.0
technologiesthatincorporateswikis,blogs,socialbookmarking,Internetforums,onlinecommunities,
RSSfeeds,tag-basedfolksonomies,podcasts,e-mail,virtualworlds,andinstantmessaging,amongothers
(Kaplan&Haenlein,2010),thesocialnetworkingsitesseemtobethemostwidelyusedtechnologies.
Socialmediahascaughttheattentionandimaginationofpeopleofallwalksoflifeacrossrace,gender,
age,professional,socio-political,andeconomicbackgrounds,andtemporalandspatialboundariesin
bothdevelopedanddevelopingcountries.Socialmediaallowtheuserstocreatedetailedonlinepro-
filesandconnectwithotheruserswithemphasisonsocialrelationships.Theyallowtheuserstopost
shortstatusupdatesinordertocommunicatewithotherusersquickly.Socialmediaalsoallowusersto
broadcasttheirreal-timelocation,eitheraspublicorasanupdateviewabletoauthorizedcontact.They
areinadditionusedtosharecontentincludingverbalandtext-basedexchanges,music,photographs,
andvideos(Mutula,2013;inPrivacyRightsClearinghouse,2012).

Socialmediaplatformsaremanyandincreasinglycontinuingtoevolve,thusprovidinguserswitha
widespectrumtochoosefrom,suchasFacebook,Google+,Twitter,LinkedIn,YouTube,MySpace,etc.
Socialmediaenablepeer-to-peercommunicationbetweenusersandcanbelinkedtoeachother,allow-
inguserstotransmittheirideasandimagestolargenumbersofpeople.Socialmediadefyboundaries,
challengegovernmentalmediacensorship,andprovideanalternativevoicetotraditionalmediaoutlets,
governmentalpolicies,andviews.Theyenablethein-flowandout-flowofinformationsimultaneously
throughvirtuallycybersystemsthatareboundless(Salmon,Fernandez,&Post,2010).Theyserveas
popularpublicplatformsforsocialmobilizationandadvocacy.

Thisbookonsocialmediaisthereforerelevantintimeandspace,especiallyinAfricaandthebroader
developingworld.Thebookwith18chapterscoversdiversetopics,suchascompetitiveintelligenceand
marketingusingsocialmedia,useandroleofsocialmediainlibraries,Web2.0,antisocialbehaviorand
ethicaldimensionofsocialmedia,socialmediaineducationandtraining,useofFacebookinLIS,and
socialmediaintheprofessionalizationofLIS.Thebookismostlikelytostimulatebroaderpolicy,practi-
calandtheoreticaldebates,andinterestfromawidespectrumofaudienceandfields,suchasacademia,
policymakers,practitioners,politics,education,business,government,research,andcorporateworld.
TherelevanceofthisbooktoAfricaandthedevelopingworldingeneralneednotbeoveremphasized
becauseasCapurro(2013),citingAndré-MichelEssoungou(2010),writes:
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A social media boom begins in Africa: Using mobile phones, Africans join the global conversation . . . 
Facebook—the major social media platform worldwide and currently the most visited website in most of 
Africa—has seen massive growth on the continent. The number of African Facebook users now stands 
at over 17 million, up from 10 million in 2009. More than 15 percent of people online in Africa are cur-
rently using the platform, compared to 11 percent in Asia” (Essoungou, 2010a). In 17 months, Kenya’s 
Facebook user rate has gone from 2% to 3%. South Africa’s is near 10% after increasing from 7%. This 
growth rate of 50% over 17 months for Kenya and South Africa is deemed “mature.

ErikHersman,aprominentAfricansocialmediabloggerandentrepreneurinane-mailtoAfrica Renewal
(ascitedbyCapurro,2013)notesthat“withmobilephonepenetrationalreadyhighacrossthecontinent,
andaswegettocriticalmasswithInternetusageinsomeofAfrica’sleadingcountries(Kenya,South
Africa,Ghana,Nigeria,Egypt)...aseismicshiftwillhappenwithservices,productsandinformation.”
Thisbookisanimportantreadingonsocialmediauseintherealmoflibraryandinformationscience
withbroaderimplicationsonthewidersociety.

Thewideimpactsocialmediaishavinginourlivesisborneoutofthefactthatithasrapidlypro-
liferatedinallspheresoflifeandhasfoundacceptanceinarelativelyshorterperiodoftimecompared
tootherrecentinformationcommunicationtechnologiessuchascellularphones.Socialmediaisnow
regardedasthenumberoneonlineactivity,withitsuseaccountingfor10%ofallusers’timeontheWeb
(Lundsay,2010).Inaddition,socialmediaisreportedlygrowingfasterthantheInternet’sgrowthglob-
ally(Nielsen,2011).Arno(2012),citingeMarketer,predictedthattherewouldbeamassive1.43billion
socialnetworkusersin2012,representinga19.2percentincreaseoverthe2011figure.Besides,while
socialmediacanbelaudedasthelongawaitedpanaceaforC2C(Citizen-Citizen),G2C(Government-
Citizen),B2G(Business-Government),G2G(Government-Government)engagement,etc.,thespread
ofsocialmediaequallyraisesconcerns,especiallywithregardtoviolationofpeople’slegitimatemoral
andethicalrightssuchasprivacy,confidentiality,trust,security,anddataprotection.Thisbookalso
looksattheethicaldimensionofsocialmedia.

Socialmedia,especiallythesocialnetworkingsites,arebeingappliedtopromotebusinessasanew
competitivetoolwithcompaniesadoptingthesocialnetworkingplatformsasstrategicpartoftheirIT
investment.Inaddition,companieshaveembracedthesocialnetworkingplatformstobringaboutinte-
grationofdisparateorganisationalunitsandworkforcefreeofgeographicconstraints(Mathen,2012).
Ineducation,Rice(2011)pointsoutthatcollegestudentsareusingthesocialnetworkingsitessuchas
Facebooktocommunicatewitheachotherabouttheircoursework,writingstatusupdatesandposting
pictures,andforsocialandeducationalpurposes.BobCollymore,thechiefexecutiveofSafaricom(the
marketleadermobileserviceproviderinKenya),observedthatpeoplejointhesocialnetworkingsites
forthreereasons,namelyforidentity,togetconnections,andtosocializewithinacommunity(Oriedo,
2012).Thesocialnetworkingsitesinparticular,andsocialmediaingeneral,havethereforebecome
importantagentsforsocial,economic,andpoliticaltransformation.

Thisbookhasseveralstrengthsthatmakeitamust-readformostpeople.Mostofchaptersarecol-
laborativelywrittendrawingontheexperiencesofpeoplefromdifferentprofessionalanddisciplinary
backgroundswhoareinpracticeandothersinacademia.Thebookcoversdiversetopicsontheapplication
ofsocialmediainlibraryandinformationsciencepractice.Moreover,thebookisrootedintheAfrican
environmentthatisexperiencingasocialnetworkingboom.Thebookisrecommendedforthosewho
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wishtolearnandknowmoreaboutthetheoreticalperspectivesofsocialmediaandspecificallylibrary
practitionerswhowanttoknowandunderstandhowtheycanapplysocialmediatoimprovedeliveryof
informationservices.StudentsofLISarestronglyencouragedtoreadthebook.
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