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Foreword

Information communication technologies (ICTs) have been transforming tourism
globally. The ICT driven re-engineering has gradually generated a new paradigm-
shift, altering the industry structure and developing a whole range of opportunities
and threats. ICTs empowers consumers to identify, customise, and purchase tour-
ism products and supports the globalisation of the industry by providing tools for
developing, managing and distributing offerings worldwide. Increasingly ICTs
play a critical role for the competitiveness of tourism organisations and destina-
tions. ICTs are becoming a key determinant of organisational competitiveness and
a wide range of technological developments propel this evolution. Successful ICT
deployment requires innovative management to constantly review developments
and adopt the suitable technological solutions in order to maximise organisational
competitiveness.

Increasingly, it is evident that ICTs evolve constantly, providing new tools for
tourism marketing and management. They support the interactivity between tour-
ism enterprises and consumers and as a result they reengineer the entire process of
developing, managing and marketing tourism products and destinations. This book
has identified a number of key changes in hardware, software and networking that
will impact on the tourism industry in the future. Although the exact impacts are far
from clear, the future of eTourism will be focused on consumer centric technologies
that will enable organisations to focus on their profitability through a network of
partnerships. Consumers will be more sophisticated and experienced and therefore
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more difficult to please. The availability of powerful ICTs empowers both suppliers
and destinations to enhance their efficiency and re-engineer their communication
strategies.

This book deals with a number of key aspects of [CTs for tourism. It explore generic
technical issues such as online delivery of tourism services; the use of computers
and the internet for making travel decisions by older adults as well as cutting edge
technological innovations such as ontology-based tourism application generation and
visual tourism recommender systems. It then investigates the transformation of the
tourist industry with cases from the airline, tour operating, and hospitality industries
and also through the emerging location-based services and virtual reality.

It is evident that increasingly ICTs will provide the “info-structure” for the entire
industry and will take over all mechanistic aspects of tourism transactions. Innova-
tive tourism enterprises will have the ability to divert resources and expertise to
servicing consumers and provide higher value-added transactions. Agile strategies
are required at both strategic and tactical management levels to ensure that the ICT
raised opportunities and challenges are turned to the advantage of tourism organisa-
tions to enhance their innovation and competitiveness.
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