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ABSTRACT

Online sexually explicit materials (SEM) may be viewed in various viewing contexts 
(e.g., alone, with friends, with a partner). However, research has not yet determined 
whether the viewing context can have an impact upon sexual attitudes and perceptions. 
To this end, data were collected from 303 college students who view SEM and analyzed 
to determine the relationships. When controlling for gender, findings indicate that 
individuals who more frequently view SEM alone also report a heightened sexual 
interest and favorable view toward casual sex. In contrast, the frequency with which 
SEM was viewed with friends was associated with a decreased sexual interest. Finally, 
the frequency with which individuals view SEM with a partner is negatively associated 
with beliefs about the importance of condom use. The paper concludes with discussion 
of these findings as well as directions for future research.

KEywoRdS
Condom Use, Internet, Online Sexual Materials, Sexual Attitudes, Sexual Media, Sexuality, Sexually 
Explicit Internet Materials, Viewing Context

50



International Journal of Interactive Communication Systems and Technologies
Volume 6 • Issue 1 • January-June 2016

51

INTRodUCTIoN

“The Internet is a sexual medium” (Peter & Valkenburg, 2006a, p. 178). Approximately 
84 percent of the US population has access to the Internet (Perrin & Duggan, 2015), and 
the Internet’s inherent properties such as the ‘triple-A’ (Accessibility, Affordability, and 
Anonymity) have made it possible to easily locate a wide-range of desired information, 
including sex-related information (Döring, 2009; Short, Black, Smith, Wetterneck, 
& Wells, 2012). Although it may be difficult to estimate the approximate amount of 
pornography available on the Internet (see Metz, 2015), some estimates suggest that 
viewers, in general, have access to several million sites on the Internet that include 
sexually explicit materials (Ropelato, 2009). In particular, college students are known 
as heavy consumers of sexually explicit materials (Boies, 2002; Goodson, McCormick, 
& Evans, 2001). Although information about sex can be gleaned from many different 
sources (e.g., schools, friends), the Internet has been frequently identified as one of 
the major sources for sex-related information (Chia, 2006). Acknowledging the heavy 
use of sexually explicit materials among college students, it is important to examine 
how consuming sexually explicit materials may be related to young adults’ sex-related 
attitudes and perceptions.

One of the key aims of research examining sexually explicit materials is to identify 
the effects that this content can have upon viewers. There is a fairly large amount 
of research that examines sexually explicit materials (e.g., Allen et al., 2007; Boies, 
2002; Braithwaite, Coulson, Keddington, & Fincham, 2015; Brown & L’Engle, 2009; 
Carroll et al., 2008; Morgan, 2011; Peter & Valkenburg, 2006a, 2006b, 2008, 2010a, 
2010b, 2011), but these studies often focus more upon viewing that takes place in 
isolation. However, media consumption does not always take a place in isolation. 
When information consumers engage in media-related activities (e.g., video game 
play), they tend to report different experiences, depending on social contexts (Song, 
Kim, & Lee, 2014). Given that viewing sexually explicit materials occurs in various 
contexts such as viewing alone or with others (Goodson et al., 2001), it is important 
to understand how viewing context is related to viewers’ responses about their media 
experiences. Thus, the present study explores the understudied research area in the 
sample of college students.

RESEARCH oN SEXUALLy EXPLICIT MATERIALS
Sexually Explicit Materials on the Internet
The term, sexually explicit materials, is often used as a euphemism for pornography, 
which usually portrays nudity and shows sexual behaviors (Fisher & Barak, 2001). In 
many other studies, the terminology has been interchangeably used with pornography 
(e.g., Allen, Emmers, Gebhardt, & Giery, 1995; Carroll et al., 2008). In this 
investigation, sexually explicit materials are any type of materials that show nudity, 
sexual behaviors, and sex-related information and techniques.
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The online form of sexually explicit materials has its unique features compared to 
the offline form of sexually explicit content (Isaacs & Fisher, 2008). One of the most 
distinct features of the online form is the nature of interactivity. For example, sexually 
explicit materials in the online format have the potential for incorporation of live video, 
audio, and text. The interactive nature of online sexually explicit materials can allow 
consumers to directly correspond with the person(s) portraying sexual acts and may 
also increase the likelihood of simultaneously engaging in online sexual behaviors 
with other viewers of sexually explicit materials (e.g., cyber sex, erotic chat) (Ferree, 
2003). Further, the online form of sexually explicit materials provides a wider range 
of options for choosing preferred content more easily (Isaacs & Fisher, 2008). That 
is, through Internet search engines and various types of sex-related websites, people 
can type keywords to tailor viewing to specific interests. The online form of sexually 
explicit materials also provides a secure context due to the anonymity afforded by the 
Internet, which can allow viewers to explore their own sexuality and act out fantasies 
in what may be perceived as a secure context (Traeen, Nilsen, & Stigum, 2006). Due 
to this feature, people tend to be more honest about expressing their sexual interest 
and desire with people they meet online (Bargh & McKenna, 2004). In sum, these 
unique features of online sexually explicit materials seem to allow consumers to more 
actively engage in and act out their sex-related behaviors and fantasies compared to 
the offline form of sexually explicit materials.

Effects of Sexually Explicit Material Consumption
Social cognitive theory (SCT; Bandura, 1977) argues that humans’ thoughts and 
behaviors can be markedly influenced by both direct and indirect experiences, such 
as observing others who are engaged in a certain activity. That is, individuals learn 
and obtain knowledge by observing others within a context of social interactions, 
experiences, and media influences, and imitate the behaviors of others who are 
observed. A central argument of SCT is that individuals may obtain a great deal of 
experience from their observations of others on media and implies that people could 
learn and develop their attitudes and behaviors about sex from watching sexually 
explicit materials.

One of the problems associated with sexually explicit materials is that they are 
not just limited to showing portrayals of nudity or sexual intercourse -- the medium 
implicitly, or sometimes explicitly, delivers messages that casual sex or sex without 
condoms may be acceptable (Harris & Scott, 2002). Because most of the sex partners 
appearing on sexually explicit materials are casual or one-time sex partners rather than 
long-term or committed partners, this type of portrayal may develop harmful effects 
on viewers. Supporting the argument, a substantial number of studies documented the 
negative effects of consuming sexually explicit materials upon viewers’ sexual values 
and behaviors. Findings from these investigations point to belief that there may be 
an influence upon recreational attitudes about sex, sexual arousal/interest, sensation 
seeking, acceptance of premarital sex, casual sex, extramarital sexual behaviors, and 
promiscuity (e.g., Allen et al., 2007; Boies, 2002; Braithwaite et al., 2015; Brown & 
L’Engle, 2009; Carroll et al., 2008; Morgan, 2011; Peter & Valkenburg, 2006a, 2006b, 
2008, 2010a, 2010b; 2011; Zillmann & Bryant, 1988). Further, consumption of sexually 
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explicit materials might lead to changes in attitudes towards the opposite gender (e.g. 
Barak, Fisher, Belfry, & Lashambe, 1999; Simons, Simons, Lei, & Sutton, 2012).

Research reveals that viewing sexually explicit material can have a significant 
influence on college students’ sex-related attitudes and behaviors. Specifically, 
consuming sexually explicit materials is positively related to acceptance of premarital 
sex, casual sex, and extramarital sexual behaviors (Boies, 2002; Carroll et al., 2008; 
Zillmann & Bryant, 1988). Consistently, heavy consumers of sexually explicit materials 
are found to be more sexually experienced and more promiscuous (Boies, 2002; 
Wingood et al., 2001). In sum, there is consistent evidence that consuming sexually 
explicit materials has an adverse impact on college students’ sex-related attitudes 
and behaviors. Thus, in order to better understand how and why these adverse effects 
develop, it is essential to examine viewing practices.

Viewing Context
When examining how consuming sexually explicit materials is associated with viewers’ 
sex-related attitudes and behaviors, one of the areas that has not been fully explored 
is the role of viewing context. Goodson and Colleagues (2001) reported that 35% of 
viewers of sexually explicit materials have watched alone; 18% watched with their 
partners; and 15% watched in a group context, such as with friends. Given these 
various social contexts, it is not clear how consuming sexually explicit materials in 
different viewing contexts may be related to viewer responses, such as interest in 
sexual behavior, attitudes about casual sex, and preferences for engaging in safe sex 
practices, such as condom use. Thus far, the current literature does not provide clear 
direction for understanding the role of viewing context and outcomes associated with 
viewing sexually explicit materials.

An investigation of the impact of viewing context upon viewers of sexually 
explicit materials may be informed, to some degree, by more general literature that 
explores a particular form of co-viewing, parental supervision of media consumption 
(e.g., Fisher et al., 2009; Nathanson, 2002). This line of investigation indicates that 
parents’ interactions with children about media content can influence children’s’ 
reactions to the content (Fisher et al., 2009). This type of participative co-viewing is 
called parental mediation, and it occurs through active mediation (e.g., talking about 
the content) while watching media.

One study (Fisher et al., 2009) examined the role of parental mediation in the 
effect of highly sexual television content on young people’s sexuality. The study 
found that parental interaction with adolescents moderates some of these negative 
media influences. That is, a higher degree of discussion and co-viewing is positively 
associated with lower intention to engage in sexual behaviors. Particularly, when 
adolescents were highly exposed to such sexual materials, parental co-viewing played 
an important role in establishing a healthier concept of sexual behaviors. Similarly, 
another study (Collins et al., 2004) also indicates that parental co-viewing is beneficial 
in establishing adolescents’ perceptions about condom use.

The form of active mediation has been similarly studied as educational interventions 
of exposure to sexually explicit materials among adult groups. Meta-analysis 
(Allen, D’Alessio, Emmers, & Gebhardt, 1996) reports that providing educational 
briefings, which contain messages that portrayals on the sexual materials are not 
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the representation of the reality, may reduce potential harmful effects of viewing 
sexually explicit materials. Although still not consistent with social co-viewing as 
might be found among typical college students, the co-viewer involved in this study 
was a source of information and expertise. To this end, a study indicates that people 
who have received educational intervention about sexually explicit materials report 
a significantly reduced level of sexual aggression and enjoyment of viewing violent 
sex-related materials (Isaacs & Fisher, 2008). Thus, particularly when the purpose 
of interaction with a co-viewer is focused upon reducing perceived harmful effects 
(see Allen et al., 1996; Fisher et al., 2009; Isaacs & Fisher, 2008), the type of social 
context may function as a way of negating what are generally perceived as harmful 
effects of viewing sexually explicit materials.

Although co-viewing with parents and other sources of information are not directly 
equivalent to variations of social contexts of viewing sexually explicit materials among 
college students, these lines of research do point to the potential for a link between 
the social context and viewing outcomes. Several studies indicate that viewers’ major 
motives for exploring sexually explicit materials are to be sexually aroused, to resolve 
curiosity about sex, to learn new sexual techniques, and to improve sex life with a 
partner (e.g., Boies, 2002; Goodson et al., 2001; Wright, 2013). Given these varied 
motivations, it is possible that motivations and viewing contexts may co-occur. For 
example, when people are viewing sexually explicit materials alone, viewers may 
be easily immersed with the viewing activity and heavily influenced by the content. 
However, when people are viewing it with others, they may engage in conversations, 
which may lead to various interpretations of those materials. These various interactions 
and viewing circumstances may influence the way people interpret the media content 
and its influences on viewers.

Although research on sexually explicit materials has been extensively investigated 
in the field, there is a lack of research on how viewing context such as alone, with 
a partner, or with friends (Goodson et al., 2001) is related to viewers’ reactions to 
those materials. Thus, the study aims to unveil this understudied area of research by 
examining how college students’ viewing practices of sexually explicit materials are 
related to sex-related attitudes and perceptions. In particular, the study focuses on three 
particular outcome variables: participants’ sexual interest, perceived importance of 
condom use, and attitudes towards casual sex. These variables were selected because 
they featured prominently in various expert-augmented studies of the effects of viewing 
sexually explicit materials as important variables that would lead to behaviors (e.g., 
Allen et al., 2007; Boies, 2002; Braithwaite et al., 2015; Carroll et al., 2008; Morgan, 
2011; Peter & Valkenburg, 2006a, 2006b, 2008, 2010a, 2010b; 2011). Based on this 
rationale, the following research question is raised:

RQ1a-c: How is viewing sexually explicit Internet materials in different viewing 
contexts (viewing alone, viewing with partners, and viewing with friends) related 
to viewers’ sex-related attitudes and perceptions: (a) sexual interest, (b) attitudes 
toward casual sex, and (c) perceived importance of condom use?
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METHodS
Participants
The study initially recruited a total of 413 undergraduate students enrolled in 
introductory classes at a large public Midwestern University in the U.S. Of those, 
responses to a screening question found that 303 individuals have viewed sexually 
explicit materials on the Internet at least once. Because the focus of this research is to 
understand how viewing across different contexts is related to outcomes, participants 
who have viewed sexually explicit materials previously were only included to the study. 
Thus, a final sample consisted of 303 viewers. The average age was 20.66 years (SD 
= 2.27). There were slightly more females (n = 161: 53.1%) than males (n = 142: 
46.9%) in the sample.

Procedure
Following IRB’s approval, the researcher contacted instructors of undergraduate 
courses and asked whether they would be willing to notify students about the 
anonymous survey. Upon approval, a link to the online survey was sent to potential 
participants. Once participants accessed the survey, they were asked to read and 
acknowledge an informed consent document prior to completing the survey. Because 
survey items included somewhat sensitive topics such as sexual experiences and 
viewing experiences of sexually explicit materials, there was potential concern about 
the degree to which participants would be truthful when completing the survey. For 
this reason, participants were repeatedly informed that the study was being completed 
in an anonymous manner. When participants finished completing the questionnaires, 
they were redirected to a separate web site, independent from the original survey, where 
they could provide their information (e.g., email address) and course information for 
extra credit purposes.

Measures
Measures for viewing sexually explicit materials across social contexts focused upon 
the three contexts noted by Goodson et al. (2001): viewing alone, viewing with partners, 
and viewing with friends. Using elements of extant measures (Peter & Valkenberg, 
2006a), items were developed to measure frequency with which varied types of sexually 
explicit materials were viewed in different viewing contexts. Single items were used to 
assess viewing in each context. Examples of items include: “I look at sexual content 
on the Internet (e.g., porn videos, pictures, etc.) alone”, “I …with partners”, and “I 
…with friends.” Participants were required to indicate frequency of viewing in each 
context on a 5-point, Likert-type scale (1 = Never, 5 = Very often).

The next set of items included measures for outcome variables. Sexual interest 
(α = .81) was measured with two items (adopted from Peter & Valkenburg, 2006a) 
(e.g., “I often think about sex”). Perceived importance of condom use (α = .87) was 
measured with four items modified from Zaichkowsky (1985) (e.g., “Condom use is 
vital for safer sex”). Responses for sexual interest and perceived importance of condom 
use were obtained on a 5-point Likert-type scale (e.g., 1 = Strongly Disagree, 5 = 
Strongly Agree). Attitude toward casual sex (α = .83) was measured with three items 
modified from Peter and Valkenberg (2006a) (e.g., “Sex without love is OK”) on a 
10-point Likert-type scale (1 = Strongly Disagree, 10 = Strongly Agree).
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RESULTS

Given that previous research identifies significant gender effects of consuming sexually 
explicit materials (e.g., Carroll et al., 2008; Goodson et al., 2001) all analyses reported 
here controlled for gender. Using multiple regression, gender was dummy coded (0 
= females, 1 = males), and entered in the first step of the regression equation. Then, 
consumption of sexually explicit materials in each viewing context (alone, with partner, 
with friends) was entered in separate steps to examine independent contributions 
of each viewing context upon the focal outcome variables. This approach helps to 
determine how relative frequency of viewing sexually explicit materials in different 
contexts would account for separate variation in each of the outcomes. All the results 
are presented while controlling for gender.

The dependent variable for the first analysis was sexual interest. A positive 
relationship was found between viewing alone and sexual interest [change in R2 = .07, 
change in F(2, 299) = 23.44, β = .31, p < .001]. In contrast, viewing with friends was 
negatively related to sexual interest [change in R2 = .02, change in F(4, 297) = 5.34, β 
= -.17, p = .002], and viewing with partners did not account for significant variance 
[change in R2 = .001, Δ F(3, 298) = 0.44, β = .04, p = .507]. Thus, viewing alone 
is associated with increased sexual interest and viewing with friends is negatively 
related. Viewing sexually explicit materials with a partner does not appear to have a 
strong association with sexual interest.

Next, regarding attitudes toward casual sex, viewing alone was positively related 
to favorable attitudes toward casual sex [change in R2 = .04, change in F(2, 300) = 
15.06, β = .25, p < .001]. However, neither viewing with partners nor with friends was 
significantly related [with partner: change in R2 = .01, change in F(3, 298) = 2.67, β 
= .09, p = .103; with friends: change in R2 = .004, change in F(4, 297) = 1.43, β = 
.09, p = .234]. That is, viewing alone is positively associated with favorable attitudes 
toward casual sex, but viewing with friends or partner is not.

With regard to perceived importance of condom use, viewing alone did not account 
for a significant proportion of variance [change in R2 = .002, change in F(2, 299) = 
0.48, β = -.05, p = .487]. However, viewing with partners was negatively related to 
perceptions of the importance of condom use [change in R2 = .04, change in F(3, 297) 
= 12.36, β = -.21, p = .001]. Viewing with friends did not account for significant 
variance [change in R2 = .002, change in F(4, 297) = 0.65, β = .06, p = .422]. In sum, 
neither viewing alone nor viewing with friends appears to be related to the perceived 
importance of condom use; however, viewing with partners is negatively related to 
perceived importance of condom use. Results for RQ1a-c are summarized in Table 1. 
Additionally, correlations among variables used in RQ1a-c are presented in Table 2.

dISCUSSIoN
Primary Findings
This investigation examined the role of viewing context of sexually explicit materials 
(viewing alone, with friends, with a partner) in sex-related attitudes and perceptions 
(sexual interest, attitudes about casual sex, perceived importance of condom use). Data 
collected from 303 college students were analyzed to determine the research question. 
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Table 2. Correlations (N = 303)

1 2 3 4 5 6 7

1 Sex 1

2 Alone .56*** 1

3 Friends .45*** .73*** 1

4 Partner .38*** .69*** .82*** 1

5 Sexual Interest .24*** .35*** .19** .25*** 1

6 Condom -.17** -.12* -.14* -.20** -.04 1

7 Casual Sex .35*** .35*** .31*** .29*** .27*** -.12* 1

Alone: viewing alone, Partner: viewing with partners, Friend: viewing with friends
Condom: Perceived importance of condom use, Casual sex: Attitude toward casual sex
Sex (dummy coded: 0 = females, 1 = males)
* p < .05, ** p < .01, *** p < .001

Table 1. Multiple regression: Viewing context for sexually explicit materials and viewing outcomes(N = 303)

Predictor Variables Outcome Variables

Sexual Interest Attitude Toward 
Casual Sex

Perceived Importance of 
Condom Use

Model 1 R2 .06 .12 .03

F 17.74*** 40.77*** 9.22**

Sex (control) β .24* .35*** -.17**

Model 2 ΔR2 .07 .04 .002

ΔF 23.44*** 15.06*** 0.48

Sex (control) β -.07 .21** -.15*

Alone β .31*** .25*** -.05

Model 3 ΔR2 .001 .01 .04

ΔF 0.44 2.67 12.36**

Sex (control) β .07 .21** -.14*

Alone β .30*** .21* .03

Partner β .04 .09 -.21**

Model 4 ΔR2 .02 .004 .002

ΔF 5.34* 1.43 0.65

Sex (control) β .09 .20* -.15*

Alone β .33*** .19** 21

Partner β .13 .05 -.25**

Friend β -.17* .09 .06

Alone: viewing alone, Partner: viewing with partners, Friend: viewing with friends
Sex (dummy coded: 0 = female, 1 = male)
ΔR2 indicates change in R2 from a previous model
* p < .05, ** p < .01, *** p < .001
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Overall findings indicate that there are different association patterns between social 
context of viewing and viewing outcomes.

In particular, the study identifies that viewing alone and viewing with partners are 
related to potentially troubling aspects of sex-related attitudes and behaviors, whereas 
viewing with friends reduces some of these tendencies (e.g., sexual interest). Given the 
associative nature of these relationships, it is difficult to determine whether viewing 
context impacts the outcome measures or if the inverse is true—that individuals who 
hold certain attitudes and tendencies may be more likely to view sexually explicit 
materials with a partner or friend. For example, one argument suggests that partner-
shared viewing of sexually explicit materials may be a means for satisfying curiosity 
about sex and/or arousal. When viewing with a partner, someone with whom a closer 
relationship is already established, individuals may be less inclined to use condoms 
because individuals in more committed relationships are less likely to transfer sexually-
transmitted illnesses. Thus, particularly, when viewing with partners, there may be a 
higher chance of engaging in sexual behaviors while or after viewing sexually explicit 
materials. Thus, in this context, sexual acts without condoms, which typically appear 
on sexually explicit materials (abc News, 2008), may reduce viewers’ perceived 
importance of condom use and may allow them to think sex without condoms may 
be more enjoyable.

Further, there is potential that the pattern of findings reported here is informed by 
consideration of the forms of interaction that may occur in different contexts while 
viewing sexually explicit materials. For instance, potential interaction with friends may 
serve a beneficial role of negating perceived harmful effects from viewing sexually 
explicit materials as individuals share publicly held views about sexuality and, in 
some cases, may reinforce norms for sexual behavior. Or, while viewing sexually 
explicit materials with others, some viewers may comment that the content portrayed 
on the materials is dramatized and not a representation of “real life” sexual behavior. 
In this sense, this sort of interactions may function in a manner that is similar to the 
educational briefings described in previous research (Allen et al., 1996). Also, viewers 
may engage in conversations that may not be necessarily related to the content they are 
viewing. They may talk about their relationship and dating issues or engage in other 
casual conversations. These types of conversations may lead viewers not to be fully 
immersed with the content consumed. However, when viewing alone, viewers may 
interpret messages passively as the way messages are portrayed in materials rather than 
critically engaging in message interpretation process. That is, without any interaction 
with others, viewers may be heavily affected by materials in a solitary context.

Another possible explanation for the patterns of findings may be due to various 
motivations for viewing sexually explicit materials in various viewing contexts. 
Several studies indicate that consumers’ major motives for exploring sexually explicit 
materials, in general, are to be sexually aroused, to resolve curiosity about sex, to 
learn new sexual techniques, to improve sex life with a partner, and to enhance offline 
sexual encounters through the Internet (Boies, 2002; Goodson et al., 2001; Wright, 
2013). However, viewers may have different motives in different viewing contexts 
and those differences may affect the way content of sexually explicit materials affects 
viewers. For example, when people view with friends, the main motives may be more 
of resolving curiosity about sex, enjoying viewing nudity and sexual acts, and having 
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conversations about the content with friends. Thus, this type of viewing circumstance 
may possibly lead viewers to filter out some of the content consumed during their 
interactions with friends. However, when viewing alone, major motives for viewing 
materials may be more focused upon being sexually aroused. So, in this case, viewers’ 
reactions may be more agreeable with the content viewed.

Further, the negative association between viewing with partner and perceived 
importance of condom use should be addressed. With partners, there is a high chance 
of engaging in sexual behaviors while or after viewing sexually explicit materials. 
Thus, in this context, sexual acts without condoms, which typically appear on sexually 
explicit materials, may reduce viewers’ perceived importance of condom use. This 
finding calls for a strong need to educate couples on the importance of condom use.

Contributions and Implications for Research and Practice
The investigation reveals several contributions and implications. First, the current 
investigation contributes to the understanding of social context of viewing sexually 
explicit materials. While a substantial body of literature has explored the association 
between consumption of sexually explicit materials and viewers’ sex-related attitudes 
and behaviors (e.g., Allen et al., 2007; Boies, 2002; Brown & L’Engle, 2009; 
Braithwaite et al., 2015; Carroll et al., 2008; Morgan, 2011; Peter & Valkenburg, 
2006a, 2006b, 2008, 2010a, 2010b, 2011), little is known how consuming the materials 
in different viewing contexts matters.

The findings also indicate practical implications. The investigation identifies that 
educational interventions of viewing sexually explicit materials should target specific 
groups of people with different types of messages based upon frequently used viewing 
contexts. As illustrated in this investigation, viewing alone is significantly related 
to viewers’ sexual interest and attitudes toward casual sex. This finding implies that 
educational interventions should specifically target people that frequently view sexually 
explicit materials alone. Additionally, as discussed previously, it is also important 
that specific messages on importance of condom use should be distributed to those 
viewing with partners.

Limitations and Future Research directions
Future research may wish to begin by addressing some of the inherent limitations of the 
current study. First, future researchers may employ more extensive sets of measures. 
For example, this study focused on sex-related attitudes and perceptions only. Future 
research may consider measuring actual behavior (e.g., number of sexual partner, 
promiscuity) and examine whether the role of viewing sexually explicit materials is 
also related to actual behaviors as well as perceptions. Additionally, multiple items 
measuring consumption of sexually explicit materials in each context could be useful. 
Although the item employed in this investigation was straightforward in terms of 
measuring consumption in each context, multiple items measuring various types of 
consumption might have been better to further enhance participants’ responses.

Second, future research should examine viewing motives and nature of interactions 
in different viewing contexts. Because of the exploratory nature of this study, the scope 
of this research did not include how various motives for viewing sexually explicit 
materials and interactions, which may occur during viewing, affect consumers’ sex-
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related attitudes or behavioral tendencies. Future research should further explore this 
line of research.

Next, although the investigation found interesting associations between viewing 
context and outcomes, these findings are limited to explaining simple associations, 
rather than causal relationships due to a self-report survey design. To examine causal 
effects of viewing contexts upon viewers, future researchers may consider employing 
experimental designs. Although ethical considerations may be a potential issue for 
this type of research, carefully designed experiments with educational briefings may 
help researchers execute the study (for positive effects of educational briefings, see 
Allen et al., 1996).

Lastly, future researchers may investigate differences between the online and offline 
form of sexually explicit materials on viewers. The online form allows consumers to 
more actively engage in seeking, viewing, and interpreting the materials via interactive 
features such as live shows and cyber sex than the offline form (Ferree, 2003; Isaacs 
& Fisher, 2008). It will be interesting to see to which degree these unique features 
of online materials are associated with viewers’ sex-related attitudes and behaviors.

CoNCLUSIoN

Overall, the investigation reveals that various contexts of viewing sexually explicit 
materials indicate various associations with sex-related outcomes. More specifically, 
viewing alone is positively related to sexual interest and favorable attitudes toward 
casual sex. Viewing with partners is negatively related to perceived importance of 
condom use. Interestingly, viewing with friends is negatively associated with sexual 
interest and indicates no association with any other outcomes. Given that this research 
is exploratory in nature, there is much more to discover to fully understand how and 
why viewing contexts affect viewing outcomes differently. Based upon initial findings 
reported in this investigation, future researchers are encouraged to advance and expand 
the important but understudied line of research.
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