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Mobilehasbeenconnectingmoreandmorepeoplearoundtheworld.By2017,5billionpeoplearecon-
nectedtomobileservicesinourwirelesslywiredmobileworld,including3billionmobileInternetusers,
andby2025thenumberofuniquemobilesubscriberswillreach5.9billion,accountingfor71%ofthe
worldpopulation(GSMA,2018).Whilemostofthedevelopedcountriesapproachsaturation,mobile
growthwillbedrivenbysuchdevelopingcountriesasIndia,China,Indonesia,Pakistan,Bangladesh,
andAfricanandLatinAmericancountries,accordingtotheMobileEconomy2018releasedbyGSMA.

Mobilehasbeenwidelyusedworldwidebyalmosteveryone,rangingasmallkid(whoisstilllearning
tospeak)toagranny(whoislosingclarityinspeaking).Mobilehasreachedalmosteverycornerofthe
world,whereverahumanbeinghappenstobe,withincoverageofamobilecommunicationnetwork.
Mobilehasbeenusedinalmostallhumanactivities,rangingfrombankingtodating.Suchwideand
growinguseofmobilehasgenerateddiversifiedanduniqueexperiencesindifferentareassuchasmobile
newsconsumption,mobilefilmmaking,mobilephotography,mobilenewsreporting,mobiletranslation,
mobilehealthcare,mobilelearning,mobileteaching,andmobiletourism.

Useofmobilehasbroughtabouttremendousandenormousimpactsonourlives.Insteadofgoing
toabank,wecanconductallkindsofbankingactivitiesandtransactionsonmobile.Insteadofpaying
bycashordebit/creditcard,wepaydirectlyfrommobileinacafé,arestaurant,ashoppingmall,ataxi,
agrocerystore,oracanteen.Insteadofshoppinginastoreoramall,webuyorselleverythingonmo-
bile,rangingfromtoiletpapertowine.Mobilehasalsoremovedspace,distance,time,orevenlanguage
barriers,enablingustostayconnectedwithpeoplefromallovertheworld.Wecandate,socializeand
makefriendswithnewpeopleonmobile.

Mobileusehasalsochangedthewayweworkanddobusinesstremendously.Tosaveenergyandcost,
withthepermissionfromlinemanagers,wecanchoosetoworkonmobileanytimeanywhereaslongas
wegetourrespectivejobsdone.Wecommunicateandcollaboratethroughsocialmediawithcolleagues
withinthesameinstitutionorcompanyandbeyond.Wecanalsogetbusinessorprojectsdoneonmobile
withoutphysicallyworkingtogether.Ourmobileisouroffice.Ourmobileisourworld.Ithaschanged
ourworkroutinesandpractices.“Mobiletoo”usedtobeacommonpracticeinmanycompanies.But
nowmoreandmorecompanieshavechangedtheirpoliciesfrom“mobiletoo”to“mobilefirst”.Itis
alsobecomingincreasingurgentforcompaniestofocuson“mobileonly”sincemobilehasbecomethe
mostpopularandpowerfulmediumintheworld.

Behindmobileuseliesuniquemobileexperience.Everynewuseofmobilehasbroughtaboutnew
experienceaswell.Whenmobilewasenabledfortexting,wehadachoicetotextinsteadofcallingso
thatwewouldnotdisturbothersatwork.Whenmobilewasfurtherenabledtotakephotosandtorecord
videos,wehadatotallynewexperience.Withnewmobiletechnologicaladvancesbeingaddedtomobile,
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weareexperiencingmorediversifiedanduniqueexperience,enablingustolive,communication,and
workpleasantly,productively,andeffectivelyinamoreexperience-richfashion.

Toinvestigatemobileuseandexperienceaswellastheirimpactsinthisever-changingmobileworld,
weneedabetterframeworktoinvestigatetheimpactsofmobileuseandexperience.Tothatend,wewould
liketoproposeafocusourexaminationsonactorsandactivitiesinvolvedinmobileuseandexperience.
Inthefollowingsections,webeginwithourelaborationofourproposedinvestigationframework,fol-
lowedbyourdiscussiononhowitcanbeappliedininvestigationsofmobileuseandmobileexperience.
Assistedwithamixedmethodsresearch,theframeworkissituatedinthecontextofexperienceeconomy.

INVESTIGATION FRAMEWORK

Conceptually,“actor”inthischapterisdefinedasanyparticipantinanyinteractionwithmobilefordif-
ferentpurposes.Itcanrefertoasmallkidusingmobileforplayingagameormerelywatchingavideo,
movieoracartoon.Itcanalsorefertoagrannyusingmobileforstayingconnectedwithhergrandchildren
viavideocalls.Anditcanalsorefertoanyoneinbetweenalongthediversifiedspectrumofdifferent
actorswhoareinvolvedinonewayoranotherinusingmobilefordifferentpurposes.Byactivity,we
refertoanyareasofhumanactivityofusingmobiletoengageindifferenteventsorprocessestoachieve
differentgoals.Itcanrefertosuchactivitiesasjournalism,advertising,marketing,governing,shopping,
business,parentingordating.Bothactorsandactivitiesconstitutethecoreofmobileuseandexperience,
thereforetheycanbeusedtoserveastheframeworkforanyinvestigationofmobileuseandexperience
aswellastheirimpacts.

Withintheactors-and-activitiesframework,aninvestigationofmobileusebydifferentactorswill
notonlylookintodemographicfactorsofdifferentactorsbutalsotheirmotivations,expectations,and
perceptionsofmobileuse.Andmobileuseisalsoconnectedwithexaminationofdifferentactivities,in
whichmobileisused.Acomparisonisalsoexpectedtobecarriedouttolocatesimilaritiesanddiffer-
encesinmobileuseandexperience.Furthermore,wealsorecommendthe3Mapproachofmapping,
measuringandmodelling(Xu,2018)mobileuseandexperiencetotheframework.Alsorecommended
isthegapfocus,thatis,thegapbetweenthenormativeorexpectedmobileuseandexperienceandtheir
empiricalones.Theframeworkisalsoaccompaniedbytherecommendedmixedmethodsresearch,which
isusedtogeneratetriangulated,complementary,accurateandreliablefindingsaswellasconsequent
robustconclusions.

In thismobileworld,mobiledevicesandservicesarenolonger theultimate important thingsin
mobileusers’mind.What isultimately important is theexperiencebeyondtheproductorservicea
mobileuserisexposedto.Itisnottrendybutcurrenttofocusonmobileexperienceasourworldis
movingtowardsexperienceeconomy.Toinvestigatemobileuseisthefirststep,acrucialsteptowards
abetterunderstandingofmobileexperience.Withoutknowledgeofhowmobileisused,itwillbehard
toexaminemobileexperience.

MOBILE USE

Bymobileuse,werefertouseofmobiledevicesandtechnologiesbydifferentactorsindifferentactivi-
tiesfordifferentpurposes.Mobileisusedbyactorsofdifferentgender,agegroups,occupations,social
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classes,ethnicgroups,religions,cultures,andcountries.Mobileusecanbegroupedintothefollow-
ingcategories:(a)informational,(b)relational(Lee,Kwak,Campbell,&Ling,2014),(c)extractive,
and(d)immersive(Humphreys,VonPape&Karnowski,2013).Mobileusecanalsobedemographic
sinceactorsofdifferentdemographicfeaturesmaydiffer,suchasmobileusebyhealthcareprofession-
als(Ventola,2014),bystudentsandteachers(Organista-Sandoval&Serrano-Santoyo,2014),bythe
handicapped(Brandenburg,Worrall,Rodriguez&Copland,2013),byadultlearners(Hashim,Tan&
Rashid,2015),socialusesofmobilephonesamonguniversitystudents(Chuma,2014),mobiledevices
usesamongyouth(Stald,Green,Barbowski,Haddon,Mascheroni,Sagvari,&Tzaliki,2014),teens’
mobileInternetuse(Lin,Zhang,Jung,&Kim,2013),useofmobileasstatusinstrumentamongyouths
(Abeele,Antheunis&Schouten,2014),andsocio-demographicgapsinmobileuse(Lee&Kim,2014).

Mobileusealsodifferswhenitcomestoactivities,inwhichmobileisused,suchasuseofmobile
inradiobroadcasting(Rosales,2013),learning(Santos&Ali,2012;Kafyulilo,2014),health(Fox&
Duggan,2012),healthcare(Jennings,Ong’ech,Simiyu,Sirengo,&Kassaye,2013),roadsafetytraining
(Reychav&Wu,2014),themeteorologicalearlywarningsystem(Meissen,Faust&Fuchs-Kittowski,
2013),spaceweathermeasurements(Pankratius,Lind,Coster,Erickson,&Semeter,2014),roles,work
and life (Battard & Mangematin, 2013), mobile decision support and business intelligence (Power,
2013),useofmobileforproximitymarketingandsmartCities(Sneps-Sneppe&Namiot,2013),useof
mobileinsocialnetworking(Salehan&Negahban,2013),mobileassistedlanguagelearning(Duman,
Orhon,&Gedik,2015),mobilesocialgames(Wei&Lu,2014;Chen&Leung,2015),andmobilenews
use(Chan,2015).

Asabetterwaytoinvestigatemobileusebydifferentactorsindifferentactivities,wewouldliketo
recommendanewwayofinvestigatingmobileuseaccordingtoitspurpose.Forinstance,mobilecanbe
usedinthefollowingways:personalassistant,commerce,shopping,banking,healthcare,government,
parenting,journalism,publicrelations,advertising,branding,socialmedia,film-making,audio-recording,
video-recording,music-sharing,instantmessenger,education,entertainment,economy,creativity,elec-
tions,advocacy,activism,romancing,dating,gaming,andgambling.Thesepurposescanbefurther
groupedintothefollowingtypes:(a)personalassistant,(b)business,(c)government,(d)journalism,
(e)persuasion,(f)entertainment,(g)socialmedia,(h)love,(i)family,(j)production,and(k)education.

Toinvestigatemobileusebydifferentactorsindifferentactivities,wewouldliketosuggesta3M
approach(Xu,2918),thatis,tomap,tomeasureandtomodelmobileuse.Tomapistolocatewhere
mobileuseislocated.Tomapmobileuse,wecanlookintothefollowingareas:(a)personalassistant,
(b)business,(c)government,(d)journalism,(e)persuasion,(f)entertainment,(g)socialmedia,(h)love,
(i)family,(j)production,and(k)education.Furthermore,wewillalsohavetoexaminemobileuseby
actorsofdifferentgender,agegroups,occupations,socialclasses,ethnicgroups,religions,cultures,
andcountries.Tomeasuremobileuseistogaugeitswidth,depthandfrequency.Tomeasuremobile
usesistogaugethefrequency,widthanddepthofusingmobileindifferentareas,rangingfrommobile
governmenttomobiledating.Foreffectiveandbettermeasurement,mobileusecanbeconceptualized
andoperationalizeddifferentlyaccordingtothedifferentnaturesandobjectivesofinvestigatingmobile
use.Tomapandmeasuremobileuse,however,isnottheultimategoal.Ultimately,thegoalofmapping
andmeasuringmobileuseistodevelopamodeltodescribe,explainandpredictchangesandpatterns
inmobileuseorsimilaritiesanddifferencesinacomparativestudy.Tomodelmobileuse,wehaveto
lookintothepolitical,economic,culturalandsocialfactorsofmobileuseinacountry.Wealsohave
totakeintoconsiderationthedemographicsofmobileusers,includingage,gender,education,income,
sexualorientation,maritalstatus,race,occupationandlevelofmobilesavviness.Furthermore,wealso
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needtoexaminedifferentmotivations,expectations,andperceptionsofmobileuseasdifferencesin
theseareasmayalsoshapedifferentuseofmobile.

Amongthoseidentifiedfactors,whichfactororfactorsplayabiggerpartinshapinguseofmobile?
Andhowdoesafactorordofactorsshapeuseofmobile?Isthereanypatternbeingformedamongany
shapingfactors?Asmobileusecanbebothnormativeandempirical,mobileusershavedifferentexpec-
tationsofwhatmobileuseshouldbeanddotothemandwhatexpectationsofmobileuseareactually
materializedorpracticedcanalsobedifferent.Howsimilarordifferentismobileuseonthenormative
orempiricalside?Howsimilarordifferentismobileuseintermsofthegapbetweenthenormativeand
theempirical?Whatkindsandrangesofgapsexistbetweenthenormativeandempiricalsides?These
arethequestionstobeaddressedinfurtherstudies.Answerstothesequestionsandmorewillgenerate
amodelfordescribing,explainingandpredictingchangesandpatternsmobileuse.

MOBILE EXPERIENCE

Closelyrelatedtomobileuseismobileexperienceaseachuseofmobilegenerateseachuniquemobile
experience,whichcanberedefinedasanoutcomeofactors’useofmobileinmobile-relatedactivities,
largelyderivedfromaworkingdefinition,whichstatesthatmobileexperienceisbothaprocessandan
outcomeofauser’sinteractionwithaproduct,aservice,acontentortheirdifferentcombinations(Xu,
2018).Situatedinaninteractive,personalized,immersive,andmobilecontext,mobileexperiencecan
fallintoawidespectrumrangingfromtheworsttothebest(Xu,2018).Mobileexperiencehasbecome
increasingimportantsinceourworldismovingtowardstoexperienceeconomy,whereconsumersare
givingmoreattentionandimportancetotheprocessandoutcomeofinteractingwithacontent,product,
serviceoftheirdifferentcombinations.

Amongearlierstudiesonmobileexperience,somewerelargelyculture-orientedastheyinvestigated
thedistinctiveculturalinclinationsinuserexperiencesrelatedtomobilephonesandmappedcultural
modelstomobilephoneuserinterfacedesign(e.g.Eune&Lee,2009).Otherslargelyfocusedtechnology-
centric.Forinstance,atechnology-orientedstudylookedintofunctionality,usability,andexperience
inacombinedfashion(e.g.McNamara&Kirakowski2005).Auser-orientedapproachstudyexamined
usefulness,easeofuse,hedonics,aesthetics,andpleasure/fun(e.g.Mahlke,2005)whileanotheruser-
centric study located thechallengeofcontinuous involvementof theuserand theneed to integrate
knowledgeintothedevelopmentprocesswhichisincreasinglyinterdisciplinary(Moor,Berte,Marez,
Joseph,Deryckere,&Martens.2010).

Assuggestedbythenamesoftheabove-citedapproaches,theyhavetheirownfocusesondifferent
elements,i.e.culture-based,technology-centric,oruser-oriented.Anditisobviousthatifwefocusone
element,wetendtoomitorignoreanotherelement,whichmaybeimportantinourunderstandingor
comparisonofmobileexperience.Whatisalsoscarceistherelatedscholarshipontheimpactsofmobile
experienceondifferentactorsandactivitiessinceconceptuallymobileexperienceremainsatitsinfancy
stagealthoughtherehavebeensporadicrelatedstudies.

Tofillthisgap,similartoourrecommended3Mapproachtomobileuseinvestigation,weitisalsoour
recommendationtomap,measureandmodelmobileexperience.Tomapmobileexperienceistoidentify
mobileexperienceislocatedwhilemeasuringmobileexperienceistogaugetheextenttowhichmobile
experiencepresentsitselfindifferentactivities.Theultimateobjective,however,istomodelmobile
experience,inotherwords,todescribe,explainandpredictchangesandpatternsinmobileexperience
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orsimilaritiesanddifferencesinmobileexperienceinacomparativestudy(Xu,2018).Thesame3M
approach(mapping,measuringandmodeling)canalsobeusedtoinvestigateorcomparetheimpacts
ofmobileexperienceondifferentactorsindifferentactivities.

Specifically,forabetterandeffectiveinvestigation, theproposeda6-dimensionmodel includes:
(a)enticement, (b)entertainment, (c)engagement, (d)empowerment, (e)enlightenment,and(f)en-
hancement.This6-dimensionmodelisalsoa6-stageprocessandoutcomeofactors’interactionswith
products,contents,orservicesindifferentactivities.Tobeenticedistheveryfirstessentialstepforus
toenjoyafull-scalemobileexperience.Withoutbeingenticed,itwouldbehardforustostarttoenjoy
otheraspectsofmobileexperience.Tobeentertainedisanotherimportantstage,whereonceweare
entertained,weareclosertobeengaged,whichisanotherimportantstep,withoutwhichwewillmove
away.Moreimportantthanbeingenticed,entertainedandengagedistobeempowered.Thisisespecially
trueinthemobileage,whereeveryonecanleveragemobiledevicestobeastorytellerortocontributeto
storytellingaboutanevent,issue,community,oranation.Beyondbeingenticed,entertained,engaged,
empoweredistobeenlightenedandenhanced,thetwofinalstagesofthehierarchyofhumandesires
forbetterexperience.Tobeenlightenedistoobtainabetterunderstandingofwhatisbeingconsumed
soastobeabetterconsumerwhiletobeenhancedistoenhanceourconsciousness,skills,andabilities
asthefinalstageofmobileexperience(Xu,2018).

MIXED METHODS RESEARCH

Toeffectivelymap,measureandmodelmobileuseandexperienceandtheirimpacts,mixedmethods
researchshouldbeemployedinsteadofpurelyquantitativeorqualitativemethods.Bymixedmethods
research,werefertoacombinationofquantitativeandqualitativeresearchmethods.Asmixedmethods
researchhasbeengainingacceptanceamongresearchers,ithasbecomeavalidalternativeresearchde-
sign,offeringricherinsightsintothephenomenonbeingstudiedandallowingthecaptureofinformation
thatmightbemissedbyutilizingonlyoneresearchdesign(Caruth,2013).

Thepurposesofusingmixedmethodsresearch,accordingtoVenkatesh,Brown,&Bala,(2013),
include the following: (a)complementarity, (b)completeness, (c)developmental, (d)expansion, (e)
corroborationorconfirmation,(f)compensation,and(g)diversity.Toobtainmutualviewpointsabout
similarexperiencesorassociationsiswhatcomplementaritymeanttoachievewhilecompletenessrefers
toensuringtotalrepresentationofexperiencesorassociations.Bydevelopmental,theyrefertonewre-
searchquestionsderivedfromotherresearchmethodsorhypothesestobetested,whichisderivedfrom
otherresearchmethods.Withexpansion,theymeantoclarifyorelaborateontheknowledgegainedfrom
otherresearchmethodswhilecorroboration/confirmationaredesignedtoevaluatethetrustworthiness
ofinferencesgainedfromotherresearchmethods.Tocountertheweaknessesofotherresearchmethod
byemployingtheotherresearchmethodistowhatcompensationismeanttoobtain.Thelastpurpose
ofusingmixedmethodsresearchistomaintaindiversitybyobtainingopposingviewpointsofthesame
experiencesorassociations(Venkateshetal.,2013).

Although mixed methods research possesses some weaknesses, its strengths outweigh its weak-
nesses.Forinstance,mixedmethodsresearchhas,amongothers,thefollowingweakpoints:(a)itcan
bedifficultforeitherqualitativeorquantitativeresearcherand(b)itcanbemoretimeconsumingand
expensive(Cronholm&Hjalmarsson,2011).Nevertheless,mixedmethodsresearchisstrongerthanany
singlemethodusedinthefollowingareas:(a)itcanaddmeaningtonumericdatawhileaddprecisionto
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narrativedata;(b)itcanhandleawiderrangeofresearchquestions;(c)itcantriangulatetheresultsof
differentresearchmethods;(d)itcanpresentamorerobustconclusion(Cronholm&Hjalmarsson,2011).

Mixedmethodsresearchcanbeleveragedinmapping,measuringandmodelingmobileuseandexperi-
ence.Intermsofmappingmobileuseandexperience,bothquantitativemethodsandqualitativemethods
areemployedtolocatewheretheyarelocated.Thesamerulecanbeappliedtomeasuringmobileuseand
experience.Althoughmodelingfocusesontestinghypotheses,qualitativemethodsmayalsobeusedto
eithertriangulateorcomplementtheresultsofhypothesistesting.Inbrief,inmapping,measuringand
modelingmobileuseandexperience,oncenumericdataaregeneratedfromquantitativemethods,they
canbeeithertriangulatedorcomplementedwiththenarrativedataresultedfromqualitativemethods.

EXPERIENCE ECONOMY

Theproposedframeworkofactorsandactivitiesissituatedinthebackdropofexperienceeconomy.By
experienceeconomy,werefertoaparticulareconomicsystem,whichemphasizessellingexperience(Pine
&Gilmore,1998)beyonditscarrier,beitaproductoraservice.Inmodernsocieties,consumersexpect
morebeyondaproductoraservice.Experiencehasitsfourrealms,thatis,entertainment,educational,
estheticandescapist(Pine&Gilmore,1998).InlightofwhatBoswijk,Thijssen,&Peelen(2006)have
observed,experiencefeaturesthefollowingtencharacteristics:1.Thereisheightenedconcentrationand
focus.Allfivesensesareengaged.2.One’ssenseoftimeisaltered.3.Oneistouchedemotionally.4.
Theprocessisuniquefortheindividual.5.Thereiscontactwiththe‘rawstuff’,therealthing.6.One
bothdoesandundergoessomething.7.Thereisanelementofplayfulness(flow).8.Onehasthefeeling
ofbeingincontrolofthesituation.9.Thereisabalancebetweenthechallengeandone’sowncapaci-
ties.10.Thereisacleargoal(Boswijk,Thijssen,&Peelen,2006).Tosatisfythesecharacteristicsof
experienceisamust,accordingtoBoswijk,ThijssenandPeelen(2006),forthecreationandco-creation
ofmeaningfulexperiences,whichbeginswithfocusingonthemeaningofhumanexperiences.Experi-
encecanalsobeconceptuallyandempiricallyexpandedtoincludebeingenticed,entertained,engaged,
empowered,enlightened,andenhanced(Xu,2018)whenactorsareengagingindifferentactivitiessuch
aslearning,shopping,working,dining,sight-seeing,watchingamovie,entertaining,orinteractingwith
aproductand/orservice.

Inexperienceeconomy,workisatheatreandeverybusinessisastage(Pine&Gilmore,1999)while
experiencesofallkindscanbecreated(Sundbo&Darmer,2008)forconsumerstobewillingtopayfor
enjoying.Themoreenjoyable,memorableandfunanexperienceis,themorewillingconsumersareto
pay.Thisgeneraltrendhasbecomeevenmoreapparentinthemobileworld,wheremobileexperience
iskingalthoughacontent,aproductoraserviceremainsfundamentalimportant.AccordingtoPine
andGilmore,thepassionateadvocatesofexperienceeconomy,ourworldisalreadyatthestageofan
experienceeconomy,“whereexperiencessupplantservicesasthepredominanteconomicofferingin
termsofGDP,employmentandespeciallyactualvalue”(Pine&Gilmore,2013,p.26).Withmoreand
morepeoplepreferexperienceoverpossessions,moremoneyisspentonexperienceratherthanactual
goodsorproducts.Againstthisgeneralbackdrop,itisimperativetoinvestigatemobileuseandexperi-
enceinthecontextofexperienceeconomy.
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CONCLUSION

Mobileusecanbeinvestigatedasadailyinteractiveprocessofusingmobileindifferentactivitiesfor
differentpurposes.Bothnormativeandempiricaluseofmobilecanalsobeexaminedtolocatethegap
betweenthetwo.Moreover,acomparativestudyisalsohighlyrecommendedtolocatesimilaritiesand
differencesbetweenoramongactorsofdifferentgender,agegroups,occupations,educationallevels,
socialclasses,ethnicgroups,religions,culturesandcountries.Furthercomparisoncanalsomadeto
identifysimilaritiesanddifferencesinusingmobileindifferentactivities,suchasjournalism,advertis-
ing,marketing,entertainment,education,propaganda, storytellingofdifferentkinds,parenting,and
dating.Theimpactsofmobileuseonactorsandactivitiescanalsobeexaminedbyusingmixedmethods
researchsothattheresultsofusingdifferentresearchmethodscanbetriangulatedorcomplementedto
securemoreaccuratefindings.

Inasimilarmanner,mobileexperiencecanalsobeexaminedorcomparedasanoutcomeofinterac-
tionwithmobile-relatedactivitiesbyusingmixedmethodsresearchtotriangulateorcomplementthe
resultsofdifferentresearchmethods.Itcanalsobeinvestigatedatthenormativeandtheempiricallevel.
Thegapbetweenthetwoshouldalsobeexaminedtoidentifychangesandpatternsaswellassimilarities
anddifferencesinmobileexperience.Asfortheproposedsixdifferentindicatorsofmobileexperience,
theycanbefurtherconceptualizedandoperationalizedaccordingtodifferentpurposesofinvestigation
indifferentactivities.

Asthemobileworldkeepschanging,similarordifferentchangeshavealsotakenplaceindifferent
countries.Todescribe,explainandpredictsimilarordifferentchangesinmobileuseandexperienceas
wellastheirimpactsonactorsandactivities,itisessentialandcrucialtoconductinter-culturalorinter-
nationalcomparativestudiessincethisworldisbecomingincreasinglyinter-connected,inter-dependent
andinter-influencing.Whathaschangedinmobileuseandexperienceinacountrymayalsospillover
inanothercountryandkeepripplingtomorecountries.Advancesinmobileuseandexperienceinone
countrywillalsoshortlyspreadouttoothercountries.

Theactor-activityframeworkaccompaniedbythe3Mapproachandthegapfocusisdesignedtoserve
asaguidelineforfurtherstudiesinthehopethatitwillleadtoandguidefurtherstudiesofmobileuse
andexperienceaswellastheirimpactsonactorsandactivitiestocontinuouslycontributetothebody
ofknowledgeonmobileuseandexperience.
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