


Foreword



Literacy,initssimplestform,isadecodingprocess.Differentdisciplinesofsocialscienceshaveplayed
animportantroleintheupturnandpopularityofliteracy,andasaresultofthisversatility,34different
typesofliteracyhavebeenintroduced.Inmostcases,itisessentialtoexceedingcertainlevelsofaware-
nesstobecomeliterate.Forthisreason,differentdisciplinesneedtocometogethertoestablishvery
differenttypesofstudies.Thisbooktakesonsuchachallengingtask;andProf.Taşkıran,whodevotes
heracademiclifetoliteracy,isaveryimportantacademician.“MultidisciplinaryApproachestoLiteracy
intheDigitalAge”istheoutcomeofaconcerntodisclosethemultidimensionsoftheliteracy,andthe
areafillsahugegapinthisarea.

Thisbookprovidesavaluablewindowonliteracies.Itconsistsoffoursections:“visualliteracy”,“digi-
talmedialiteracy”,“socialmedialiteracy”,and“miscellaneous”.Thefirstsectionallocatestoconcepts
suchas“filmliteracy”,“visualculture”,“filmlanguage”,“imagecreation”,“environmentalliteracy”,
and“visuallanguage.Thesecondsectioninvestigatesthechangingsocialconditionsandliteracythrough
digitalmediasuchaschangingmediaindustrytrends,digitaltransformations,andtransformationof
reality.Thethirdsectionfocusesonsocialmedia,suchasmobiletechnologies,socialmedia,electronic
trade,andcyberbullying.Thefourthsectionexaminestheinterconnectednessofdifferentareas.

Thecomplicationsinliteracyarebothchallengingandinteresting.Professionalsareworkingonthem
toprovidenewsolutions.Therefore,the“MultidisciplinaryApproachestoLiteracyintheDigitalAge”
isavaluablesourcethatprovidesprofessionals,scholars,andstudents,withknowledgeonthedevelop-
mentsinliteracy.Thisbookisagoodstartinthatdirection.

Recep Yilmaz
Ondokuz Mayis University, Turkey

Recep Yilmaz, Ph.D., has been working as associate professor at Ondukuz Mayis University, Public Relations and Publicity 
Department since August 15, 2018. He authored nine books (Handbook of Research on Narrative Advertising; Handbook 
of Research on Transmedia Storytelling and Narrative Strategies; Narrative Advertising Models and Conceptualization in 
the Social Media Age; Traditional and Digital Advertising in 150 Questions; Handbook Research on Effective Advertising 
Strategies in the Social Media Age; Advertising in 99 Questions; Keywords in Advertising; Scenarios: How is it written? How 
are they writing? Leadership and its Contemporary Dimensions), and he has already published numerous papers in several 
journals, conference proceedings and chapters in edited books. His major is narrative theory and advertising. He also studies 
on theoretical communication.

xvii


