


Foreword



Theefforttoreachthe“summumbonum”istheresponsibilitythatdiscreetpeoplehavefeltontheir
shouldersforcenturies,liketheAtlascarryingthesky.Althoughtheworldisnotaperfectplace,itwould
nothavebeenbetterthanifthereweren’tanyonelookingforwaystoachieveabsolutegoodness.Maybe
weowebeinghumantoit.Thebookyouareholdingistheproductofsuchanxiety.

Multidisciplinary Approaches to Ethics in the Digital Erawascreatedwiththegreateffortoftwo
valuableacademicians,TaskiranandPinarbasi,andsignificantandsensitiveacademicians’contribu-
tionsprovideausefulwindowonethics.Thebookconsistsofthreesections:“ContemporaryEthical
ApproachesforPost-MoralIssues”,“EthicsintheMediaandMarketingWorldofthePost-TruthEra”,
and“BusinessEthicsasaChangingPhenomenoninitsHistoricalDepth”.Thefirstsectionallocatesto
conceptssuchas“politicallife”,“environment”,“animals”,“cybersecurity”,and“health”.Thesecond
sectioninvestigatesthechangingmediaandmarketing.Thethirdsectionfocusesonbusinessethics,
historicalbackground,organizationalculture,andthetourismindustry.

Thecomplicationsinethicsarebothchallengingandinteresting.Professionalsareworkingonthem
toprovidenewsolutionsinthefaceofcurrentissues.Therefore,the“MultidisciplinaryApproachesto
EthicsintheDigitalEra”isavaluablesourcethatprovidesprofessionals,scholars,andstudentswith
knowledgeofethicaldevelopments.Thisbookisagoodstartinthatcurrentdirection.

Recep Yilmaz
Ondokuz Mayis University, Turkey

Recep Yilmaz, Ph.D., has been working as associate professor at Ondokuz Mayis University, Public Relations and Publicity 
Department since August 15, 2018. He authored ten books (Handbook of Research on Narrative Interactions; Handbook of 
Research on Narrative Advertising; Handbook of Research on Transmedia Storytelling and Narrative Strategies; Narrative 
Advertising Models and Conceptualization in the Social Media Age; Traditional and Digital Advertising in 150 Questions; 
Handbook Research on Effective Advertising Strategies in the Social Media Age; Advertising in 99 Questions; Keywords in 
Advertising; Scenarios: How is it written? How are they writing?; Leadership and its Contemporary Dimensions), and he 
published numerous papers in several journals, conference proceedings and chapters in edited books. His major is narrative 
theory and advertising. He also studies on theoretical communication.

xv


